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We’re  Newport  Media 

The  Northeast’s  Largest  Shopper  Publisher 

Newport  Media  is  proud  to  announce  the  formation  of  the  largest 
shopper  group  in  the  Northeast  that  now  reaches  upwards  of  1.6  million  homes 
every  week  in  New  York,  New  Jersey  and  the  Philadelphia  metro  regions.  Our 
coverage  encompasses  1 17  zoned  shopper  editions  with  circulations  of  12,000 
to  30,000  and  allows  us  to  satisfy  the  needs  of  local,  mid-size  and  major 
advertisers.  Retailers  will  be  able  to  target  their  marketing  efforts  and  take 
advantage  of  Newport’s  full  menu  of  products  that  include  results  oriented 
ROP,  free  standing  inserts,  print  and  deliver  capabilities,  niche  publications, 
mailed  coupon  booklets  and  customized  direct  mail  programs,  all  featuring 
near  100%  penetration  levels. 

We’ve  assembled  this  group  with  some  of  the  best  names  in  the 
business,  names  you’re  sure  to  know  like.  Marketeer  Publications  of  Brooklyn, 
Manhattan  and  Staten  Island,  Results  Media  of  Long  Island,  Shoppers  Guide  of 
New  Jersey  and  Yankee  Trader  in  Suffolk  County,  Long  Island. 

There’s  more  to  come,  stay  tuned. 

tw  We're  so  big  because  we  can  get  so  small. 

250  Miller  Place  Hicksville,  New  York  11801-1826 
516-393-9299 


New  Media  General  Daily 
Now  Serving  Florida’s 
Heartland  Conunnnity 

HTOHT.ANDSIL  MY 


A  MEDIA  GENERAL  NEWSPAPER 


er  Media  General  determined  that  people 
in  Highlands,  Hardee  and  DeSota  counties 
shared  many  needs  that  only  a  daily  newspaper 
could  meet,  we  created  one.  Highlands  Today, 
with  the  combined  resources  of  our  Tampa 
Tribune,  is  now  uniting  neighbors  and  towns 
in  a  way  nothing  else  can. 

In  addition  to  an  emphasis  on  local  news,  it 
gives  readers  unmatched  state  and  national 
coverage.  Along  with  that,  readers  in  this 


growing  community  gain  a  better  perspec¬ 
tive  and  a  stronger  voice. 

However,  the  creation  of  Highlands  Today 
represents  more  than  Media  General’s  vision 
for  one  community.  It  also  reflects  our  corpo¬ 
rate  vision  —  to  be  a  leading  provider  of  high 
quality  news,  information,  and  entertainment 
services  in  the  Southeast. 


Our  Story  is 
Total  Commitment 


Richmond  Times-Dispatch 
The  (Charlottesville)  Daily  Progress 
Suffolk  News-Herald 


The  Tampa  Tribune 
Culpeper  Star-Exponent 
Hernando  Today 


Winston-Salem  Journal 
The  (Lynchburg)  News  &  Advance 
Highlands  Today 


WRITER ’S  WORKSHOP 


BY  JACK  HART 


Quoting 
For  Character 


SKIM  THROUGH  FIVE  or  six 

stories  in  your  local  paper  and 
focus  on  the  quotations. 
Chances  are,  the  speakers 
sound  disturbingly  alike.The 
newspaper  assembly  line  washes  the 
character  out  of  their  words,  leaving 
behind  a  bland,  middle-American  same¬ 
ness  that  robs  the  paper  of  humanity 
and  emotion. 

Real  human  beings 
don’t  speak  with  a  cook- 
ie<utter  vocabulary  or 
enunciate  with  Huntley- 
Brinkley  uniformity.  And 
it’s  the  unique  way  that 
people  speak  that  lets 
their  personality  slip 
through. 

Teenage  talk  often  lays 
character  bare  because 
it’s  so  distinctive.The 
vocabulary  is  always 
changing,  too,  which  makes  it  an  espe¬ 
cially  colorful  brightener  to  any  story 
that  carries  it  in  its  authentic  form. 

An  inimitable  adolescent  flavor 
popped  up  in  the  quotation  from  a  mat¬ 
ter-of-fact  12-year-old  boy  who,  after  a 
night  lost  in  the  woods,  greeted  his  dis¬ 
traught  mother  with  “Yo,  Mom.  What 
did  you  think  I  was,  dead  or  some¬ 
thing?” 

And  the  same  rich  vein  of  character 
emerged  in  a  15-year-old  girl’s  enthusi¬ 
astic  reaction  to  the  dress  she  was 
scheduled  to  wear  in  a  benefit  fashion 
show.  “This  is  FRESH,”  the  girl  said,  fin¬ 
gering  the  beaded  fabric. 

Not  only  teenagers  reveal  themselves 
and  their  values  through  speech,  of 
course. 

One  Russian  visitor  put  our  standards 
of  hyper-hygiene  in  perspective  when 
she  learned  that  many  American 
women  wash  their  hair  every  day. 
“Every  day?”  she  said.  “Every  day?” 


Hart,  a  reporter,  editor  and  journal¬ 
ism  school  professor,  is  senior  editor 
for  writing  and  staff  development  at 
the  Portland  Oregonian. 


While  plenty  of  reporters  will  grab 
and  use  a  quote  that  reveals  personality 
through  its  content  and  emphasis, 
fewer  will  risk  a  quotation  strikingly  dif¬ 
ferent  from  their  own  manner  of 
speech. 

Even  though  distinctive  language 
patterns  that  depart  from  standard 
English  are  a  prime  source  of  revealed 
character,  it’s  a  newspaper 
tradition  to  drain  the 
color  from  such  com¬ 
ments. 

Fearing  that  using  the 
untarnished  original  will 
somehow  demean  our 
sources,  we  clean  out  the 
little  grammatical  glitches, 
sanitizing  all  speech  so 
that  it  blends  into  one 
vast,  pale  middle- 
American  voice. 

Often  a  faithful  rendi¬ 
tion  of  the  original  carries  far  more 
impact,  precisely  because  it  rings  with 
the  authenticity  essential  to  real  emo¬ 
tion.  When  a  bystander  named  Ray 
Graves  grabbed  a  notorious  child  moles¬ 
ter  and  murderer  outside  a  small-town 
movie  theater  in  Washington  state,  the 
reporter  who  covered  the  capture  let 
the  hero’s  earthy  character  reverberate 
in  his  words:  “The  man  don’t  deserve 
to  live,”  Graves  said,  trembling.  “Not 
someone  who  does  that  to  babies. 
There’s  nothing  more  precious  than 
them  little  guys.” 

Not  only  did  the  reporter’s  word-for- 
word  accuracy  make  for  a  better  quote 
in  that  case,  but  the  copy  desk  resisted 
the  impulse  to  translate  the  speaker’s 
actual  words  into  formal  English.  It 
showed  the  same  admirable  restraint 
with  this  sterling  quote  from  a  prison 
inmate:  “This  is  the  hardest  thing  I’ve 
ever  had  to  do  in  my  life,  be  away  from 
my  family,”  he  said.  “And  I  ain’t  going  to 
do  nothing  to  get  took  away  from  them 
again,  once  I  get  out  of  here.” 

On  the  other  hand,  English  fractured 
to  that  degree  may  not  make  much 
sense  in  a  short,  inverted-pyramid  story 


that’s  primarily  concerned  with  news, 
not  character. 

Every  speaker  occasionally  botches  a 
grammatical  fine  point.  It  makes  no 
sense  to  quote  such  gaffes  verbatim  if 
the  result  clouds  the  intended  meaning 
without  adding  some  relevant  aspect  of 
character. 

But  we  owe  readers  a  true  sense  of  a 
character’s  speech  in  a  story  that’s  pri¬ 
marily  concerned  with  the  person  him¬ 
self.  That’s  true  even  if  the  story  is 
short. 

A  music  critic  produced  a  10-inch 
concert  advance  on  a  John  Lee  Hooker 
performance  and  included  this  com¬ 
ment  from  the  legendary  bluesman  as 
he  talked  about  his  own  brand  of 
music:  “Since  I  was  a  kid  it’s  been  a 
healing  force  for  me.  Since  I  was  12 
years  old.The  blues  done  followed  me. 
And  I’ll  never  get  out  alive." 

“The  blues  done  followed  me.”Wliat 
a  wonderful  way  to  put  it.The  quote 
carries  the  same  earthy,  honest  emotion 
that  gives  so  much  character  to 
Hooker’s  music. 

Which  is  precisely  the  point.  When 
character  counts,  quotes  should  reveal 
character. 

Carol  McCabe,  an  American  Society 
of  Newspaper  Editors  national  writing 
award  winner  from  the  Providence 
Journal-Bulletin,  owed  much  of  her 
success  to  the  way  she  brought  her 
characters  to  life,  and  her  technique 
often  included  nonstandard  English.  She 
made  no  apologies  for  it. 

“I  feel  very  strongly  that  it  is  conde¬ 
scending  to  make  everyone  sound  as  if 
they’re  speaking  Standard  English  when 
they  are  not,”  she  said. 

“I  think  their  speech  is  just  as  good 
as  any  I  could  make  up  for  them.  I’m 
not  trying  to  make  it  ungrammatical 
or  make  them  sound  stupid.  I’m  trying 
to  let  the  poetry  of  the  life  they’ve 
led,  the  experiences  they’ve  had,  come 
out  through  the  rhythms  of  the 
speech. 

“I  think  the  American  language  is 
pure  poetry.”  ■ 
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Red  light 
for  Pravda 

/L4m4,THE  MOUTHPIECE  of 
Soviet  leadership  in  Russia  for  many 
decades,  is  the  latest  victim  of  the  fall  of 
Communism. 

Founded  in  1912  by  Vladimir  Lenin, 
the  newspaper’s  Greek  owners 
announced  that  the  paper  will  perma¬ 
nently  cease  publication. 

Theodoros  Giannikos  and  his  brother 
Christos,  who  bought  the  newspaper  in 
1992,  said  the  newspaper’s  editorial 
slant  has  become  irrelevant,  and  the 
staff  impossible  to  deal  with. 

“There  is  no  discipline  at  the  paper,” 
Theodoros  told  the  New  York  Times. 
“The  editors  and  reporters  drink  too 
much.  They  publish  nothing  worth  read¬ 
ing.” 

At  the  height  of  its  influence,  Pravda 
reached  1 1  million  people  each  day,  but 
currently  it  has  fewer  than  200,000  sub¬ 
scribers,  reported  the  Times. 

Though  the  death  of  the  propaganda 
sheet  may  hold  symbolic  significance 
for  Westerners,  some  in  Russia  say  they 
saw  it  coming. 

“Since  Gorbachev’s  time,  [Pravda] 
has  become  the  slackest  of  opposition 
papers.  Slack  and  feeble,”  Alexsandr  A. 
Prokhanov,  editor  of  an  extreme  nation¬ 
alist  newspaper  in  Russia,  told  the 
Times. 

“Nobod>’  should  go  soak  himself  in 
gasoline  because  Pravda  may  die.  It  will 
probably  return.  But  it  won’t  matter.  It 
has  already  beeen  dead  for  years,”  he 
said. 

IRE  stays  at 
U.  of  Missouri 

After  getting  offers  from  four 

major  journalism  schools  to  switch, 
the  Investigative  Reporters  and  Editors 
(IRE)  has  decided  to  remain  at  the 
University  of  Missouri,  its  home  for  19 
years,  the  university  announced. 

This  means  the  National  Institute  for 
Computer-Assisted  Reporting  (MCAR), 
an  IRE  program,  also  will  stay  at  the 
Missouri  School  of  Journalism  at 
Columbia. 

The  IRE  board  voted  74  to  remain  at 
Missouri,  rejecting  housing  offers  from 
the  University  of  Mai  yland,  American 


Universiy,  Columbia  and  Northwestern. 

Maryland  was  reportedly  the  favorite 
of  the  dissenters. 

Some  IRE  board  members,  it  was 
reported,  were  unhappy  with  the  quar¬ 
ters  allotted  to  them  by  Missouri  and  felt 
the  school  was  taking  the  organization 
for  granted 

A  Missouri  announcement  said  the 
school  has  offered  IRE  expanded  free 
space,  graduate  research  assistants,  com¬ 
puter  support  and  a  salary  supplement 
for  staff  members  who  teach  journalism 
classes. 

“We’re  delighted  that  one  of  the 
world’s  most  dynamic  and  effective 
journalism  organizations  has  chosen  to 
continue  its  partnership  with  Missouri,” 
said  journalism  school  dean  R.  Dean 
Mills.  “And  we  re  excited  about  the  new 
ideas  being  generated  for  cooperative 
ventures  to  improve  the  practice  of 
journalism.” 

IRE  board  president  John  Lindsay 
said  the  decision  to  continue  at 
Missouri  came  down  to  the  school’s 
outstanding  reputation,  cutting  edge 
technological  and  broadcast  programs 
and  its  long  record  of  supporting  IRE. 

“We  are  looking  forward  now  to  a 
new  era  of  cooperation  and  collabora¬ 
tion  with  our  host  school,”  he  added. 

Judge  says 
technology  helps 
accessibility 

The  federal  judiciary  has  suc¬ 
cessfully  made  use  of  new  technol¬ 
ogy  to  increase  public  access  to  court 
information,  according  to  a  judge  repre¬ 
senting  the  Judicial  Conference  of  the 
United  States. 

District  Court  Judge  Royce  C. 
Lamberth  of  D.C.,  a  member  of  the 
Judicial  Conference  Committee  on 
Automation  and  Technology,  told  the 
Senate  Committee  on  Rules  and 
Administration  that  the  federal  judiciary 
not  only  has  made  use  of  the  technolo¬ 
gy,  but  also  has  made  it  a  priority  in 
planning. 

According  to  Lamberth,  there  are 
more  than  30,000  registered  users  of 
the  Public  Access  to  Court  Electronic 
Records  (PACER)  system,  the  electronic 
bulletin  board  system  that  provides 
case  and  docket  information.  More  than 


3  million  requests  for  information  are 
expected  in  fiscal  year  1996. 

In  addition,  automated  voice 
response  systems  are  expected  to  han¬ 
dle  more  than  4  million  calls  this  year, 
and  the  Internet  site  (www.uscourts.gov) 
is  registering  more  than  10,000  hits  a 
month,  Lamberth  reported. 

Courts  also  are  testing  new  uses  for 
technology,  such  as  the  prototype  in  the 
U.S.  District  Court  for  the  Northern 
District  of  Ohio,  which  is  using  the 
Internet  to  make  filing  and  accessing 
information  in  a  large  maritime  asbestos 
case  easier. 

Campaign  news 
sources  differ 
between  sexes 

More  WOMEN  get  their  campaign 
news  from  television  than  do  men 
(61%  to  53%),  while  more  men  rely  on 
newspapers  for  such  information  (19% 
to  16%),  according  to  a  new  report  from 
the  Freedom  Forum  Media  Studies  Center. 

Women  also  gave  higher  ratings  to 
the  media  overall  for  their  campaign 
coverage.The  study  found  that  44%  of 
women  rated  the  coverage  as  excellent/ 
good,  compared  to  36%  of  men  who 
answered  similarly.  Thirty-eight  percent 
of  women  said  the  campaign  coverage 
has  been  only  fair  (41%  of  men  said 
this),  while  13%  of  women  graded  the 
coverage  as  |xx)r  (19%  of  men  agreed). 

Further,  women  tended  to  see  cover¬ 
age  of  the  presidential  campaign  as  less 
biased  than  did  men.  Just  over  half 
(51%)  of  women  respondents  said  they 
believed  coverage  to  be  evenly  bal¬ 
anced,  compared  to  45%  of  men  sur¬ 
veyed.  Less  than  a  quarter  (22%)  of  the 
women  said  coverage  was  slanted 
toward  a  liberal  point  of  view  and  15% 
thought  it  was  biased  in  favor  of  conser¬ 
vatives.  Among  the  men,  37%  thought 
coverage  favored  liberals  and  11%  said 
it  favored  conservatives. 

The  survey  results  are  part  of  “The 
Media  &  Campaign  ’96  Briefing,”  the 
second  report  from  the  New  York  City- 
based  Media  Studies  Center. 

“What  this  poll  tells  us  is  that  the 
gender  gap  goes  beyond  politics,”  said 
the  center’s  executive  director  Nancy  J. 
Woodhull,  a  Freedom  Forum  vice  presi¬ 
dent. 
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CALENDAR 


AUGUST 

10-13  Association  for  Education  in  Journalism  and  Mass 
Communication  Conference,  Hilton  Hotel, 

Anaheim,  Calif. 

14-17  Asian  American  Journalists  Association,  Radisson, 

St.  Raul,  Minn. 

21-25  National  Association  of  Black  Journalists,  Stouffer 
Hotel,  Nashville,Tenn. 

30-9/1  Religion  Newswriters  Association  Annual  Meeting, 
Omni  Orrington  Hotel,  Evanston,  Ill. 

SEPTEMBER 

5-7  Maryland-Delaware-D.C.  Press  Association  Annual 

Summer  Convention,  Harbourtowne  Golf  Resort  & 
Conference  Center,  St.  Michaels,  Md. 

5- 8  National  Lesbian  &  Gay  Journalists  Association, 

Hyatt  Regency,  Miami 

6- 11  Suburban  Newspapers  of  America  Fall  Publishers 

Conference,  Marc  Hopkins  Inter-Continental, 

San  Francisco 

12-14  Washington  Newspaper  Publishers  Association 

Annual  Convention  and  Board  Meeting,  Cavanaugh’s 
at  Yakima  Center,  Washington 

12- 14  Annual  Mid-America  Newspaper  Conference,  Holiday 

Inn  —  Lake  of  the  Ozaiks,  Lake  Ozark,  Mo. 

18-20  Interstate  Advertising  Managers’ Association  Fall 
Advertising  Conference,  Harbourtowne, 

St.  Michaels,  Md. 

25-28  International  Newspaper  Mariceting  Association 
Europe  Conference,  the  Antwerp  Hilton,  Belgium 
25-28  National  Newspaper  Association  Annual  Convention, 
Opryland  Hotel,  Nashville,Tenn. 

28-30  Newspaper  Flexo  User  Group,  Downtown  Marriott 
Hotel,  Charlotte,  N.C. 

OCTOBER 

I- 4  National  Conference  of  Editorial  Writers  Annual 

Convention,  Hyatt  Regency,  Baltimore,  Md. 

5- 9  Inter  American  Press  Association  52nd  General 

Assembly,  Ritz-Carlton  Huntington  Hotel, 

Pasadena,  Calif. 

6- 8  Ohio  Circulation  Managers  Association  Fall 

Conference,  Crowne  Plaza,  Cincinnati,  Ohio 

II- 13  National  Association  of  Agricultural  Journalists, 

Budgetel,  Dublin,  Ohio 

13- 16  Advertising  Media  Credit  Executives  Association 

International  Annual  Conference,  Royal  Sonesta, 

New  Orleans 

17-19  Society  of  Newspaper  Design,  18th  Annual 

Workshop,  Adam’s  Mark  Hotel,  Indianapolis,  Ind. 
17-20  Society  of  Environmental  Journalists  Conference, 
Washington  University,  St.  Louis 
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STOCK  TABLES 


Editor  &  Publisher 

U.S.  Media  Stock  Values  i 

(Weekly  Closing  Quotes) 

STOCK 

S/7/96 

7/30/96 

0/7/95 

A.H.  Belo  Corp.  (NY) 

39.875 

39.625 

31.625 

American  Media  Inc.  (NY) 

5.125 

4.50 

5.75 

Central  Newspapers  Inc.  (NY) 

35.125 

34.00 

27.125 

Dow  Jones  &  Co.  Inc.  (NY) 

40.00 

37.375 

35.625 

Gannett  Co.  Inc.  (NY) 

67.125 

64.00 

54.25 

Gray  Comm.  Sys.  (NY) 

21.875 

21.50 

17.50 

Harte-Hanks  Comm.  (NY)* 

25.875 

25.875 

17.916 

Hollinger  International  (NY)# 

9.875 

9.375 

11.25 

Knight-Ridder  Inc.  (NY)## 

33.50 

32.75 

28.125 

Lee  Enterprises  Inc.  (NY)** 

21.00 

19.875 

19.00 

McClatchy  Newspapers  Inc.  (NY) 

26.375 

24.625 

22.125 

Media  General  Inc.  (AM) 

31.875 

27.75 

34.875 

New  York  Times  Co.  (AM) 

30.25 

29.125 

25.75 

Providence  Journal  (NY)# 

18.375 

18.375 

N/A 

Pulitzer  Publishing  Co.  (NY) 

54.50 

53.00 

48.625 

E.W.  Scripps  Co.  (NY) 

43.00 

41.50 

34.375 

Times  Mirror  Co.  (NY) 

43.25 

40.00 

31.00 

Tribune  Co.  (NY) 

70.50 

68.75 

66.25 

Washington  Post  Co.  (NY) 

322.00 

308.375 

283.00 

#  Adjusted  for  3  for  2  stock  split  as  of  12/95 
**  Adjusted  for  2  for  1  stock  split  as  of  12/8/95 

#  American  Publishing  merged  with  Hollinger  Inc.  as  of  10/13/95 

#  Initial  Public  Offering  6/24/96 

##  Adjusted  for  2  for  1  stock  split  as  of  7/31/96 
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Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

STOCK 

a/7/96 

7/30/96 

0/7/95 

Hollinger  Inc.  (a) 

10.65 

10.00 

12.25 

News  Corp.  Ltd.  (c) 

20.25 

19.375 

24.75 

Pearson  Ltd.  (b) 

6.45 

6.24 

6.51 

Quebecor  Inc.  Class  A  (a) 

21.60 

20.70 

21.50 

Reuters  Holdings,  ADR  (c) 

65.8125 

64.1875 

50.9375 

Southam  Inc.  (a) 

16.10 

16.15 

14.50 

Thomson  Corp.  (a) 

22.85 

22.35 

18.25 

Toronto  Sun  Publishing  Corp.  (a) 

15.65 

16.20 

12.00 

Torstar  Corp.  (a) 

25.50 

24.60 

20.125 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 
jc)  Quotes  are  in  U.S.  dollars 

Prepared  for  E&P  by  Schroder  Wertheim  &  Co.  Inc. 
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In  a  state  with  an  extensive  system  of  religious  schools  was  redefining  the  political  landscape.  We  took  a  seem- 
and  a  progressive  mind  tow2U'd  education,  Alinnesota  was  Ingly  black-and-white  issue  and  explored  the  gray  and 
wrestling  with  the  idea  of  using  tax  money  for  private  the  unintended  evils  of  a  well-meaning  policy. 


school  tuition  vouchers.  It  was  an  issue  that  had  been  con- 


The  results  of  the  series  were  both  gratifying  and 


sidered  in  the  past,  never  getting  veiy  far.  But  now,  Avith  a  immediate.  We  received  an  avalanche  of  phone  calls  from 

new  drive  for  education  reform,  the  topic  of  sch<x>l  vouch-  parents,  teachers  and  legislatures  thanking  us  for  the  cover- 

ers  was  coming  to  the  ^refront  of  the  state  s  political  scene.  age.  And  in  a  legislative  hearing  the  following  week,  a  long- 

The  PRFISS  ’  ™  ^  six-day  series,  time  school  official  said:  "You  cannot  consider  yourself 

explored  eveiy  angle  of  this  hotly  contested  topic.  We  informed  on  vouchers  unless  you  ve  read  the  Pioneer  Press.” 


looked  at  how  public  schools  would  suffer  and  how 


The  St.  Paul  Pioneer  Press  is  one  of  31  Knight- Ridder 


private  schools  might  raise  tuition  to  take  advantage  of  newspapers.  All  ca«ate  journalism  that  digs  deejjer— written 


this  new  plan.  We  also  investigated  other  states  that  and  photographed  fay  people  who  push 


m 


put  the  idea  into  effect  cuid  explained  how  the  issue  hcu’d.  The  proof  is  in  the  results.  KNIGHT’RIDDER 


Newspapers  Must 
Save  Their  Own  Lives 


eiU  is  publisher  and 
chairman  of  the 
Charlotte  Observer. 

This  is  the  second  in  a 
series  of  articles 

coordinated  with  the  American  Press 
Institute,  which  is  celebrating  its  50th 
anniversary  this  year. 

YOUNGER  FOLKS  AT  our  shop  ask  if 
we  are  in  a  dying  craft.  Yes,  we  are  — 
unless  we  choose  to 
save  our  own  lives  by 
listening  to  our  cus¬ 
tomer. 

Historically,  we 
believed  it  was  the  cus¬ 
tomer  who  should  lis¬ 
ten  to  us.  As  unregulat¬ 
ed  monopolists,  we  got  by  with  such 
arrogance  for  a  time.  Now,  our  protect¬ 
ed  lives  are  being  brutally  rearranged. 

At  the  core,  a  newspaper  is  a  com¬ 
mercial  enterprise  selling  news  and 
advertising,  subject  to  the  marketplace’s 
invisible  hand.  But  it  is  also  a  temple 
where  we  worship  in  the  name  of  pub¬ 
lic  service.  Preaching  to  a  diminishing 
congregation,  we  are  bewildered  by 
why  they  don’t  attend  as  they  once 
did.The  answer  is  in  Yogi  Berra’s  obser¬ 
vation  that  if  people  don’t  want  to 
come  out  to  the  ball  game,  you  can’t 
make  them  stay  at  home. 

Newspapers  began  as  a  mass  medi¬ 
um.  We  cornered  the  market  on  news 
because  no  one  could  tell  it  as  quickly 
or  deliver  it  in  the  volume  that  we 
could.  In  the  1920s,  radio  diminished 
our  immediacy  but  it  sandwiched  news 
between  entertainment.  Thirty  years 
later,  television  arrived  and  altered  com¬ 
munications  for  all  time. 

TV,  however,  is  not  our  problem.  We 
are  our  problem. 

After  World  War  11  and  coincidental 
with  the  beginning  of  TV  broadcasting, 
dailies  began  consolidation.This 
increased  profitability  but  it  drained 
newsrooms  of  their  lifeblood:  the  adren¬ 
alin  of  competition.  A  parallel  disease 
set  in:  more  journalists  went  to  college, 
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further  separating  them  from  the  peo¬ 
ple  for  whom  they  wrote. 

Then  came  the  1960s  with  the  desta¬ 
bilization  of  every  American  institution 
—  from  the  church  to  the  capitol.The 
press  was  at  the  forefront  of  this 
unmasking. 

But  in  the  process,  we  also  were 
found  out.  Readers  learned  that  the 
people  publishers  hire  to  write  and 
edit  the  news  bring  their  biases  to 

work,  too.  This  results 
in  judgments  on  what 
is  news.  Liberal  “news" 
is  different  from  con¬ 
servative  “news.”  You 
can  discern  this  by 
reading  any  newspaper. 
The  trouble  is  that 
readers  are  fairly  well  split  between  the 
two  points  of  view  and  conservatives 
are  on  the  losing  end  of  balance 
because  a  majority  of  journalists  are  lib¬ 
eral.  Even  the  tilt  of  journalistic  liberali¬ 
ty  was  denied  until  social  science 
research  proved  academically  what  had 
long  been  obvious  to  many  a  disgrun¬ 
tled  reader. 

To  serve  all  the  populace  does  not 
mean  abandoning  one’s  personal  politi¬ 
cal  viewpoint.  However,  we  must 
acknowledge  the  perspective  we  bring 
to  news  coverage  and  compensate.  We 
get  to  feiir  play  by  showing  awareness 
of  the  filters  we  use  for  declaring  what 
is  news. 

Bias  shows  in  many 
small  ways.  North 
Carolina  Sen.  Jesse 
Helms  is  oft  mentioned 
in  the  mainstream 
press  as  an  arch  con¬ 
servative.  Yet,  1  never 
read  about  Teddy 
Kennedy  being  an  arch 
liberal.  Personally,  I’d 
identify  their  party 
only  and  let  the  sena¬ 
tors’  views  speak  for 
them. 

But  it’s  difficult  to 
read  about  politicians 


speaking  for  themselves;  we  are  so  busy 
paraphrasing.  My  own  paper  ran  a  pres¬ 
idential  State  of  the  Union  address  and 
didn’t  have  two  paragraphs  of  direct 
quotation  in  a  20-inch  story.  No  wonder 
readers  love  Q  &  A  interviews  where  at 
least  the  subject  can  speak  with  mini¬ 
mal  editing. 

One  of  the  major  reasons  we  are  los¬ 
ing  circulation  penetration  is  that  fewer 
people  believe  us.  It  is  not  a  mystery 
why  fewer  people  believe  us.  They 
read  us  and  see  our  biases  and  our  fac¬ 
tual  mistakes.  They  see  our  indifference 
to  their  causes  —  church  or  temple, 
civic  clubs,  fraternal  organizations.They 
see  us  as  transient  interlopers  out  to 
win  prizes  so  we  can  move  to  the  next 
larger  paper. 

They  can’t  even  reach  the  editor  in 
many  publications  to  complain,  so 
shielded  is  he  from  the  people  he 
claims  he  is  dedicated  to  serving. 

Call  a  newspaper  and  ask  to  speak  to 
the  editor  and  see  what  happens.  Or, 
tell  them  your  son  has  just  made  Eagle 
Scout  and  you’d  like  an  item  in  the 
paper.  This  retreat  from  the  public  is 
directly  proportional  to  the  size  of  the 
paper. 

Smaller  papers  eagerly  take  the  Eagle 
Scout  item  and  thank  you  for  bringing  it. 

The  best-read  paper  1  ever  worked 
on  was  the  Franklin  Press,  a  North 
Carolina  mountain  weekly  loaded  with 
people  news,  including 
who  had  been  admit¬ 
ted  and  discharged 
from  Angel  Hospital 
that  week. 

Readers  will  always 
be  more  interested  in 
people  than  institu¬ 
tions.  A  good  newspa¬ 
per  covers  both  but 
makes  sure  of  its  peo¬ 
ple  quotient.  People 
don’t  have  public  rela¬ 
tions  firms,  but  institu¬ 
tions  do. 

The  only  exclusive 
news  in  a  paper  is  like- 


Some  ideas 
ON  reversing  . 
the  circulation 
slide 


BY  ROLFK  NKILL 


ly  to  be  that  which  its  staff  has  generat¬ 
ed  locally.  Yet,  increasingly  newspapers 
are  neglecting  the  local  beat. 

This  is  the  battlefield  on  which  our 
future  will  be  determined.  A  newspaper 
is  a  cafeteria  and  we  can’t  just  have  one 
or  two  entrees. 

Infinite  variety  is  what  sustains  news¬ 
papers  and  cafeterias.  The  derision  with 
which  USA  Today  was  greeted  is  a  chill¬ 
ing  insight  into  the  news  mind.  All  crit¬ 
ics  saw  was  a  radically  shortened 
account  of  any  story.  What  I  saw  was 
acres  of  news  items,  many  of  them 
worth  exactly  the  length  given. 

Yet,  USA  Today  was  encyclopedic 
about  such  chosen  subjects  as  sports, 
lifestyle  and  entertainment.  Unless  we 
become  encyclopedic  about  local  news, 
we  will  die. 

Again,  the  newsroom  agenda  reflects 
newsroom  personal  choices.  Journalists 
are  anti-organizational  because  we  are 
nonconformists.  Millions  of  Americans 
take  great  pleasure  in  their  organization¬ 
al  affiliations  but  have  trouble  finding 
anything  about  them  in  their  local 
newspaper. 

Religion  is  a  Sahara  of  coverage 
because  newsroom  gatekeepers  don’t 
understand  its  centerpiece  value  to 
most  Americans.  Pets  are  a  household 
treasure  but  how  can  you  tell  that  from 
reading  the  newspaper? 

We  refuse  to  find  ways  to  enliven  the 
sludge  of  government  news.  We  short¬ 
change  business  readers  by  failing  to 
hire  people  knowledgeable  about  the 
.specialty  even  as  more  Americans  than 
ever  invest  in  the  stock  maricet.  Can  you 
imagine  hiring  a  sports  reporter  as  igno¬ 
rant  of  sports  as  most  business  writers 
are  about  business?  We  do  not  under¬ 
stand  budgets,  especially  Uncle  Sam’s. 

We  failed  to  grasp  the  incipient  sav¬ 
ings  and  loan  debacle,  the  Federal  form 
loan  crisis,  the  Social  Security  and 
Medicare  budgetary  flimflam.  Conser¬ 
vatives  are  not  the  only  people  con¬ 
cerned  with  their  wallets. 

We  disdain  small  news  of  only  a  sen¬ 
tence  or  two.  Obituaries  are  sloughed 
off.  We  see  ourselves  as  apart  from  and 
above  our  communities,  mere  observers 
who  seemingly  have  no  stake  in  the 
outcome  even  though  we  live  there  and 
raise  families. 

A  good  newspaper  is  not  afraid  to 
put  its  arms  around  its  town  and  say  it 
loves  its  community.  Readers  know;  they 
always  know.  They  know  the  difference 
between  mindless  boosterism  and  being 


the  village  scold.They  are  quick  to 
detect  indifference  or  scorn  parading  in 
the  name  of  objectivity. 

The  newspaper  known  to  love  its 
town  is  all  the  more  effective  when 
exposing  misdeeds  or  when  publishing 
unpleasant  news.  Readers  know  it 
comes  from  the  heart  and  not  the  hip. 

Editors  are  even  confused  at  the  mes¬ 
sage  they  hear  from  readers  about  good 
news.  Readers  aren’t  saying  leave  out 
the  bad  news;  they  plead  for  more  good 
news.  Anyone  who  can’t  understand  the 
difference  needs  to  get  into  another  line 
of  woric. 

So,  how  do  we  reverse  the  circulation 
slide? 

1  Acknowledge  personal  beliefs  affect 
new's  coverage.  We  can’t  be  a  recovering 
alcoholic  unless  we  admit  to  alco¬ 
holism. 

2  Make  local  news  into  an  obsession. 
We  have  the  largest  local  news-gather¬ 
ing  staff.  Value  it.  Use  it.  Extol  it.  Where 
there  is  no  local  news,  the  paper  perish¬ 
es  (Proverbs,  freely  translated). 

3  Redefine  local  news  as  everything 
of  interest  to  customers.  Stuff  our 
columns  full  of  it. 

4  Edit  relendessly.  Newsprint  is  white 
gold.  Every  word  saved  makes  way  for 
more  local  news  items. 

5  Who  in  the  newsroom  reads  every 
word  in  our  paper  every  day?  Ah,  that 
could  be  the  source  of  one  of  our  prob¬ 
lems.  Great  newspapers  are  the  product 
of  driven  jjeople. 

6  The  larger  the  paper,  the  less  pro¬ 
ductive  the  staff.  Resources  are  squan¬ 
dered  unless  most  reporters  have  one 
or  more  stories  in  the  paper  daily. 

7  Be  accessible  to  readers  —  in  per¬ 
son,  by  phone  and  mail. 

8  Remember,  there  are  no  small 
errors;  some  are  simply  larger  than  oth¬ 
ers.  Always  correct  errors. 

9  Get  caught  loving  your  community. 
It  needn’t  be  idolatrous,  just  genuine. 


Online  discussion  or  comments 
about  Rolfe  Neill’s  ideas  for 
bolstering  newspaper 
circulation  can  be  found  on 
Editor  &  Publisher  Interactive  at 
http://www.mediainfo.com 
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Single-copy  buyers: 
attractive  profile 

ONE  IN  FOUR  single-copy  newspa¬ 
per  readers  has  a  household 
income  over  $50,000  a  year,  one  in 
three  graduated  college,  more  than  half 
own  homes,  seven  of  10  have  two  or 
more  cars,  four  in  10  own  investments, 
and  on  average  they’re  younger  than 
newspaper  readers  in  general. 

These  are  some  of  the  Endings  of  the 
Newspaper  Association  of  America’s 
recent  survey  of  single<opy  readers.  By 
and  large,  it  paints  an  attractive  compos¬ 
ite  portrait  of  an  often  overlooked  circu¬ 
lation  segment,  especially  as  newspapers 
try  to  hook  young  people  on  the  news¬ 
paper  habit.The  average  single<opy 
reader  is  39  years  old,  the  average  news¬ 
paper  reader,  44  years  old.  And  they 
spend  on  average  44  minutes  reading 
the  paper  weekdays,  72  minutes  Sundays. 

The  findings  point  to  opportunities 
to  increase  single<opy  sales,  which  can 
be  more  profitable  than  home  delivery, 
by  focusing  marketing  specifically  to 
single-copy  buyers  and  better  managing 
signle<opy  operations. 

API  finds  hope 

A  RECENT  SURVEY  of  newspaper 
publishers  and  CEOs,  conducted  by 
the  American  Press  Institute,  found  that 
82%  of  respondents  were  more  opti¬ 
mistic  than  pessimistic  about  the  indus¬ 
try’s  ability  to  confront  its  challenges. 

The  288  respondents  —  out  of  a 
mailing  of  1,000  —  identified  the  top 
challenges  to  the  industry  as  competi¬ 
tion  from  other  media  for  readers’  time 
(78%);  competition  from  other  tradition¬ 
al  media  for  advertising  revenue  (58%); 
and  increased  media  bypass  through 
nontraditional  competitors  (56%). 

Nearly  a  third  (31%)  also  identified 
increased  pressure  on  publicly  held 
companies  to  decrease  costs  and 
increase  profits  as  an  additional  threat. 

Almost  nine  out  of  10  respondents 
rated  their  editorial  departments  as 
excellent  (22%)  or  good  (62%),  and 
advertising  staffs  also  received  high 
marks  for  being  excellent  (19%)  or 
good  (53%). 

Marketing  and  circulation  depart¬ 
ments  did  not  fore  as  well,  with  less 
than  half  of  respondents  (45%)  rating 
them  as  excellent  or  good  and  54%  call¬ 
ing  them  fair  or  poor. 
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Buying  The  News 

WHEN  THE  INTERNATIONAL  Olympic  Committee  sold  the 

broadcasting  rights  to  the  Atlanta  Games  for  a  mere  $456  mil¬ 
lion,  no  one  anticipated  NBC  was  also  buying  the  right  to 
control  the  news  of  those  events.  But,  apparently,  that’s  what  happened 
—  and  other  broadcasters  didn’t  realize  it  until  the  Atlanta  Games  were 
underway.  NBC  says  the  regulations  for  a  30-minute  delay  in  releasing 
the  news  to  others  came  from  the  International  Olympic  Committee, 
not  from  NBC.  Of  course,  NBC  didn’t  say  it  wanted  no  part  of  this  com¬ 
mercialization  of  the  news  —  it  knew  a  good  thing  when  it  saw  it  and 
accepted  the  ruling.  It  even  went  so  far  (in  addition  to  enforcing  a  30- 
minute  embargo  on  official  news  conferences)  as  misleading  viewers 
into  believing  they  were  watching  live  action  —  when  actually  much  of 
it  was  on  tape  recorded  earlier.  This  is  as  bad  as  an  advertiser  who 
insists  on  getting  a  free  page  of  space  for  a  news  release  when  a  page  ad 
is  purchased.  Can  you  imagine  Buckingham  Palace  selling  the  television 
rights  for  a  coronation  in  conjimction  with  a  30-minute  embargo  on 
tlie  news? 

Broadcasting  &  Cable  magazine  quotes  the  deputy  director  of  plan¬ 
ning  and  information  for  Atlanta  Olympic  Broadcasting,  which  controls 
the  rights  for  the  Games,  as  saying  that  non-rights  holders  should  be 
grateful  for  what  they  have.  “NBC  could  deny  them  access  completely  to 
[Olympic]  venues  if  they  so  chose,”  he  said.  “They're  complaining 
because  they  have  to  wait  30  minutes  for  something  they  paid  no 
money  for.  If  I  paid  $456  million,  I  think  I’d  enforce  my  rights.” 

This  is  a  sad  commentary  on  the  extent  of  commercialism  in  sports.  If 
you  want  to  cover  an  event  of  this  magnitude  (or  any  sports  event),  you 
have  to  pay  for  the  privilege.  In  our  democratic  society,  governments 
cannot  deny  the  press  access  to  the  news  or  charge  them  for  the  privi¬ 
lege  of  doing  so,  but  big  sports  complexes  apparently  can. 
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LETTERS  TO  THE  EDITOR 


Our 

mistake 

IN  “WHY  GIVE  interns  a  break?” iE&P, 
July  6),  a  letter  to  the  editor  I  wrote 
in  response  to  a  Detroit  Free  Press  letter 
about  interns  who  are  crossing  picket 
lines,  an  error  was  introduced  between 
my  desk  and  the  print¬ 
ed  page  in  E&P.Th^e 
addition  of  the  word 
“not”  changed  the 
meaning.  Here  is  wliat  I 
had  written. 

“I  am  proud  to  say 
that  many  of  my  col¬ 
leagues  who  did  not 
cross  the  picket  lines 
continue  to  press  for 
the  right  to  maintain 
meaningful  unions  and 
to  get  fair  contracts  for 
all  the  workers  at  the 
Free  Press  —  and  at 
Gannett’s  Detroit 
News,  the  Free  Press’ 

Joint  Operating 
Agreement  partner.” 

The  word  “not” 
appeared  between 
“and”  and  “to”  so  that 
the  published  version 
had  me  saying  that  we 
are  continuing  to  press 
for  the  riglit  to  main¬ 
tain  meaningful  unions 
and  NOT  to  get  fair 
contracts.  That  isn’t . 
correct.  We  definitely 
are  on  strike  to  get  fair 
contracts.  It  is  part  of 
our  goal  to  maintain 
unions  that  represent 
us  at  the  corporate 
table. 

Nancy  E.  Dunn 

Dunn  is  a  striking  Detroit  Free  Press  copy 
editor  and  secretary-treasurer  of  the 
Free  Press  Local  22,  the  Newspaper 
Guild  of  Detroit 


For  additional  stories,  analysis 
'  and  industry  resources,  • 
visit  us  on  the  Web 

http://www.mediainfo.com 


Forget 

endorsements 

Every  four  years  they  come 
forth  as  a  fowl  wind  from  editorial 
pages  all  over  America,  huffh’  ’n  puffn’ 
editorial  boards  breathlessly  telling  the 
poor  reader  whom  they  should  vote  for. 

I’m  referring  to  the 
April  6  “Endorsement 
Enforcement”  article 
by  Dorothy  Giobbe. 

Who  are  newspa¬ 
pers  to  tell  our  read¬ 
ers  how  to  think  or 
how  to  vote? 

Better  our  ivory 
tower  (our  paper  is  so 
small  we  can’t  afford 
an  ivory  tower  —  we 
stand  on  a  folding 
chair)  folks  would 
spend  the  same  effort 
getting  the  full  back¬ 
ground  about  all  the 
candidates  in  front  of 
the  readers.  And  print 
it  in  interesting,  easy 
to  read  format.  Forget 
endorsements.Those 
days  are  long  and 
thankfully  gone. 

But,  come  on,  stop 
playing  God,  editors. 
Readers  don’t  give  a 
hoot  whom  you  vote 
for.  And  they’re  cor¬ 
rect.  Who  made  you 
guys  [newspapers] 
omnipotent? 

Dick  Timmons 
Timmons  is  editor 
and  publisher  of  the 
Daily  News  in 
Rhinelander,  Wis. 


Corrections 

IN  THE  STORY  “Georgia  Papers’ 
Olympic  Web  Sites”  in  the  July  20 
issue,  it  was  incorrectly  stated  that 
Morris  Communications  Corp.  has  cre¬ 
ated  a  bureau  in  Augusta.  The  bureau  is 
actually  headquartered  in  Atlanta  and  is 
staffed  by  32  credentialed  journalists, 
covering  all  major  events  for  all  of 
MCC’s  newspapers. 

Also,  the  Israeli  shooting  team  was 


training  in  Augusta,  not  the  boxing 
team. 

HE  JULY  20  issue  misidentified 
Advertising  Data  figures,  found  on 
pages  50  to  52,  as  being  for  the  month 
of  June.The  numbers  are  actually  for 
the  month  of  May  for  all  the  newspa¬ 
pers  listed.  June’s  numbers  will  appear 
in  the  Aug.  17  issue. 

Due  TO  AN  editing  error,  an 

account  (July  13, p.  27)  about  a 
state  legislative  spokesman  who  used 
the  word  “nigger”  in  an  informal  con¬ 
versation  with  journalists  reported 
incorrectly  about  the  source  of  the  tip. 
It  was  a  person  who  was  not  in  the  leg¬ 
islative  building. 

A  STORY  ABOUT  speaking  fees  (July 
20,  p.  60)  referred  incorrectly  to 
poUcy  changes  at  a  university  in  Florida. 
It  should  have  said  the  University  of 
Florida. 
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Newspaperdom* 


50  YEARS  AGO. . .  At  the  first 
post-war  Mechanical 
Confidence  <rf  the  American 
Newspaper  Publishers 
Association  in  Pittsburgh,  750 
production  supervisors  studied 
newspaper  printing  techniques 
and  decided  that  the  ofiset 
printing  process  offers  no 
immediate  threat  to  the  letter- 
press  methcxl  in  the  production 
of  large  daily  newspjqjers.  From 
statements  by  press  builders 
and  other  experts,  delegates 
gained  the  definite  impression 
that  the  crux  of  newspaper 
printing  proMems  lies  in  the 
stereotyping  process. 

Sharp  national  differences 
on  the  meanir^  of  freedom  of 
the  press  arose  in  early  discus¬ 
sions  of  UNESCO  and  the 
Commission  on  Human  Rights, 
as  well  as  a  (dash  between 
Secretary  of  State  Joseph  Byrnes 
and  Soviet  Foreign  Minister 
Mcrfotov,  at  the  Paris  Peace 
Conference. 

From  Editor  &  Pubusher 
August  10,  1946 
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EVERY  SATURDAY  SINCE  1884 


“We  didn’t  know  then  if  it 
was  an  electrical  explosion,  a 
bomb,  or  what,”  Martin  said. 
He  pulled  himself  together 
and,  after  watching  Tom 
Brokaw  give  the  breaking 
details  on  NBC  television,  got 
in  the  car  with  his  wife  and 
headed  south  through  the 
early  morning  darkness  to 
Atlanta. 

At  Olympic  Paric,  three  of 
the  Cox  Newspaper  loaners 
had  joined  the  happy,  milling  crowd  for  the  end  of  a 
late  evening  concert  celebrating  the  end  of  the 
Olympics’  first  week.  Within  minutes  after  the 
explosion,  one  of  them,  Gary  Patrick  of  the  Grand 
Junction,  Colo. , Daily  Sentinel,  ran  back  to  the  news¬ 
room  to  tell  the  handful  of  editors  still  on  duty  that 
there  had  been  an  explosion. 

Ron  Rollins  and  Patrick  Rini,  a  pair  of  seasoned 
copy  editors  from  the  Dayton  Daily  News,  trans¬ 
formed  themselves  into  reporters  inside  the  park. 
...j  The  lone  late  night  photographer  on  duty 
t  ^  was  Justin  W^illiams,  an  intern  from  the  Uni- 
^versity  of  North  Carolina.  He  grabbed  cam- 
i^ras,  ran  to  the  scene,  and  captured  it  with  a 
Stunning  color  photo  that  coveted  half  the 
[ifront  page  of  Saturday  morning’s  final  home 
Ifdelivety  edition. 

E  When  managing  editor  John  Walter 
■Jteturned  to  the  newsroom  from  home 
P)etween  2  and  2:15  a.m.,  Rollins  and  Rini 
Uvere  dictating  to  copy  editor  Gerdeen  Dyer. 
W^alter  had  ordered  the  presses  stopped  about 
1:45  a.m.,  before  leaving  home. 

;  “A  dozen  or  so  folks  had  gotten  in  during 
he  first  hour,”  Walter  said.  “We  made  the  com- 
nitment  to  get  to  press  as  quickly  as  we  could, 
divided  up  folks  who  showed  up.” 

I  By  3:30  a.m.,  the  presses  were  running  again, 
ivith  Rollins  and  Rini’s  bylines  on  a  front-page 
lead  story  and  a  full  page  of  black-and-w'hite  pic- 
nires.A  second  edition  involved  replating  eight 
ler  pages,  included  the  main  sidebar  and  graph- 
ics.The  last  edition,  which  went  to  press  at  6:30  a.m. 
and  made  a  delayed  home  delivery  for  tens  of  thou¬ 
sands  of  subscribers,  involved  replating  of  an  addi¬ 
tional  eight  pages  of  moving  copy  around  and 
killing  inappropriately  cheery  features. 

This  edition  included  half  a  dozen  sidebars  and 
the  ftiD<olor  photo  that  dominated  the  front  page. 


HEN  AN  EXPLOSION  rocked 
Centennial  Olympic  Park  at 
1^9  am.  on  Saturday,  July  27, 

Ajduntu  Constitution  editor 
R£»  Martin  was  asleep  in  his 
weekend  home  in  the  north 
Georgia  mountains. 

The  months  of  planning 
Olympic  coverage  had  paid 
off  in  a  smooth  operation,  and 
Martin  had  left  the  office  early 
enough  to  reach  his  weekend 
retreat  for  dinner. 

In  order  to  publish  what  in  effect  amoimted  to 
two  newspapers  simultaneously  each  morning  — 
the  regular  edition  and  a  daily  “Atlanta  Games  Spe¬ 
cial  Report,”  up  to  48  broadsheet  pages  of  compre¬ 
hensive  news,  features  and  results  from  the 
Olympics  —  roughly  100  “loaners”  had  been 
brou^t  in  from  the  15  daily  Cox  Newspapers. 

By  1 :30  a.m.,  Martin  had  been  awakened  by  a  call 
about  the  explosion  four  short  blocks  from 
the  newspaper. 


Atlanta  Journal  and 
Constitution  staff 
scrambles  to  cover  late 
night  bomb  blast  for 
early  morning  edition 


BY  JACK  BASS 


INSEMCH 

ofneming 


4  killed  as  blast 
rips  through 
Olympic  crowd 


IS^ut^ern 
fr  riters 
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Journal  and  Constitution  published  three  Saturday 
editions  following  the  blast.  The  first  went  to  press 
about  two  hours  after  the  1:19  a.m.  explosion.  The 
third,  which  involved  replating  of  an  additional  eight 
pages,  moving  copy  around  and  killing  inappropriate¬ 
ly  cheery  features,  included  half  a  dozen  sidebars  and 
a  full-color  photo  that  dominated  the  front  page. 
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An  all<aps,  144-point  streamer,  PARK  EXPLOSION, 
ran  across  the  top  of  the  page,  with  three  bullet  sub¬ 
heads:  “2  reported  killed  as  blast  rips  through 
crowd,”“Other  threats  called  in,”  and  “FBI  takes  over 
probe.”  Three  inside  pages  included  half  a  dozen 
sidebars  and  graphics. 

The  front-page  photo  captured  a  panorama  of  res¬ 
cue  workers  and  security  officers  at  work,  lights 
flashing  on  their  vehicles.  Williams  had  taken  it 
within  half  an  hour  of  the  explosion. 

“Justin  and  the  lab  technician  picked  it  out  as  the 
best  shot,”  said  John  Glenn,  director  of  photography 
who  arrived  back  at  the  newspaper  about  the  same 
time  as  Walter.  “It  provided  an  overview  of  the  chaos 
and  the  quick  reaction  of  emergency  crews  —  that 
photo  tells  it.” 

Mike  Luckovich,  the  hard-edged  Pulitzer  Prize¬ 
winning  editorial  cartoonist,  had  worked  all  day  Fri¬ 
day,  producing  cartoons  for  the  Saturday,  Sunday,  and 
Monday  newspapers.  He  had  left  the  concert  in  Cen¬ 
tennial  Olympic  Park  with  his  wife  about  12:30  a.m. 
and  taken  the  baby  sitter  home  when  his  brother 
called  from  Seattle  to  ask  if  he  was  OK.  “I  didn’t 
know  what  he  was  talking  about,”  Luckovich  said. 

After  turning  on  his  television  and  watching  the 
news  unfold,  Luckovich  knew  that  none  of  his  three 
cartoons  would  be  appropriate.  One  was  of  a 
woman  at  Olympic  Centennial  Park  with  her  leg  in 
a  cast  and  holding  a  sign  saying,  “Sprained  my  ankle 
at  Olympic  Park  —  am  available  for  endorsements.” 

Another  showed  O.J.  Simpson,  who  had  been  vis¬ 
iting  Atlanta  with  high  celebrity  visibility,  with  the 
lightening  bolts  of  the  comic  Olympic  mascot  “Izzy.” 

In  the  cartoon,  kids  pointed  at  O.J.  and  said,  “It’s  the 
Olympic  mascot  —  Killzy.” 

The  third  cartoon  involved  airplane  terrorism. 

“When  something  like  this  happens,”  Luckovich 
said  a  couple  of  days  after  the  explosion,  “it  changes 
the  whole  complexion  of  the  kind  of  cartoons  — 
they  can’t  be  trite  or  playful.” 

Before  2  a.m.,  Luckovich  had  called  security  at  the 
newspaper  to  get  through  to  the  newsroom.  The 
process  took  almost  10  minutes  before  he  finally  got 
to  Ellen  Voss,  a  key  news  editor  for  the  special  daily 
Olympic  section.  She  arranged  to  pull  his  work  from 
the  editorial  pages  of  both  the  Satiuday  and  Sunday 
newspapers  and  substitute  innocuous  syndicated 
cartoons. 

Meanwhile,  editorial  page  editor  Cynthia  Tucker 
also  had  been  awakened  at  home  by  a  call  from  an 
out-of-state  friend.  Jay  Bookman,  associate  editorial 
page  editor  who  lived  two  blocks  from  where 
Tiicker  resides,  a  seven-minute  drive  to  the  office, 
also  called. 

“I  picked  him  up  to  see  what  we  could  do,”  his.” 

TXicker  recalled  two  days  later.  “I  realized  we  had  a  Headlined:  “The  pain  of  terror,”  the  editorial 
Sunday  editorial  and  op-ed  pages  dedicated  to  a  opened  with  a  reflection  of  how  beautiful  Friday 
_  evening  had  been  at  Centennial  Olympic  Park,  “Peo¬ 
ple  just  hanging  out,  sharing  time. 

“Then  the  nightmare  began.  A  bomb,  an  explo¬ 
sion,  and  then  confusion  and  terror  and  pain. 

“The  sick  thing  is,  someone,  somewhere,  took 
hateful  satisfaction  in  all  that.  That’s  what  gnaws  at 
you  ....  However  the  news  hit,  the  reaction  was 
probably  universal:  heartache,  disbelief  and  anger.” 
The  editorial  concluded,  “This  was  not  a  lapse  in 
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Mike  Luckovich,  the  Pulitzer  Prize-winning  Atlanta 
Journal  and  Constitution  editorial  cartoonist,  had 
worked  all  day  Friday,  producing  cartoons  for  the 
Saturday,  Sunday,  and  Monday  newspapers.  After  the 
blast,  Luckovich  knew  that  none  of  his  three  cartoons 
would  be  appropriate.  He  prepared  a  special  cartoon 
for  the  Sunday  newspaper,  depicting  injured 
American  gymnast  Kerri  Strug  as  a  metaphor  for 
Atlanta  and  the  Olympics,  with  a  cast  on  her  leg 
labeled  “Terrorism.'’  The  caption  said,  “I  couldn't  let 
an  injury  stop  me.“ 


Bass  is  professor  of  journalism  at  the  University 
of  Mississippi.  A  former  Nieman  Fellow  at 
Harvard,  he  worked  10  years  as  a  prize¬ 
winning  reporter  and  editor  in  the  Carolinas. 
His  book,  Taming  the  Storm:  The  Life  and  Times 
of  Judge  Frank  M.  Johnson,  Jr,  and  the  South’s 
Fight  Ot>er  Civil  Rights,  received  the  1994 
Robert  Kennedy  Book  Award. 
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security;  to  the  contrary,  the  security  response  was 
quick  and  professional,  and  undoubtedly  saved  a 
number  of  lives.  Tlie  bomb  had  been  spotted  and 
people  had  begim  to  be  cleared  from  the  area 
before  it  went  off. 

“This  is  simply  a  risk  inherent  in  any  large  gather¬ 
ing,  and  it  is  impossible  to  eliminate  that  risk. 

“We  eliminate  the  risk  only  by  eliminating  the 
commonality.  And  again,  that  is  not  an  option.” 

The  Sunday  bulldog  edition,  which  is  delivered 
early  Saturday  evenings  to  convenience  stores  and 
other  locations,  usually  is  put  to  bed  on  Friday  night, 
and  the  presses  start  rolling  at  8  a.m.  on  Saturday. 

Walter  recognized  when  he  arrived  that  he  faced 
two  problems.  One  was  getting  out  the  regular  Sat¬ 
urday  edition  telling  the  story.  The  second  problem 
involved  remaking  the  Sunday  buUdog  edition. 

“We  wanted  to  put  news  in  it,”  Walter  said.  “We 
wanted  to  kill  a  ‘fun  and  games  at  the  Park’  story.” 

At  a  4  a.m.  news  conference,  he  peeled  off  Voss 
and  Lea  Donosky,  the  feature  editor  for  the  daily 
Olympics  section,  and  assigned  them  to  go  through 
the  Sunday  paper,  page  by  page,  to  see  what  had  to 
be  changed  and  to  draw  up  a  budget. 

Meanwhile,  more  editors  and  reporters  were 
reporting  in,  some  50  or  so  altogether,  and  Walter 
and  OF/mpics  edition  editor  Thomas  Oliver  were 
giving  assignments  for  both  the  Saturday  and  Sun¬ 
day  editions.  The  final  Saturday  edition  closed  at  6 
a.m.  and  began  coming  off  the  press  at  6:30  a.m.  Sat¬ 
urday  sales  totaled  613,000, 102,000  more  than  the 
Saturday  average  for  the  month  of  June  and  the  high¬ 
est  Saturday  sales  ever. 

At  6  a.m.,  a  final  editorial  news  conference  was 
held  for  the  Sunday  bulldog  edition.  Frank  Cerabino, 
a  columnist  and  feature  writer  on  loan  from  the 
Palm  Beach  Post,  wrote  the  lead  story  that  ran  in  all 
Sunday  editions.  It  went  under  a  banner  headline, 
“Fans  crowd  city;  search  continues.” 

In  his  lead,  Cerabino  reported,  “Centennial 
Olympic  Park  will  remain  closed  this  morning  as 
investigators  hunt  for  a  bomber  who  put  Olympic 
flags  at  half-staff  with  an  ‘improvised’  pipe  bomb 
hidden  in  a  knapsack.”  For  the  home  edition,  the 
front  page  keyed  eight  inside  pages  filled  with  news 
and  features  that  the  staff  wrote  on  Saturday. 

Meanwhile,  Luckovich  went  back  to  the  drawing 
board  Saturday  with  a  new  cartoon  for  Monday 
morning.  It  depicted  the  young  American  gymnast 
Kerri  Strug  as  a  metaphor  for  Adanta  and  the 
Olympics,  with  a  cast  on  her  leg  labeled  “Terrorism.” 
The  caption  said,  “I  couldn’t  let  an  injury  stop  me.” 

Walter,  who  worked  for  newspapers  in  Washing¬ 
ton,  Baltimore  and  elsewhere  before  coming  to 
Atlanta  with  Martin  from  USA  Today  in  1989, 
glowed  quietly  about  the  commitment  of  the 
dozens  of  staffers  who  shuffled  back  to  the  news¬ 
room  during  the  early  hours  of  Saturday  morning. 

He  said  in  his  usual  words  of  understatement,  “It 
was  really  rewarding  to  see  folks  do  that.” 

Martin  got  to  the  newsroom  before  the  final 
replating  for  the  Sunday  bulldog  edition,  but  credits 
Walter  and  Oliver  as  the  key  players.  “We  were  so 
pleased  with  our  staff  and  those  on  loan  from  other 
papers,”  Martin  said.  “They’ve  done  an  absolutely 
unsurpassable  job.” 


On  Monday  afternoon,  while  reporters  worked 
on  fresh  leads  about  the  bomber,  Walter  got  an  emer¬ 
gency  call.  His  6-year-old  son  had  broken  his  arm. 
Less  than  two  hours  later,  his  son  comfortable  at 
home,  Walter  was  back  in  the  newsroom. 


BY  DOROTHY  GIOBBE 

Atlanta  Journal 
IDs  Suspect 

HOURS  AFTER  the  Centennial  Park  reopened 
at  w  Atlanta  Olympic  Games  last  week,  the  Atlanta 
JotMtal  came  out  with  a  special  edition  naming  a 
jiH^ect  in  the  bombing  that  left  one  person  dead 
and  scores  injured. 

Security  guard  Richard  Jewell  had  not  been 
charged  with  any  crime  at  press  time,  but  much  of 
the  country’s  media  followed  up  on  the  story,  citing 
the  report  in  the  Journal. 

The  JoumaTs  coup  in  beating  the  wire  services 
and  other  news  outlets  has  its  roots  in  the  Waco  inci¬ 
dent  of  a  few  years  ago,  according  to  an  editor  at  the 
newspaper. 

The  editor  recalled  that  in  the  days  preceding  the 
standoff  at  the  Branch  Davidian  compound,  the 
Waco  Tribune-Herald,  a  Cox-owned  newspaper,  did 
an  admirable  job  of  reporting  on  the  cult  and  their 
leader,  David  Koresh. 

But  as  the  standoff  turned  into  a  siege  and  ulti¬ 
mately  ended  in  tragedy,  the  major  news  in  the 
standoff  began  to  break  from  Washington,  D.C., 
headquarters  of  the  intelligence  agencies,  where  the 
Washington  Post  and  New  York  Times  have  estab¬ 
lished  sources.  The  two  newspapers  soon  began 
breaking  the  most  significant  reports. 

After  the  Waco  incident,  and  aware  that  the 
Olympic  Games  potentially  could  be  marred  by  vio¬ 
lence,  editors  at  the  Journal  and  Constitution,  two 
years  ago,  began  putting  together  a  team  of 
reporters  to  cultivate  sources  in  law  enforcement 
and  Olympic  security. 

That  preparation  paid  off  last  week,  when  the 
JoumaTs  team,  lead  by  Cathy  Scruggs  and  Ron 
Martz,  broke  the  news  about  Jewell  onlXiesday  after¬ 
noon  in  a  special  edition  of  the  newspaper. 


Newspapers  Tops 
As  Travel  Source 

Newspapers  ARE  THE  number  one  media 

source  for  most  travelers  planning  a  business  or 
leisure  trip,  according  to  a  new  travel  study  by  the 
Newspaper  Association  of  America. 

Some  58%  of  all  business  travelers  included  in  the 
study  cited  newspapers  as  their  primary  media 
source  for  travel  information  and  planning.  Newspa¬ 
pers  ranked  number  one  for  53%  of  leisure  travelers. 
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BY  MARK  FITZGERALD 

Who’s 
On  First? 


■“A  STRANGE  Olympiad  that  began  with  nightmar- 
■h  transportation  and  logistical  problems  that  were 
■ter  compounded  by  a  horrific  bombing,  harried 
^ws  organizations  could  not  even  be  sure  they 
■ere  getting  the  right  results  of  competitions. 

^  For  the  first  week  of  the  Olympics,  the  much- 
^ped  Info  ’96  results  reporting  system,  put 
together  by  IBM  and  the  Adanta  Committee  for  the 
Olympic  Games  (ACOG),  proved  less  than  useless 
—  in  addition  to  reporting  results  extremely  slow,  it 
was  giving  wrong  information. 

Then,  an  emergency  backup  plan  attempted  by 
the  Associated  Press  foun¬ 
dered  almost  immediately  — 
apparently  as  a  result  of 
ACOG’s  failure  to  come 
through  with  promised  help. 

And  while  the  IBM  system 
finally  steadied  itself  in  the  sec¬ 
ond  week  of  competition, 
episodes  of  wrong  information 
continued  to  rankle  journalists. 

With  so  much  going  on,  the 
last  thing  newspapers  wanted 
to  worry  about  at  the  Atlanta 
Summer  Games  was  the  acciF 
racy  of  their  agate. 

“It’s  been  anything  but  a 
carefree  Olympiad,”  Tim 
Franklin,  the  Chicago  Tri¬ 
bune's  assistant  managing  edi¬ 
tor/sports,  said  with  consider¬ 
able  understatement. 

Franklin  knew  he  was  in  for  problems  the  very 
first  day  of  the  competition  when  the  IBM  system 
failed  to  post  results  from  judo  competition.  Those 
results  finally  showed  up  24  hours  later. 

Promised  biographical  sketches  of  key  competi¬ 
tors  also  failed  to  show  up. 

“It  made  planning  and  the  ability  to  look  ahead  to 
stories  very  difficult  because  you  didn’t  have  some 
vital  information  on  competitors  who  may  not  be 
very  well-known.” 

Some  of  the  IBM  system  errors  caught  byAP  were 
almost  comical:  A  boxer  was  described  as  21  feet 
tall,  and  another  was  listed  as  less  than  2  feet  tall.The 
computer  listed  gold  medal  winners  in  competi¬ 
tions  that  had  not  yet  been  held. 

But  these  glitches  were  no  laughing  matter  to  AP, 
which  was  one  of  about  a  dozen  subscribers  who 
paid  $10,000  for  the  feed  fiom  the  ACOG/IBM  sys¬ 
tem.  Others  included  Reuters,  United  Press  Interna¬ 
tional,  Agence  France  Presse  and  USA  Today. 


After  a  week  of  computer  screw  ups  —  and  with 
the  track  and  field  events  about  to  begin  —  AP,  on 
July  24,  went  to  the  International  Olympic  Commit¬ 
tee  to  develop  an  alternative  plan  for  reporting 
results. 

The  idea  was  that  ACOG  would  outfit  six  volim- 
teers  with  laptops  who  would  go  to  the  track  events 
and  punch  in  results  in  a  basic  newspaper  style.That 
information  was  to  be  sent  to  AP’s  computer  in  the 
main  press  center  for  distribution  to  subscribers  of 
the  ACOG/IBM  Info  ’96  system. 

So  how  did  that  woric  out? 

“It  was  an  utter  failure.  Abandoned.  Never 
woriced  out.”  said  Monte  Lorell,  managing  editor  of 
sports  for  USA  Today. 

Lorell  said  ACOG  failed  to 
provide  the  agreed  num¬ 
ber  of  laptops  and  volun¬ 
teers  and  the  plan  proved 
yet  another  fiasco. 

“It  never  worked  well. 

The  laptops  were  late,  they 
had  the  wrong  people,” 

Lorell  said. 

USA  Today  itself  sent 
three  data  entry  workers 
and  three  interns  to  help 
AP  at  its  main  press  center 
headquarters. 

Fortunately,  the  IBM  sys¬ 
tem  more  or  less  came 
together  just  as  the  track  and  field  events  were 
beginning,  journalists  said.  VUiile  problems  contin¬ 
ued,  they  were  mostly  minor. 

In  many  ways  the  IBM  system  was  as  much  a  vic¬ 
tim  of  pre-Olympic  hype  as  such  American  disap¬ 
pointments  at  the  Games  as  U.S.  weightlifter  Marie 
Henry  [fevorite  for  gold,  finished  14th],  the  men’s 
and  women’s  indoor  volleyball  teams  [medal 
favorites,  both  eliminated  in  preliminaries]  and 
swimmer  Janet  Evans  [touted  for  most  gold  medals 
ever,  failed  to  make  finals  in  her  best  event  and  inti¬ 
mated  the  winner  uses  illegal  performance-enhanc¬ 
ing  drugs] 

“This  was  the  most  ambitious  results  reporting 
undertaking  ever,”  the  Chicago  Tribune's  Franklin 
said.  “I’m  not  sure  in  all  honesty  if  [IBM  and  ACOG] 
would  have  come  in  for  all  this  criticism  if  their 
goals  had  been  more  modest. 

“The  problem  was,  we’d  been  lead  to  believe  we 
could  do  all  these  fabulous  things  —  which  didn’t 
come  true.” 

(See  Statistics  on  page  37) 


Associated  Press 
in  backup  role  as 
much-hyped 
IBM/ACOG 
computer  stat 
system  fails, 
then  steadies,  as 
Olympics 
wind  down 


“Time  to  reboot 
somebody's  behind,” 
wrote  Rosenthal, 
who  noted  that 
reporters  had  taken 
to  referring  to  the 
Info  '96  system  as 
Info  '97  “because  of 
the  speed  and  accuracy 
of  its  data” 
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BALTtMORE.SUM 


BY  M.L.  STEIN 


Debunking  A  Myth 

Baltimore  Sun  reporters  accept  Louis  Farrakhans  challenge  to 
prove  slavery  exists  in  Sudan;  they  buy  and  free  two  slaves 


Garang  Oeng 
Kuot,  10,  (left)'and  ' 
Akok  Deng  Kuot,  12 
two  ex-slaves 
whose  freedom 
the  Baltimore  Sun 
bought,  with  their 
father,  Deng  Kuot 
Mayen,  in  the 
village  of  Manyiel, 


V,  ^u^^fMORE  SUN  reporters  carried  out  one  of 
:^ie  n^>re  unusual  foreign  assignments.  They  bought 
*wo  slaves  in  Sudan. 

^  The  newsmen,  Gilbert  A.  Lewthwaite  and  Gregory 
Ikanc  paid  the  equivalent  of  $1,000  to  an  Arab  trader 
.^r  the  slaves,  two  young  boys,  and  returned  them  to 
-^^ir  father.  The  exploit,  achieved  under  harsh  and 
dangerous  conditions,  led  to  a  three-part  Sun  series. 

According  to  Kane,  the  staffers’  trip  to  Africa  was 
“inspired  by  that  eminent  statesman  and  humanitar¬ 
ian  [Nation  of  Islam  leader]  Louis  Farrakhan  — 
who,  [during  a  National  Press  Club  speech]  said  he 
didn’t  believe  slavery  existed  in  the  Sudan  and  chal¬ 
lenged  the  media  to  go  there  and  find  proof.” 

Actually,  however.  Sun  editor  John  Carroll  had 
decided  before  Farrakhan’s  statement  to  investigate 
reports  of  slavery  in  war-tom  Sudan. 

The  buying  of  slaves  was  approved  before  the 
reporters  took  off  for  what  Carroll  termed  a  “very 
risky  assignment  to  a  very  nasty  place.” 

White,  British-bom  Lewtliwaite,  60,  is  a  veteran 
foreign  correspondent,  who  has  served  in  London 
and  Paris  since  joining  the  Sun  in  1971.  He  covered 
the  1973  Arab-lsraeli  war  and  traveled  on  assign¬ 
ment  to  Cuba,  Haiti  and  Central  America. 

Kane,  44,  who  is  black,  is  a  Sun  columnist  focus¬ 
ing  on  the  city’s  African-American  community.  It  was 


his  first  trip  out  of  the  United  States. 

Loaded  with  bottled  water,  water  purifiers  and 
dehydrated  meals  bought  mostly  at  a  Baltimore  sur¬ 
plus  store,  the  pair  flew  to  Nairobi,  Kenya,  and  from 
there  hitched  a  ride  to  Sudan’s  rebel  territory  on  a 
small  Cessna  operated  by  Christian  Solidarity  Inter¬ 
national,  a  humanitarian  aid  group. Within  two  hours 
of  pitching  their  tents  in  the  bush,  they  heard 
reports  of  a  slave  trader  operating  a  few  miles  from 
their  camp. 

Before  going  to  the  Sudan,  the  reporters  wrote 
that  their  research  of  the  country  revealed  it  to  be 
“one  of  the  remotest,  most  disease-ridden  and  dan¬ 
gerous  places  on  earth.” 

To  wimess  slavery,  their  trek  took  them  to  front 
lines  of  a  civil  war  between  the  ruling  Islamic  gov¬ 
ernment  in  the  North,  and  the  black  African  tribes  in 
the  South. 

They  didn’t  have  to  produce  passports  or  visas. 
“We  came  in  the  back  door,”  Lewthwaite  told  E&P. 

Of  their  campsite,  they  wrote:  “ . . .  the  tempera¬ 
ture  must  be  100-plus,  and  we  have  no  water  to 
wash  ourselves  or  our  clothes.l’he  flies  seem  to  find 
us  increasingly  attractive.  We  are  drinking  water  at 
an  alarming  rate.  We  are  always  sweating,  always 
thirsty,  and  the  water  comes  hot  from  sunbaked 
plastic  bottles.  It  is  not  pleasant.” 
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Baltimore  Sun  reporters  Gregory  Kane  (left)  and  Gilbert 
Lewthwaite  working  in  Sudan 


In  the  shade  of  a  mango  tree  in  the  southern  Sudanese  village 
of  Manyiel,  Baltimore  Sun  reporter  Gilbert  Lewthwaite  pays  an 
Arab  trader  the  equivalent  of  S1,000  in  Sudanese  bills  for  the 
freedom  of  two  young  slaves. 


Accompanied  by  native  guides  and  inter¬ 
preters,  Kane  and  Lewthwaite  trudged  three 
hours  tl«x)ugh  the  bush  to  meet  the  Arab 
slave  trader,  Adam  El  Haj,  who  claimed  the 
abduction  of  children  was  organized  by  the 
government  and  that  he  had  freed  473 
slaves  —  mostly  women  and  children  — 
from  slave  owners,  returning  them  to  their 
families  for  five  cows  or  the  cash  equivalent. 

The  reporters  handed  over  Sudanese  cur¬ 
rency  obtained  in  Kenya  in  exchange  for 
two  half  brodiers,  Garang  Deng  Kuot,  10, 
and  Akok  Deng  Kuot,  12.  The  children  were 
then  reunited  with  their  father,  a  poor 
farmer  in  a  nearby  village,  who  had  watched 
the  transaction. 

“The  boys  seem  unmoved,”  the  newsmen 
wrote.  “There  is  no  sign  of  joy  in  their  eyes, 
not  a  hint  of  a  smile  on  their  faces.” 

Most  of  the  other  slaves  held  by  El  Haj 
were  children,  many  with  “rust-tinted  hair, 
the  ubiquitous  sign  of  malnutrition  in  this 
land  of  unending  need.  .  .  .  Some  have 
bruises  and  scars  to  attest  to  their  maltreat¬ 
ment,”  one  story  reported. 

The  purchase  was  not  easy  for  Kane.  In  a 
sidebar,  he  mused:  “Should  I  feel  some  hesi¬ 
tation,  some  uneasiness,  indeed  some  moral 
revulsion,  about  buying  a  slave.  What  would 
my  ancestors  who  made  that  journey  on  the 
Middle  Passage  think?  My  emotions  — 
which  should  be  jumbled,  colliding  with 
each  other  as  they  struggle  for  priority  in 
my  heart  —  are  remarkably  calm.” 

Kane  noted  there  was  a  precedent  for  his 
act.  In  the  246  years  of  U.S.  chattel  slavery, 
he  said,  blacks  often  purchased  other  blacks 
—  “and  sometimes  for  good  reason”  and  some 
blacks  paid  for  their  own  freedom  or  the 
freedom  of  relatives.The  famous  black  aboli¬ 
tionist,  Frederick  Douglass,  was  bought  from  his 
Maryland  masters  by  other  abolitionists,  Kane  noted. 

The  columnist  contended:  “It’s  not  the  buying  of 
slaves  that’s  immoral.  It’s  what  you  do  with  the 
slaves  that  counts.  I’m  convinced  that  our  ultimate 
goal  —  proving  slavery’s  existence  —  justifies  buy¬ 
ing  a  slave.  If  it  was  good  enough  for  Frederick  Dou¬ 
glass,  it’s  good  enough  for  me.  Which  is  why  I  have 
no  problem  with  what  I’m  about  to  do.” 

On  his  return  to  Baltimore,  Lewthwaite  observed 
that  their  venture  “was  different  from  any  other 
overseas  mission  I  have  ever  experienced.” 

His  most  lasting  impression,  he  continued,  was 
the  young  slaves’  demeanor,  which  was  “downcast, 
passive  —  totally  different  from  the  other  African 
children  we  encountered  who  could  not  contain 
their  excitement  over  our  arrival  in  their  midst.” 

Seemingly,  Sun  readers,  with  the  exception  of 
Nation  of  Islam  members,  also  had  no  problem  with 
the  procurement  of  the  two  youngsters,  editor  Car- 
roll  said. 

“We  got  a  very  good  response,”  said  Carroll. 

Bishop  John  H.  Ricard  of  the  Baltimore  archdio¬ 


cese  and  chairman  of  Catholic  Relief  Services, 
praised  Kane  and  Lewthwiate’s  series  for  “providing 
a  great  service  to  Sun  readers  by  exposing  one  of 
the  enduring  hardships  of  warfare  in  the  Sudan.” 

One  reader  believed  the  report  “merits  a  Pulitzer 
Prize,”  while  another  called  the  series  a  “welcome 
change  firom  the  fixation  among  print  and  television 
journalists  on  the  horse-race  aspects  [how  fir  is 
Dole  behind  this  week]  of  our  presidential  election.” 
But  a  critic  wrote:  “Two  wrongs  do  not  make  a 
right. . . .  Prove  Minister  Farrakhan  wrong  by  righting 
the  wrongs  of  America  and  everyone  will  rejoice.” 

Lewthwaite,  in  the  interview,  said  Nation  of  Islam 
members  have  bombarded  TV  and  radio  stations 
with  protest  calls  after  the  two  joumahsts  appeared 
on  talk  programs. 

In  an  editorial,  the  Sun  called  for  an  arms 
embargo  against  Sudan,  a  UN  monitoring  team  on 
slavery,  international  pressure  on  the  Sudanese  gov¬ 
ernment  and  rebel  factions  to  permit  access  to  relief 
organizations  access,  and  freezing  requests  for  loans 
and  disbursements  from  international  financial 
organizations.  ■ 
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BY  DEBRA  GERSH  HERNANDEZ 


Journalists 
As  Spies 


Testimony  at 
Senate  committee 
hearings  confirms 
assumptions 


Sen.  Arlen  Specter  (R-Pa.), 
chairman  of  the  Senate  Select 
Committee  on  Intelligence, 
noted  that  he  was 
uncomfortahle  discussing 
the  issue  publicly. 


"Just  to  have  a  policy  that  says 
we  will  under  no  circumstances, 
no  how,  no  way,  even  think  of 
talking  to  clergy  or  those 
associated  with  religious  groups 
overseas  or  journalists,  I  think 
that  would  be  a  wrong  policy.” 

—  U.S.  Sen.  John  Glenn 
(D-Ohio) 


"When  lives  are  at  risk,  or  a 
vital  national  interest  is  at 
risk,  I  don't  see  why  any 
American  patriot  should  be 
forbidden  to  cooperate  with 
an  American  intelligence 
agency.” 

—  U.S.  Sen.  J.  Robert 
Kerrey  (D-Neb.) 
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floor  amendment  to  the  intel¬ 
ligence  authorization  bill  is 
introduced,  but  it  will  be  dealt 
with  in  conference  regardless, 
since  the  House  amendment 
has  already  passed. 

At  the  hearing.  Senators  J. 
Robert  Kerrey  (TX-Neb.)  and 
John  Glenn  (D-Ohio)  both 
spoke  against  any  measure 
that  would  totally  prohibit 
such  activity. 

“I  simply  don’t  see  why  any 
profession  should  be  com¬ 
pletely  and  permanently 
excluded,”  Kerrey  said.  “The 
determining  factors  should  be 
the  situation  and  the  willing¬ 
ness  of  the  individual.  When 
lives  are  at  risk,  or  a  vital 
national  interest  is  at  risk,  I 
don’t  see  why  any  American 
patriot  should  be  forbidden  to 
cooperate  with  an  American 
intelligence  agency.” 

Glenn  said  he  views  the  matter  “as  an  individual 
choice.” 

“Just  to  have  a  policy  that  says  we  will  under  no 
circumstances,  no  how,  no  way,  even  think  of  talking 
to  clergy  or  those  associated  with  religious  groups 


"I  think  we  need  an  absolute 
and  public  blanket  ban  on  the 
recruiting  or  use  of  journalists 
or  clergy  or  Peace  Corps 
workers  by  any  intelligence 
agency  of  the  United  States.” 

—  Terry  Anderson,  former 
Associated  Press  Middle  East 
correspondent  who  was  held 
captive  for  seven  years 


overseas  or  journalists,  I  think 
that  would  be  a  wrong  pol¬ 
icy,”  Glenn  said. 

Director  of  Central  Intelli¬ 
gence  Deutch  previously 
articulated  his  belief  that  the 
existing  policy  is  sound,  and 
he  said  so  again  during  the 
hearing.  Deutch  also  argued 
against  transferring  the  power 
to  grant  waivers  from  the 
DCI,  or  the  deputy  in  his 
absence,  to  the  president. 

“As  director  of  Central 
Intelligence,  I  must  be  in  a 
position  to  assure  the  presi¬ 
dent  and  the  members  of  his 
National  Security  Council  and 
this  country  that  there  will 
never  come  a  time  when  the 
United  States  cannot  ask  a 
witting  citizen  to  assist  in 
combating  an  extreme  threat 
to  the  nation,”  he  said. 

The  CIA  “should  not  be 
prohibited  from  considering 
the  use  of  American  journal¬ 
ists  or  clergy.” 

After  reviewing  the  guide- 
(See  Spies  on  page  36) 


"Tbe  central  role  of 
journalism  is  that  of  a  Consti¬ 
tutional  check  on  government, 
not  as  an  instrument  of 
government.  Any  association, 
it  seems  to  me,  with  a  govern¬ 
ment  agency,  or  with  particu¬ 
larly  an  intelligence  service, 
undermines  tbe  credibility  and 
greater  public  good  that  is 
done  by  independent 
journalists.” 

—  Mort  Zuckerman, 
New  York  Daily  News  owner 
and  editor  and  chief  of 
U.S.  News  &  World  Report 


COMPILED  BY  IAN  E.  AM)ERSOu\ 


atAMtUESM. 

GAtaUELSON, 

46,  executive  vice 
president,  was 
named  publisher. 

The  two  arc 
succeeding  presi¬ 
dent  and  publisher 
BREJTEPOP- 
PER,  who  retired. 


GRACE  NOO- 
NAN-KAYE,  diicc- 
tor  of  organization  |H 
development  for 
the  Portland 
Newspapers, 

Portland,  Maine,  \ 

has  been  promot-  ' - 

.  .  .  GRACE 

ed  to  vice  presi-  NOONA/f-KAVE 

dent  of  organiza¬ 
tion  development. 

Portland  Newspapers  publishes  the 
Portland  Press  Hendd  and  Maine 
Sunday  Telegram. 


TOM  MAURER 


He  succeeds  HARRY  DVjNPHY,  who 
is  transferring  to  Washington. 

GMUSG  MYRE,  35,  Middle  East  news 
editor  for  AI*  was  appointed  news  editor 
in  Moscow. 

JIM  FITZGERALD,  45,  day  supervi¬ 
sor  in  the  New  York  City  bureau,  was 
named  a  correspondent  in  White  Plains, 
N.Y 

PETER  JACKSON,  45,  who  has 

directed  statehouse  coverage  in  Maine, 
moves  to  the  Harrisburg,  Pa.,  bureau  as 
correspondent  in  charge. 

NOEL  K  WILSON,  29,  an  editor  on 
the  national  desk  of  AP  in  New  York,  was 
appointed  news  editor  in  Milwaukee. 

RICK  HAMPSON,  a  veteran  news¬ 
man  in  the  New  Yoik  City  bureau,  was 
promoted  to  national  writer  based  in 
New  York. 


ROBERT  E  ROBBINS,  44,  president 
and  CEO  of  Gannett  Community 
Directories  of  New  Jersey,  has  been 
appointed  president  and  publisher  of  the 
Bellingham  (Wash.)  Herald. 

Robbins  joined  Gannett  in  1969  at  the 
Richmond,  Ind.,  Palladium-Item,  where 
he  served  as  the  accounting  manager  and 
controller.  He  also  served  as  controller 
and  publisher  at  the  Jackson,  Miss., 
Clarion-Ledger,  and  as  publisher  at  the 
Hattiesburg  (Miss.)  American. 

He  joined  Gannett  Community 
Directories  in  1991. 


REID  ASHE,  president  and  publisher  at 
the  Wichita  Eagle,  has  been  named  presi¬ 
dent  and  associate  publisher  at  the 
Tampa  Tribune. 


LINDA  WIENANDT,  42,  metro  editor  at 
the  Baker^ld  Calijbmian,  was  promot¬ 
ed  to  assistant  managing  editor/days. 

TOM  MAURER,  38,  assistant  city  edi¬ 
tor,  takes  over  as  metro  editor. 


DEBRA  DOMEYER,  director  of  infor¬ 
mation  systems;  STANLEY  POUTZ, 
director  of  ajosiiV,  MARTHA  GOLD¬ 
STEIN,  director  of  corporate  communi¬ 
cations;  3nA  JEAN  JARVIS,  director  of 
investor  relations,  have  been  appointed 
staff  vice  presidents  at  Times  Mirror,  Los 
Angeles. 


DON  BAILEY,  retail  advertising  display 
director  at  the  Augusta  (Ga.)  Chronicle, 
has  been  named  advertising  director  at 
the  Samnnah  (Ga.)  Morning  News  and 
Evening  Press. 


DONALD  S.  SCHNEIDER,  vice  presi¬ 
dent  of  human  resources  of  the  North 
American  Division  of  Bertelsmann 
Entertainment  Co.,  a  division  of 
Bertelsmann  A.G.,  has  been  named  senior 
vice  president  of  human  resources  at  the 
New  York  Times  Co. 


DENISE  K  FLETCHER,  former  corpo¬ 
rate  treasurer  at  the  New  York  Times  Co. 
and,  most  recently,  the  head  of  a  financial 
consulting  firm,  has  been  appointed  vice 
president  of  finance  and  CFO  of  Bowne 
&  Co.  Inc.,  an  international  financial 
printing  company. 


CHUCK  ZOELLER,  acting  director  of 
the  photo  library  at  the  Associated  Press, 
has  been  named  director  of  the  photo 
library  located  in  New  York. 

ABNER  KATZMAN,  49,  Amsterdam 
bureau  chief,  was  appointed  Paris  bureau 
chief 


MARCIA  BULLARD,  43,  editor  of  USA 
Weekend,  has  assumed  the  additional  title 
of  president  and  CEO. 


PUTT.!.  TREWYN,  spoits  editor  at  the 
Citrus  County  Chronicle,  Crystal  River, 
Fla.,  has  been  named  editor  of  the  mid¬ 
west  group  of  CNI  Newspapers, 
Milwaukee,  Wis. 

The  midwest  group  includes  the  New 
Berlin  Citizen,  West  Allis  Star  and 
Greenfield  Observer. 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 


We  specialize  in  assisting 
owners  in  exploring  and 
negotiating  the  sale  of 
their  daily  newspapers  or 
non-daily  newspaper 
groups. 


ADAM  F.  LEFF,  formerly  at  the  Los 
Angeles  Times,  has  been  appointed  vice 
president  of  business  and  product  devel¬ 
opment  at  AdOne  Clas.sified  Network, 
New  York,  a  centralized  marketplace  for 
newspaper  classified  advertising. 

At  the  Times,  Leffs  responsibilities 
included  strategic  planning  for  the  publi¬ 
cation’s  Internet  presence,  in  addition  to 
product  development  and  national 
account  advertising  sales. 


Lee  Dirks  Owen  Van  Essen 

123  E.  Marcy  St.,  Suite  207,  Santa  Fe,  New  Mexico  87501 
Phone  (505)  820-2700  •  Fax  (505)  820-2900 
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BY  MARK  FITZGERALD 

Charging  For 
Coverage 


PARTY  ORGANIZATIONS  in  several 
stav  are  demanding  fees  from  news  organizations 
th»vant  to  cover  their  delegations  at  the  GOP  con- 
f^ljintion  in  San  Diego  Aug.  12-15. 

^yrhe  unprecedented  —  and  last-minute  — 
t^^nds  are  infuriating  journalists  —  who  say  they 
up  only  because  they  have  no  time  to 
make  other  arrangements. 

“We  intend  to  write  a  hot  letter  to  [Kansas  Repub¬ 
lican  Party  officials]  after  this  is  all  over,”  said  Darryl 
Levings,  national  editor  of  the  Kansas  City  Star. 

“We  don’t  feel  very  good  about  writing  that 
check,”  Levings  added.  “But 
what  can  we  do?  It  comes 
down  to  practicalities,  I 
guess.” 

Kansas  —  home  delegation 
of  presumptive  GOP  presi¬ 
dential  nominee  Bob  Dole  — 
is  drawing  the  most  com¬ 
plaints  for  its  fee  demands. 

In  a  three-page  fax  sent  to 
news  organizations  in  Kansas 
and  Missouri,  the  Kansas  GOP 
organization  said  it  was  charg¬ 
ing  a  $250  “administrative  fee 
to  help  defray  the  enormous 
expenses”  associated  with  the 
convention. 

The  initial  fax  gave  editors  the  impression  that 
the  fee  was  $250  per  journalist  —  a  figure  that 
shocked  Levings,  whose  paper  will  he  sending  10  or 
1 1  reporters  to  cover  the  nomination  of  the  Kansan. 
State  officials  later  clarified  that  the  cost  was  $250 
per  news  organization,  but  Levings  was  hardly  mol¬ 
lified. 

“I  talked  to  David  Miller, 
head  of  the  Kansas  Republi¬ 
can  Party,  and  he  said,  [the 
fee]s  for  buses,”  Levings  said. 

“So  I  said,  ‘We  don’t  want  to 
ride  in  your  buses.’  So  he  said 
it’s  for  dinners.  And  I  said, 

‘We’re  not  in  the  hahit  of  eat¬ 
ing  your  dinners.’  ” 

The  two  went  back  and 
forth,  Levings  said,  until  finally 
Miller  reportedly  told  the  edi¬ 
tor,  “I  don’t  give  a  damn  what 
you’ve  been  doing  —  we’ve 
got  costs,  and  if  you  want  to 
be  with  us  you’ve  got  to  pay 
the  costs,  too.” 


A  call  for  comment  to  Miller  was  referred  to 
Kansas  Republican  Party  executive  director  Karen 
Castro,  who  did  not  return  phone  messages. 

In  addition  to  Kansas,  GOP  party  organizations  in 
California,  Ohio,  and  New  Jersey  are  also  charging 
fees  to  journalists,  according  to  an  informal  E&P  sur¬ 
vey. 

The  state  party  delegations  basically  have 
reporters  over  the  barrel  in  this  situation  because 
each  delegation  controls  the  arrangements  at  their 
particular  hotel  in  San  Diego.  Journalists  that  refuse 
to  go  along  have  to  make  arrangements  with  other 
states  or  the  national  party. 

“We  didn’t  care  for  [the  fee],”  said  Paul  Stevens, 
chief  of  the  Associated  Press’  bureau  in  Kansas  City, 
Mo.  “But  what  was  left  for  us  was  staying  in  a  hotel 
about  eight  or  nine  blocks  away  from  the  Kansas 
delegation.  We  felt  it  best  for  [Topeka,  Kan.,  corre¬ 
spondent  Lewis  Ferguson]  to  be  as  close  to  the  del¬ 
egation  as  possible. 

“We  were  kind  of  stuck,”  he  said. 

An  even  stiffer  fee  —  $400  per  news  organization 
—  is  being  charged  by  New  Jersey’s  state  delega¬ 
tion,  saidTom  Jory,  who  is  coordinating  AP’s  election 
coverage. 

New  Jersey’s  governor,  Christie  Whitman,  has  fre¬ 
quently  been  cited  as  a  possible  vice  presidential 
candidate,  despite  her  repeated  demurrals. 

AP  will  be  paying  in  New  Jersey,  too  —  but  reluc¬ 
tantly,  Jory  said. 

“I  don’t  know  if  we  should  be  in  the  business  of 
subsidizing  party  functions,”  Jory  said. 

In  California,  the  state  delegation  is  charging 
news  organizations  $350  for  every  three  reporters 
(.See  Fees  on  page  37) 


the  most  experienced 
executive  recruiting  in 
the  newspaper  industry 

Specialists  in  newspapers  and  broadcasting  for  two  decades. 
For  a  confidential  discussion,  call  847-991-6900 


INVERNESS,  ILLINOIS  60067-4732 


State  delegations 
attending  GOP 
convention  are 
demanding 
'access  fees' 
from  journalists 
who'll  cover  them 
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ADVERTISING/PROMOTION 


BY  LAURA  REINA 

Don’t  Compete, 
Change  The  Game 


Consultant 
offers  advice  at 
neivspaper 
classified  ad 
conference 


IF  NEWSPAPER  CLASSMED  departments 

want  to  get  ahead,  and  stay  ahead,  they  have 
to  develop  new  rules  and  strategies,  and 
learn  to  respond  well  to  change,  according 
to  Robert  Kriegel. 

Kriegel,  who  is  president  of  Muir  Beach,  Calif.- 
based  Kriegel  Inc.,  offered  his  advice  in  a  keynote 
address  to  the  annual  Newspaper  Association  of 
America  classified  advertising  conference. 

Today’s  classified  ad  business  is  one  filled  with 
high  pressure,  with  competition  becoming  much 
more  widespread.  Customers  are  receiving  more 

- and  more  information  from  a 

broader  assortment  of 
sources  than  ever  before  and 
have  less  time  to  spend  taking 
in  that  information. 

The  key  to  success,  Kriegel 
said,  is  “change  readiness.” 

Kriegel  shared  with  the 
audience  ways  to  enhance 
change  readiness,  which  were  taken  from  his  new 
book  (co-written  with  Dr.  David  Brandt),  Sacred 
Cows  Make  the  Best  Burgers:  Paradigm  Busting 
Strategies  for  Developing  Change-Ready  People 
and  Organizations. 

The  first  step  to  change  is  to  identify,  and  elimi¬ 
nate,  company  “sacred  cows,”  he  said.These  are  poli¬ 
cies  and  procedures  from  the  past,  which  cost  the 
company  both  money  and  time,  and  prevent  new 
opportunities. 

Kriegel  then  pointed  out  some  common  sacred 
cows  which  exist  in  most  businesses: 

♦  Cash  Cow/Niche  Cow:  “In  today’s  changing 
environment,  niches  turn  to  ruts,”  Kriegel  said.  The 
walls  between  industries  are  coming  down;  for 
example,  supermarkets  are  no  longer  just  selling 
food. 

Kriegel  used  Greyhound  and  Sears  as  examples  of 
companies  that  got  stuck  in  niche  ruts.  If  the  execu¬ 
tives  at  Greyhound  realized  they  were  in  the  trans¬ 
portation,  not  bus,  business,  they  would  have  been 
more  successful,  Kriegel  contended.  And  if  Sears 
would  have  moved  from  catalogs  to  home  shop¬ 
ping,  things  may  have  been  more  profitable  for  that 
company,  too,  he  said. 

Once  newspapers  begin  to  realize  that  they’re  not 
just  in  the  daily  news  business,  but  actually  in  the 
communications  and  information  business,  new 
opportunities  are  bound  to  arise,  he  explained. 

♦  Speed  Cow:  When  things  get  tough,  companies 
often  ask  employees  to  work  faster  and  longer 


hours.  The  speed  cow  is  more  like  a  speed  trap,  he 
said.  Employees  get  wrapped  up  in  “got  tos,”  which 
causes  enormous  stress. 

Kriegel  said  that  if  you  race,  roar,  and  rush,  the 
stress  will  eventually  ruin  your  relationships,  family 
life,  and  health  —  communication  falters  because 
no  one  takes  the  time  to  convey  messages  properly. 

Also,  he  said,  innovation  falters  because  people  gen¬ 
erally  don’t  do  their  best  thinking  at  work  —  they 
think  best  while  relaxed  and  alone. 

Quality  is  affected  because  people  inevitably 
make  more  mistakes  while  rushing,  and  productivi¬ 
ty  is  affected  because  too 
much  emphasis  is  placed  on 
speed,  Kriegel  added.  “DOH  ’t  COTHpetcf 

♦  Paper  Cow:  ‘More  pa^r  Krteeel, 

than  you  need,  and  more  than  ^<5*'  » 

you  read,”  Kriegel  said.  The  “change  the  game’ 
constant  flow  of  paper  in  and 
out  of  the  office  takes  up  an 
enormous  amount  of  time,  and  is  often  useless.  If  all 
of  that  paper  isn’t  working  for  you,  get  rid  of  it,  he 
remarked. 

♦  Customer  Cow:  Kriegel  said  don’t  make  satisfy¬ 
ing  the  customer  a  company  goal.  Satisfying  the  cus¬ 
tomer  is  both  boring  and  expected. 

“Break  out  of  the  box  —  surprise  the  customer, 
don’t  satisfy  the  customer,”  Kriegel  said. 

Customers  take  notice  and  tell  others  when  com¬ 
panies  do  special  things  for  them. 

Newspapers  can  help  their  advertisers  do  better 
business  by  becoming  small  business  coaches, 

Kriegel  suggested. 

While  discussing  the  sacred  cows,  Kriegel  also 
pointed  out  that  businesses  “can’t  win  by  outworic- 
ing  the  other  guy,  but  by  outthinking  the  other  guy.” 

He  asked  the  audience  to  consider  the  1968 
Olympic  highjumper,  Richard  Fosbury,  who  created 
the  Fosbury  Flop,  a  new  and  innovative  style  to  get 
over  the  bar.  He  won  the  gold  medal  by  taking  a  risk 
and  trying  something  different. 

Today,  Fosbury’s  style  of  highjumping  is  the  stan¬ 
dard  used  by  all  athletes. 

Dominos  didn’t  become  a  fast-food  leader 
because  of  its  superior-tasting  pizza,  Kriegel  con¬ 
tended. 

The  company  became  successful,  he  said,  because 
its  executives  realized  tliat  consumers  were  busier 
than  ever  and  needed  food  delivered  quickly.  The 
realization  that  people  would  sacrifice  quality  for 
convenience  made  Dominos  successful,  he  said. 

“Don’t  compete,”  said  Kriegel,” change  the  game.” 
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ADVERTISING/PROMOTION  . 


BY  LAURA  REINA 


Convention 


The  WASHINGTON POSTwm  be  keep¬ 
ing  Republican  and  Democratic  con¬ 
vention-goers  connected  to  the  outside 
world,  and  will  be  offering  better 
opportunities  to  advertisers,  by  distrib¬ 
uting  a  special  convention  edition  of  the  paper,  on¬ 
site,  each  day. 

During  previous  convention  years,  the  Washing¬ 
ton  Post  shipped  its  regular  edition  to  the  conven¬ 
tion  locations.  Now,  the  special  editions  will  be 
locally  printed.  (The  Republican  National 
Convention  will  be  held  Aug.  11-15  in  San  Diego, 
and  the  Democratic  National 
Convention  will  be  held  Aug. 
25-29  in  Chicago.) 

Each  convention  edition 
will  feature  the  same  interna¬ 
tional,  national,  and  political 
news  that  appears  in  that 
day’s  regular  Washington 
Post.  No  new  editorial  con¬ 
tent  will  be  created.The  only 
difference  will  be  that  D.C. 
advertisers  will  drop  out,  and 
be  replaced  with  advertisers 
geared  to  convention-goers 
in  the  respective  cities, 
according  to  Marc  Rosenberg,  manager  of  corpo¬ 
rate/public  policy  advertising. 

Sports  and  D.C.  news  will  also  be  dropped. 

Each  day  of  the  convention,  approximately 
10,000  copies  of  the  24-page  special  convention 
editions  will  be  distributed  at  each  convention  site. 

On  the  Sunday  before  each  convention  begins,  a 
special  convention  preview  edition  will  be  inserted 
in  the  Sunday  Post  and  the  national  weekly  edition 
of  the  fbsf.This  preview  report  will  also  be  distrib¬ 
uted  as  a  stand-alone  publication  at  the  conven¬ 
tion. 

“In  the  past,  copies  of  the  Post,  which  were 
shipped  to  the  national  conventions,  were  much 
sought  after.  Everyone  was  anxious  to  see  how  the 
previous  day’s  events  played  in  the  national  media. 
And  they  were  also  hungry  for  news  from  the  out¬ 
side  world,”  stated  Rosenberg. 

“We  will  continue  to  meet  the  information 
needs  of  convention-goers  while  providing  much 
better  opportunities  for  advertisers  this  year.  Most 
notably,  there  is  the  option  of  advertising  only  in 
the  convention  editions  and  quality  reproduction  is 
available,”  he  continued. 

The  paper’s  national  advertisers  will  be  given 


Washington  Post- 
to  distribute  - 
special 
convention 
editions  with  ad 
packages  tied 
into  the  regular 
paper 


the  option  of  appearing  in  the  regular  edition  and 
also  the  convention  edition.  At  a  lower  price,  adver¬ 
tisers  can  run  just  in  the  convention  edition,  and 
will  take  the  place  of  the  local  advertising  that  was 
dropped  out  of  the  regular  edition,  Rosenberg  said. 

In  the  spirit  of  the  Olympics,  the  Post  is  offering 
advertisers  three  different  advertising  packages:  the 
Gold,  Silver,  and  Bronze  packages. 

The  (jold  package  wiU  put  advertisers  in  the  reg¬ 
ular  Sunday  Post,  the  National  Weekly  Edition,  and 
in  the  convention  edition.  Regular  Sunday  rates  and 
preferred  position  premiums  apply. 

The  Silver  package  will  put  advertisers  in  the 
Monday  through  Thursday  convention  edition.  Any 
ad  that  runs  in  the  regular  Post  will  appear  in  this 
edition.  Regular  weekday  rates  and  preferred  posi¬ 
tion  premiums  apply. 

The  Bronze  package  allows  advertisers  to  place 
ads  on  a  space-available  basis,  only  in  the  weekday 
convention  editions. 

Pricing  is  based  on  Post  remnant  rates:  40%  off 
weekday  rates  with  no  premium. 

Most  sales  have  been  “twins,”  meaning  matching 
ads  for  both  conventions,  Rosenberg  said. 

The  Post  will  be  using  Gannett’s  printing  facili¬ 
ties  in  California  and  Illinois  for  its  special  editions. 
Copy  will  be  sent  by  satellite. 

“I  don’t  think  the  technology  was  there  for  us, 
four  years  ago,  to  do  this  edition,”  remarked 
Rosenberg. 


Warning  About 
Online  Ad  Scam 

The  UTAH  PRESS  Association  (UPA)  has  issued  an 
“urgent”  warning  to  members  about  a  possible 
scam  by  Internet  entrepreneurs  seeking  to  resell 
newspapers’  classified  advertising. 

UPA  executive  director  Janice  Keller  declared, 
“The  goal  of  these  companies  is  obvious:  They  want 
to  cash  in  on  Intemet/Web  mania  sweeping  today’s 
publishing  community.  The  resale  of  newspaper  clas¬ 
sified  information  on  Home  Pages  or  through 
Internet  service  providers  is  drawing  interest  like 
flies.  Particularly  appealing  are  help  wanted  and  real 
estate  ads.” 

Keller  said  she  gets  about  10  calls  a  week  from 
individuals  representing  themselves  as  “Official 
(See  Warning  on  page  37) 
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BY  JIM  ROSENBERG 


IN  RECENT  YEARS,  European  vendors  new  to 
Nexpo  exhibited  just  before  or  soon  after 
announcing  their  first  North  American  sys¬ 
tems  sales.  VOien  three  of  those  four  suppli¬ 
ers  —  pairs  of  Danish  and  German  compa¬ 
nies  —  returned  to  this  year’s  technology  exposi¬ 
tion  and  conference,  they  were  joined  by  first-time 
exhibitors  from  Italy  and  the  United  Kingdom. 

The  latter  has  its  first  U.S.  installation  at  a  paper 
that  has  often  made  a  home  for  new  products.  Its 
parent  company  acquired  the  one  German  firm 
that  has  withdrawn  from  this  market  but  is  still 
doing  business  abroad. 

A  third  German  systems  developer,  which 
debuted  at  Nexpo  ’90  and  eventually  picked  up 
several  North  American  customers,  closed  shop  ear¬ 
lier  this  year,  leaving  a  daily  from  a  major  chain  in 
the  midst  of  a  pagination  project.  A  U.S.  system 
regarded  by  some  as  a  competitor  to  that  devel¬ 
oped  by  the  bankrupt  German  firm  now  produces 
the  paper. 

These  developments  are  reported  below.  Nexpo 
highlights  from  other  publishing  systems  vendors 
will  appear  in  a  later  issue  of  E&P. 
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A  New  European 


has  experienced  several  restructurings  that  halved 
its  work  force  and  shut  several  fecilities.  But  also 
like  Digital’s  media  business  (£6?P,  July  20,  p.  44) 
Unisys’  Milan-based  publishing  systems  group  nev¬ 
ertheless  survived  and  grew. 

“This  group  was  not  touched,”  said  David  A. 
Erdner,  publishing  solutions  vice  president  for 
North  America.  While  it  cut  back  elsewhere,  he 
added,  Unisys  “went  ahead  and  approved  the 
growth  of  this  unit.” 

In  the  new  tiiree-part  organization,  publishing 
systems  falls  within  the  information  services  group. 

At  the  publishing  system’s  U.S.  debut  in  Las 
Vegas,  Unisys  regional  sales  executive  Dick 
Kitzmiller,  formeriy  with  Collier-Jackson,  explained 
that  Burroughs  created  a  mainframe-based  system 
for  a  Rome  daily  in  1974.  By  the  1980s,  the  system 
had  been  given  a  PC-based  front  end  running 
XyWrite,  and  Unisys  eventually  began  reselling  pag¬ 
ination  software  from  CCI  Europe. 

In  the  1990s,  said  Kitzmiller,  Unisys  completely 
rewrote  the  software  for  client-server  computing.  It 
runs  Sybase  database  management  under  Sun 
Solaris  on  Sparc  servers.  Windows  client  woricsta- 
tions  use  486  machines.  The  day  Nexpo  opened, 
Unisys  announced  agreement  to  work  with 


Much  like  the  recent  Danish  imports,  the  system 
Unisys  Corp.  brought  over  was  built  from  the 
ground  up  for  newspapers.As  the  others  do  to  dif¬ 
ferent  extents,  it  runs  mostly  proprietary  software 
but  accommodates  popular  third-party  products. 

An  old  name  in  computers  appearing  in  a  new 
context,  Unisys  put  up  a  big  Nexpo  booth  staffed 
by  at  least  one  familiar  face  to  showcase  a  system 
installed  at  more  than  two  dozen  European  sites. 
Developed  in  Italy  for  that  country’s  dailies,  about 
a  third  of  its  customer  base  is  now  represented  by 
publications  in  four  other  countries. 

Except  for  a  few  small  papers,  Unisys  users  have 
daily  circulations  ranging  from  under  just  50,000 
to  more  than  650,000  copies.The  larger  sites  run 
several  hundred  workstations.  Unisys  pitches  its 
editorial  and  pagination  system  as  a  comprehen¬ 
sive  solution  for  midsize  to  large  U.S.  dailies. 

Growing  out  of  the  old  Burroughs  organization, 
Unisys,  headquartered  in  Blue  Bell,  Pa.,  had  to  con¬ 
tend  with  the  same  technology  and  market 
changes  faced  by  other  old-line  computer  makers, 
like  Digital  Equipment  Corp.,  Unisys  in  the  1990s 
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Microsoft  to  move  the  system  up  to  the  Windows 
95  environment  and  onto  a  Windows  NT  server  by 
year’s  end. 

Unlike  the  trend  among  many  other  developers, 
said  Kitzmiller,  Unisys  aimed  not  to  make  disparate 
software  products  work  the  same  way,  but  rather 
to  develop  news  production  applications  from 
scratch,  with  functions  operating  in  the  same  man¬ 
ner  for  the  editor  and  within  pagination.  For  exam¬ 
ple,  opening  the  same  file  and  using  the  same  edi¬ 
tor  at  the  point  of  pagination,  he  said,  can  make  for 
easier  late  changes  to  copy. 

Kitzmiller  stressed  that  there  are  no  surprises 
when  text  is  h&j’d  “because  you’re  yvorking  in  a 
dynamic  environment  with  the  same  tool  through¬ 
out.  Line  count  or  overset  is  accurate.” 

When  a  page  is  closed,  he  added,  there  are  not 
multiple  files  to  update  or  deal  with. 

Supporting  single  and  multiple  editions,  Unisys 
offers  three  integrated  newsroom  systems  that  can 
also  run  in  stand-alone  fashion:  the  Hermes  publish¬ 
ing  system,  WireCenter  news  wire  and  remote 
copy  manager  and  DocCenter  archive.  Hermes 
reportedly  will  sport  dynamically  updated  directo¬ 
ries  with  sample  copy  in  its  coming  version  for 
Windows  95. 

The  central  and  largest  component,  Hermes  in 
turn  comprises  various  modules.  Agenda’s  cus¬ 
tomizable  calendar  enables  editors  to  plan  cover¬ 
age  by  defining  events  and  posting  staff  assign¬ 
ments.  Newsroom  consists  of  editing,  revision 
tracking  and  paginating  programs,  as  well  as  a  table 
editor  that  dispenses  with  tabs  and  uses  the  editor 
to  streamline  creation  of  even  complex  tables 
using  automated  data  import. 

Newscrop  allows  application  of  OPI  comments 
(Unisys  supplies  its  own  OPI  server)  using  low-res¬ 
olution  images,  tonal  corrections  and  access  to 
high-resolution  files.  It  supports  an  Adobe 
Photoshop  plug-in.  Unisys  built  Hermes  to  be  able 
to  integrate  third-party  applications,  QuarkXPress 
among  them. 

To  plan  and  track  production.  Supervisor  sets  up 
deadlines  for  editions  and  pages,  tracks  production 
against  those  deadlines  by  monitoring  the  woric  on 
editions,  pages  and  page  elements  and  can  estab¬ 
lish  proper  page  sequencing. 

Wu^enter  receives  and  routes  wire  copy 
according  to  assigned  priorities  and  destination 
baskets.  It  also  collects  remotely  filed  staff-written 
stories.  Dual-processor  PCs  receive  the  wire  feed, 
which  is  stored  on  a  Sun  Sparc-based  server  sepa¬ 
rate  from  Hermes  and  searched  with  Unisys  cus¬ 
tom  retrieval  software.  Multiple  concurrent  queries 
of  incoming  and  stored  copy  can  be  made  by 
topic,  keyword,  date,  etc.  The  system  can  be  set  to 
alert  staff  when  designated  stories  or  subjects 
arrive.  Filters  can  be  used  with  WireCenter  to 
import  text  firom  other  systems,  according  to 
Kitzmiller. 

Kitzmiller  said  the  DocCenter  can  archive  text, 
images,  pages,  video,  sound  and  descriptive  data. 


and  is  Internet-  and  intranet-ready.  It  features  flexi¬ 
ble  setup  and  an  easy  interface  for  searching  and 
browsing.  As  does  just  about  every  other  vendor, 
Unisys  includes  an  HTML  conversion  facility  for 
moving  copy  onto  web  pages. 

Within  Hermes,  Supervisor  organizes  work 
around  logical  and  physical  pages.  Logical  pages 
(not  necessarily  entire  pages)  are  created  ahead  of 
time,  when  the  size  of  an  edition  is  still  unknown 
— so  the  location  of  those  pages  in  the  edition 
remains  unknown.  Physical  pages  are  those  that 
have  been  numbered  and  linked  to  a  laid-out  edi¬ 
tion. 

Logical  pages  arc  linked  to  physical  pages  when 
editions  are  planned  and  deadlines  set,  whereafter 
Supervisor  tracks  production  progress.  As  in  other 
systems,  thumbnails  of  pages  at  different  levels  of 
completion  are  shown  in  different  colors. 

Paginators  can  design  and  make  up  pages,  with 
several  staffers  working  on  the  same  page  simulta¬ 
neously.  Staffers  can  enter  straight  copy  entry  in 
draft  mode,  use  a  WYSIWYG  screen  showing  line 
endings  and  column  breaks,  or  woric  in  a  full-page 
WYSIWYG  mode  with  greater  typographical  con¬ 
trols.  A  single  keystroke  toggles  between  the  draft 
and  the  harder-to-read  but  interactive  WYSIWYG 
modes. 

A  copyfit  program  determines  if  a  story  can  be 
fitted  into  its  as,signed  place  by  applying  spacing 
within  preset  limits.  Typographical  tagging,  creation 
of  style  sheets  and  handling  of  page  geometry  help 
automate  formatting  of  internal  and  transmitted 
copy,  restyling  of  stories  and  reuse  of  shapes. 

Pages  can  be  laid  out  by  drawing  or  reusing 
stored  shapes.  Depending  on  how  a  page  is  assem¬ 
bled,  the  geometry  can  be  applied  to  completed 
stories  or  text  can  be  written  for  the  laidout 
shape.  Text  can  be  wrapped  and  rotated  and,  along 
with  images,  modified  and/or  made  up  into  pages 
in  full  WYSIWYG,  with  individual  elements  identi¬ 
fied  by  their  current  copyflow  locations. 

Newspapers  can  create  their  own  page  grids, 
with  various  default  column  widths,  font  sizes  and 
other  attributes.  Types  of  page  elements  are 
assigned  to  drawn  areas,  and  all  attributes  can  be 


St.  Joseph  (Mo.)  News-Press  photo  editor  Denny  Simmons  lays 
out  a  photo  page  using  METS  and  XPress 
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quickly  modified. 

With  one  mouse  click,  development  manager 
Ismail  Gazarin  showed  how  an  auto-grouping 
mechanism  allows  both  a  story  and  its  related  pic¬ 
ture  to  be  moved  about  a  page.  Makeup  features 
include  smart  snaps,  which  prevent  boxes  from 
overrunning  gutters,  and  smart  boxes,  which  make 
placement  of  boxes  congruent  with  columns. 
Within  a  box,  pictures  can  be  floated. 

To  sp)eed  work,  said  Gazarin,  modifiable  tem¬ 
plates  can  be  used  to  build  pages,  and  full-page 
templates  also  can  be  created  and  stored  for  differ¬ 
ent  pages,  sections  and/or  editions. 

For  layout-driven  pagination,  the  system  automat¬ 
ically  adjusts  —  within  a  paper’s  preset  parameters 
—  set  size  of  headlines  as  they  are  written  in  order 
to  fit  them  within  the  allocated  space,  lype 
changes  to  red  if  design  limits  are  exceeded. 

A  toolbar  defines  the  area  to  which  typographi¬ 
cal  changes  (style,  size,  etc.)  can  be  applied.The 
same  result  can  be  accomplished  using  tags  related 
to  a  given  style  sheet,  said  Gazarin,  and  the  user 
also  can  display  and  edit  the  embedded  com¬ 
mands.  A  head  or  other  element  can  be  passed  to 
the  copy  desk  when  its  button  changes  to  green, 
indicating  that  the  typography  is  correct. 

Readings  atop  the  screen  inform  editors  of  a 
story’s  real  size  and  show  line  over/undercount. 

For  fit,  Gazarin  demonstrated  how  automatic  addi¬ 
tional  leading  can  be  spread  throughout  the  length 
of  a  story  rather  than  be  applied  only  to  the  last 
column. 


StJoeGetsMETS 

In  addition  to  its  own  new  products,  Wichita-based 
Freedom  System  Integrators  was  promoting  deals 
with  other  developers  and  recent  sales  that 
include  the  first  U.S.  installation  of  a  sister  compa¬ 
ny’s  editorial  system. 

In  the  product  line  it  has  completed  and 
expanded  since  its  parent  company  acquired 
assets  of  the  old  Mycro-Tek  company,  FSI  most 
recently  upgraded  its  classified  pagination,  news 
wire  and  various  editorial  systems,  introduced  a 
Wmdows  95  version  of  its  ADvance  Sales  ad  book¬ 
ing  system  (originally  developed  and  still  available 
for  the  Macintosh),  added  a  cross-publication  pric¬ 
ing  component  to  both  ADvance  versions,  promot¬ 
ed  Live  Wire  software  for  Apple  Computer’s  latest 
Newton  message  pad  as  the  smallest  practical 
portable  platform  for  remote  reporting,  became  a 
distributor  for  Phrasea  multimedia  archiving  prod¬ 
ucts,  began  reselling  Umax  scanners  and  Macin¬ 
tosh  clones  and  reached  a  co-marketing  agreement 
with  newspaper  business  systems  supplier  Data 
Sciences  Inc.  (the  product  lines  of  both  rely  on  the 
Oracle  7  database  and  Windows  95  operating  sys¬ 
tem). 

For  the  Thomson  Newspapers  strategic  market¬ 


ing  group  that  comprises  five  Georgia  dailies,  FSI 
installed  Freedom  Series  editorial  and  advertising 
systems  linked  to  a  master  database  in  Valdosta. 

The  systems  use  Mac  clients  and  a  Wmdows  NT 
server.  FSI  also  handled  output  systems  andTl 
wide  area  networking  that  eliminated  all  long-dis¬ 
tance  calls  within  the  group. 

FSI  also  was  in  the  midst  of  the  first  U.S.  installa¬ 
tion  of  a  Mentor  system  from  the  former  GB 
Techniques,  developer  of  PC-based  systems  that, 
along  with  QED  Technology,  developer  of  mostly 
Mac-based  systems,  was  acquired  several  years  ago 
by  Britain’s  International  Publishing  Assets 
Holdings  Ltd.There  are  seven  Mentor  customers  in 
the  U.K.,  one  with  a  wide  area  network  serving 
four  remote  sites. 

(With  the  same  ownership  as  IPA  in  the  U.K. 
and  Monotype  in  the  U.S.,  FSI  has  sold  and 
installed  QED  products  at  several  North  American 
newspapers.The  first,  Kansas’  Salina  Journal,  runs 
a  mix  of  Freedom  and  QED  software  for  both  edi¬ 
torial  and  advertising,  and  interfaced  the  latter  to  a 
business  system  from  new  marketing  partner  DSI.) 

The  Mentor  Editorial  Tracking  System  (METS) 
went  into  the  St.  Joseph  (Mo.)  News-Press,  where 
copy  was  input  on  older  Dewar  Information 
Systems  Corp.  System  II  terminals  were  paginated 
on  Dewar  DISCovery  terminals  and  output  in 
native  language  on  Monotype  imagers. 

In  June,  reporters  still  used  about  two  dozen 
Dewar  terminals,  from  which  copy  is  passed  to 
METS  via  translation  and  FSI’s  LiveWire  wire  ser¬ 
vice  and  remote-input  software  to  the  new  sys¬ 
tem’s  Oracle  database. 

At  the  same  time,  the  Mentor  front  end  consist¬ 
ed  of  10  reporter,  eight  copy  editing  and  eight  pag¬ 
ination  workstations.  Apart  from  software,  editing 
and  pagination  woricstations  differ  mostly  in  moni¬ 
tor  size,  according  to  Charles  W.  Fertig,  News-Press 
prepress  superintendent. 

St.  Joe  is  the  first  METS  site  to  use  an  Oracle 
database.  It’s  also  the  first  to  use  Windows  NT 
servers  and  Windows  95  clients.  It  will  upgrade  the 
METS-to-MGS  OPI  network  from  lOBaseT  to  a 
speedy  100BaseT  connection. 

Output  will  be  to  Monotype’s  new 
ExpressMaster  6000  —  based  on  the  Othello  drum 
imagesetter  developed  by  Scangraphic,  one  of  sev¬ 
eral  German  units  of  a  separate  business  under  the 
same  ownership  as  Monotype,  FSI  and  IPA.The 
Monotype  machine  is  geared  to  the  North 
American  market,  and  Fertig  said  its  punch  was  set 
up  for  his  paper’s  press. 

FSI  general  manager  Terry  Borchers  said  he 
knew  St.  Joe  would  be  a  tough  customer  because 
“when  we  came  in,  they  were  already  doing  full 
pagination  to  film.” 

At  the  same  time,  he  added,  that  meant  the 
paper  had  been  through  much  of  the  political  tur¬ 
moil  (who  does  what  —  where,  when  and  for 
whom)  that  often  accompanies  the  move  to  pagi¬ 
nation. 
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Pagination  in  Mentor  works  by  design  or  dead¬ 
line  —  writing  to  fit  or  fitting  what  is  written.  It 
uses  and  stores  templates,  with  text  containers  cre¬ 
ated  from  .style  sheets.  Templates  are  moved  into 
XPress  for  page  makeup,  and  editors  can  view  sin¬ 
gle-story  QuarkXPress  documents  from  designed 
pages,  allowing  several  persons  to  work  on  a  page 
simultaneously  while  the  system  tracks  the  relative 
locations  of  aU  page  elements  —  text,  graphic  and 
image,  articles  and  ads,  according  to  IPA  product 
demonstration  manager  Martin  Rees.  The  system 
accepts  page  deadlines,  against  which  it  clocks 
work  underway.  When  separatel)'  stored  stories  are 
as.sembled,  a  completed  page  is  passed  to  a  page 
editor. 

In  dummy  mode,  shapes  are  created  for  given 
heads,  body  copy  and  fonts,  then  saved  to  a  shape 
library.  When  extracted  for  use,  shapes  can  be 
modified. 

“You  don’t  have  to  be  perfect  the  first  time 
around  When  you’re  doing  the  layout,”  said 
Borchers.  Rees  showed  that  a  box  can  quickly  be 
reset  to  fit  overset  copy  without  patching  it  in 
from  another  XPress  document.  Body  copy  can  be 
reset  at  new  leading  throughout  to  fill  box  sizes  or 
shapes  that  cannot  be  changed. 

Reporters  can  elect  to  work  in  Word  or  in  the 
METS  ’View^er  —  a  straightforward  text-entry  pro¬ 
gram  without  spell-check  or  other  accessory  soft¬ 
ware  that  is  fast,  simple  and  requires  no  access  to 
or  knowledge  of  W'ord  or  XPress.  Rees  said  the 
Viewer  was  created  in  response  to  user  requests.  It 
also  can  be  used  to  preview  photos,  video  clips 
and  sound. 

Upon  logging  onto  any  woricstation,  the  pass¬ 
word  brings  up  a  reporter’s  own  customizable 
book  on  the  left  of  the  screen.The  book  contains 
stories  in  progress  and  various  other  information 
related  to  the  particular  user. 

Once  pictures  are  brought  into  METS,  captions 
can  be  written  and  stored  with  the  images.  Picture 
and  caption  travel  together  when  moved  into 
XPress  for  page  makeup. 

A  page-jump  automation  facility  still  in  testing 
during  Nexpo  was  expected  to  be  installed  at  the 
News-Press  last  month.  An  entirely  manual  proce¬ 
dure  until  now,  Borchers  said  the  need  to  auto¬ 
mate  the  handling  of  jumps  becomes  especially 
challenging  when  pages  can  be  split  up  among 
several  staffers  working  concurrently. 

PONIES  TO  CABLE  MOOEMS 

The  small  city  from  which  the  Pony  Express 
once  sped  the  mails  has  remained  a  communica¬ 
tions  pioneer  thanks  to  what  Fertig  called  the 
“very  technology  minded”  owners  of  the  News- 
Press.  He  noted  that  both  David  Bradley  Sr.  and  Jr. 
have  been  AP  board  members. 

The  family-owned  News-Press  circulates  about 
41,500  copies  weekdays  and  more  than  46,000  on 
Sunday,  with  up  to  45  ad  zones.  The  company 
already  has  a  stake  in  electronic  media,  which  it 


plans  to  expand. 

The  Bradley  family  owns  the  local  cable  station, 
which  is  upgrading  its  lines  almost  completely 
from  coaxial  to  fiber-optic  cable.  Also  an  Internet 
service  provider,  the  company  will  be  trying  out 
cable  modems.  With  the  upgraded  lines,  high-speed 
modems  and  provision  of  Internet  access,  it  is  no 
surprise  to  find  the  News-Press  going  online. 

Rees  said  Mentor’s  object-oriented  programming 
not  only  took  some  of  the  time  and  pain  out  of 
changing  databases  and  servers,  but  also  should  do 
the  same  for  adapting  METS  to  any  News-Press 
online  venture. 

The  company’s  willingness  to  try  new  technolo¬ 
gies,  prepress  through  post-press,  springs  from  a 
sense  of  “responsibility  to  the  newspaper  industry,” 
said  Fertig,  because  it  expects  to  be  able  to  take 
advantage  of  others’  experience.  He  maintained 
that  the  News-Press  was  the  first  newspaper  to  use 
the  Eocom  Laserite,  among  the  first  devices  that 
directly  imaged  plates,  the  first  paper  of  its  size  to 
run  a  Goss  Cosmo  press  (to  which  it  added  the 
first  MetroColor  tower  built  and  shown  by 
Rockwell)  and  the  first  to  adopt  Muller  Martini 
PrintRoll  storage/buffering  in  its  mailroom. 

The  paper’s  Dewar  system  dates  from  1986.  It 
began  paginating  two  years  later,  achieved  full  pagi¬ 
nation  by  about  1990,  and  in  1993  it  output  direct 
to  page  negatives.  Also  back  around  1990,  the 
paper  began  looking  for  an  ad  makeup  system  and 
it  undertook  with  Monotype  what  Fertig  called 
rudimentary  OPI  work. 

By  then,  he  said,  it  was  apparent  that  native-lan¬ 
guage  output  was  ending.  StiU,  he  resisted 
PostScript’s  inability  to  presize,  crop,  adjust  and  ras¬ 
terize  during  the  day,  when  there  is  time  to  process 
whatever  pages  or  page  elements  may  be  com¬ 
plete.  He  found  he  could  use  Freedom  of  Press 
software  to  convert  into  bitmapped  files  any 
PostScript  art  the  paper  created. 

Fertig  said  the  paper  ran  color  separations  off  its 
older  Monotype  Lasercomp  imager.  Outputting  for 
black-only  printing,  no  screen  rotation  was  pro¬ 
duced,  and  therefore  no  angled  dot  pattern 
appeared  in  four<olor  work.  But  under  the  circum¬ 
stances,  said  Fertig,  good  reproduction  was 
obtained  from  the  resulting  dot-over-dot  printing. 

He  now  expects  superior  quality  and  repeatabili¬ 
ty  from  the  pair  of  ExpressMaster  imagers  going 
into  the  News-Press. 

For  systems  that  can  meet  the  demands  of  news¬ 
paper  publishing.  Fertig  thinks  “proprietary  works 
best.”  He  added  that  it  is  not  necessarily  the  best 
choice,  because  things  like  PCs,  off-the-shelf  appli¬ 
cations,  versatile  database  management  software 
and  standard  networking  products  are  here  to  stay. 

So  the  job,  Fertig  continued,  is  to  choose  what 
works  best,  with  vendors’  newspaper-specific  inte¬ 
gration  and  customization  of  existing  products. 
After  its  newsroom  fiilly  converts  to  METS,  the 
paper  reportedl>'  will  look  to  replace  its  Dewar 
classified  advertising  system. 
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RETHINKING  ISGI 

At  Nexpo  ’95,  Integrierte  Systeme  Grafische 
Industrie  GmbH,  announced  a  letter  of  intent  from 
New  York’s  Daily  News  for  installation  of  an  adver¬ 
tising  system.  Little  was  heard  thereafter  from  the 
Daily  News  or  systems  developer  in  Eschbom. 
Germany. 

Then  a  subsidiary  of  Siemen  Nixdorf,  ISGI 
entered  the  U.S.  maiket  last  year  under  Danny 
Chapchal,  who  earlier  led  an  investment  group  that 
acquired  Kodak’s  Atex  subsidiary  (for  which  the 
owners  of  the  Daily  News  also  had  bid).  By  last 
winter,  ISGI  under  Chapchal  had  sold  editorial  and 
advertising  systems  to  the  company  publishing  the 
Reading  (Pa.)  Times  and  Reading  Eagle. 

By  late  winter,  Reading  was  behind  schedule  but 
still  optimistic  about  the  new  systems’  capabilities 
(E&P,  Mar.  16,  p.  24).  Chapchal,  in  the  meanwhile, 
had  left  ISGI,  and  the  company  would  ultimately  be 
acquired  by  Itraco,  a  firm  that  runs  Germany’s 
Scangraphic  and  alia  System  Partner.  Itraco,  led  by 
Rudy  Meissner,  has  common  ownership  with 
Cromas,  which,  under  the  leadership  of  Monotype 
Systems  president  Dennis  Nierman,  controls 
Monotype,  FSI  and  the  IPA  businesses  in  the  U.K. 
Meissner  and  Nierman  also  sit  on  the  boards  of 
each  other’s  companies. 

At  Nexp>o  ’96,  Nierman  said  that  “when  we  took 
over  the  company,  an  agreement  had  been  signed 
between  Reading  and  ISGI.” 

Reading,  he  explained,  had  been  woiking  with 
beta  software  for  an  installation  that  his  company 
realized  it  could  not  yet  support.  Reading,  he 
added,  was  still  working  with  the  software. 

Nierman  said  he  brought  together  the  managing 
director  of  ISGI  and  alia  System,  FSI’s  Borchers  and 
IPA  managing  director  Trevor  Kibble,  at  which 
point  potential  synei^es  were  perceived  in  prod¬ 
uct  development.  He  said  Kibble,  who  had  six  per¬ 
sons  working  on  a  classified  system,  saw  value  in 
Mentor’s  existing  ad  system  and  realized  a  single 
staffer  could  pursue  the  project  using  woric  already 
accomplished  m  the  U.K. 

To  plan  development  and  marketing,  the  same 
executives  were  to  meet  in  Europe  again  last 
month  and  then  monthly  thereafter,  said  Nierman. 
Confirming  that  he,  his  engineering  director.  Kibble 
and  others  would  be  meeting  in  Germany  in  July, 
Borchers  said  the  aim  is  to  “leverage  [the  product 
lines]  across  national  boundaries  . . .  different  mar¬ 
kets.” 

As  for  an  ad  system  for  the  Daily  News,  Nierman 
said  there  was  no  business  relationship  with  the 
paper  “when  I  got  involved  with  the  company,  so  I 
diink  it’s  a  dead  issue.” 

Late  last  month,  Nierman  also  refuted  a  report 
published  elsewhere  that  Monotype  would  sell 
Pink  Press  software  in  the  U.S.  A  new  European 
group  recently  acquired  rights  to  develop  and  sell 
the  software  in  Europe. 

Rink  Software  engineering,  owned  in  equal  parts 
by  its  founder,  Scitex  Corp.  and  two  German  firms. 


went  out  of  business  last  winter.  Scitex,  which  sold 
Pink  software  to  publications  in  North  America, 
where  its  own  products  are  sold  to  newspapers  by 
Monotype,  said  at  the  time  that  it  would  continue 
to  support  Rink  customers. 

“We  have  nine  customer  sites  in  North  America 
for  which  we  continue  to  provide  software  sup¬ 
port,”  said  Scitex  industry  maiketing  manager  Paul 
Willis. 

He  said  Brussels-based  AO  International,  led  by 
former  Scitex  Europe  personnel,  is  selling  Pink 
software  but  has  no  plans  to  bring  it  back  to 
America  any  time  soon. 

Beyond  current-version  support  that  Scitex  can 
offer,  Willis  said  North  America’s  Rink  users  will  have 
to  depend  on  AO  or  Snap,  the  German  company 
now  handling  Pink’s  database  development,  so  their 
systems  won’t  be  left  behind  in  the  event  of  major 
version  changes  to  QuarkXPress  or  the  Macintosh 
operating  system.  “That’s  the  issue,”  said  Willis  — 
“whether  these  customers  can  get  upgraded.” 

QPS  ASAP 

Among  those  left  in  the  lurch  by  Pink’s  bankrupt¬ 
cy  was  the  Evansville  Courier  Co.,  publisher  of  the 
morning  Evansville  Courier  and  joint  operations 
agent  for  the  evening  Evansville  Press.  The  compa¬ 
ny  had  not  fully  paid  for  Pink  Press  softvrare,  and 
ceased  using  it  upon  cancelling  the  contract,  said 
Courier  Co.  president  and  editor  Vince  Vawter. 

“I  was  involved  with  Pink  Press  when  it  was 
being  developed  by  Time  Inc.,”  recalled  Jerome 
Samat,  who  added  there  was  much  to  recommend 
in  the  software  that  developers  brought  close  to 
being  a  solid  product. 

“I  was  impressed  with  it,  and  was  “in  negotia¬ 
tions  with  Scitex  to  become  an  integrator”  until 
Rink  headed  into  bankruptcy,  said  the  president  of 
LM.A.G.E.  Inc.The  New  York  design,  consulting  and 
systems  integration  firm  for  publications  and  new 
electronic  media  is  one  of  a  score  of  authorized 
Quark  Publishing  Systems  integrators  in  the  U.S.  It 
also  distributes  ad  layout  systems  from  Managing 
Editor  Inc.  and  Phrasea  archiving  from  MV 
Parenthesis. 

Worldwide,  dozens  of  integrators  have  put  QPS 
into  more  than  350  sites.  At  Nexpo  ’96,  Denver- 
based  Quark  Inc.,  said  the  figure  represents  a  40% 
increase  since  the  previous  show. 

The  heart  of  QPS  is  Dispatch.  Now  supporting 
up  to  150  users,  the  application  tracks  up  to 
10,000  files  and  revisions  stored  on  a  server,  as 
well  as  those  who  created  and  revised  the  files.The 
Dispatch  XTension  links  XPress,  for  design  and 
makeup,  to  Dispatch  by  putting  a  menu  in  XPress 
for  finding  stories  and  bringing  text  and  images 
into  XPress. 

CopyDesk  provides  Mac-based  copy  entry  (and 
annotation),  with  three  ways  of  viewing  the  text.  It 
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shows  word  and  line  counts,  with 
copyfit  information  based  on  XPress 
h&j,  so  that  stories  can  be  reliably 
written  to  fit.  Quark  has  no  release 
date  for  the  "Windows  versions  of 
CopyDesk  and  the  Dispatch 
XTension  under  development. 

Editors  also  can  access  Planner,  to 
assign  and  track  layouts  and  stories, 
and  FileManager,  to  update  the  serv¬ 
er.  QPS  is  configured  in  the  Dispatch 
Administrator,  where  user  privileges 
are  assigned,  tracking  criteria  are 
defined,  and  work  flows  and  styles 
are  established. 

Third-party  Mac  applications  can 
communicate  with  the  Dispatch  serv¬ 
er  using  the  QuarkConnect 
XTeasion,  which  puts  the  Dispatch 
menu  into  the  standard  menu  bar  of 
the  non-Quark  programs.  The 
XTension  allows  users  of  such  pro¬ 
grams  as  Adobe  Photoshop,  MultiAd  Creator  and 
Word  to  search  for  and  move  files  into  and  out  of 
the  Dispatch  server. 

QuaikConnect  for  Windows  is  slated  for  release 
this  year,  with  Word  for  Windows  to  be  the  first 
supported  Windows  application.  While  Samat  said 
that  “QPS  will  have  full  Windows  client  capability,” 
he  conceded  that  “it’s  not  as  dynamic  as  Copy- 
Desk,  it’s  not  as  robust,  but  it’s  doable.” 

Besides  providing  compatibility  with  laptops  and 
PCs  at  bureaus,  the  Windows  XTension  should 
enable  sites  with  existing  PC-based  systems  to 
keep  their  hardware  and  back  into  QPS  through 
the  connection  to  the  Dispatch  server. 

“You  can  actually  do  some  copyfitting  and  send 
it  back  to  Word  for  Windows,”  said  Samat,  who 
noted  tliat  the  copy  is  returned  in  Word,  with  no 
view  of  XPress  h&j,  only  comments  along  the  lines 
of  “cut  two  lines  or  inches.” 

Evansville’s  system  utilizes  a  Wndows  NT  file- 
server  with  mirrored  backup.The  Dispatch  server 
platform  is  a  Quadra  800  with  80MB  memory  and 
half-gigabyte  storage.  Running  on  the  NT  server  is 
the  Quickwire  wire-capture  application,  an 
XTension  developed  at  Southam  Newspapers’ 
Hamilton,  Ont.,  Spectator.  Copy  is  saved  for  archiv¬ 
ing  using  CDextract  running  on  a  Mac  Ilex.  E-mail 
goes  out  through  Netscape;  in-house  messaging 
uses  Microsoft  Maii. 

Ironicall)’  Samat’s  firm  was  responsible  for  sup- 
portmg  the  transition  from  Atex  to  QPS  at  Time 
magazine,  flagship  newsweekly  of  the  company 
that  first  tried  marketing  Pink  to  North  American 
publishers,  and  for  QPS  installation  and  training  in 
Evansville,  which  also  is  moving  off  an  older  Atex 
system. 

When  Samat  and  company  arrived  in  Evansville 
the  first  week  of  March,  the  Courier  was  producing 
an  average  of  two  pages  per  day  on  Pink  Press.That 
installation  followed  another  aborted  system  —  Atex 


Press2Go,  installed  last  M  and  pulled 
after  a  30<lay  trial.  But  the  Courier  Co. 
was  still  sticking  to  its  original 
Pres.s2Go  target  date  for  full  pagina¬ 
tion  by  June  1. 

That  gave  I.M.A.G.E.  about  90  days 
to  succeed,  in  spite  of  “a  certain 
amount  of  resistance”  in  Evansville 
after  two  fidse  starts  and  the  fact  that 
it  was  the  integrator’s  first  daily 
newspaper  customer. 

Ot  wasn’t  I.M.A.G.E.’s  first  work  for 
a  daily. Two  years  ago,  as  a  subcon¬ 
tractor  for  systems  consultant  EDS 
Inc.,  it  performed  an  initial  analysis 
and  job  setup  for  a  Dow  Jones 
DewarView  pilot  at  subsidiary  group 
Ottaway  Newspapers’  Sunbury,  Pa., 
Daily  Item.') 

The  new  year  not  only  brought 
the  Courier  the  second  of  three  new 
systems,  but  also  a  new  editor  fresh 
from  another  system  installation  at  another  Scripps 
Howard  paper,  the  Knoxville  News-Sentinel. 

Vawter  said  he  showed  up  Jan.  1,  “waving  my 
arms  around”  and  insisting  there  be  no  change  to 
the  goal  of  pagination  by  June  1  .The  date,  he 
explained,  “coincided  with  a  volimtary  buyout  in 
the  back  shop.That’s  why  the  crunch  was  on.” 

Almost  immediately,  said  Samat,  his  firm  realized 
it  was  “unrealistic”  to  expect  the  entire  paper  to  be 
electronically  assembled  by  Jime  1.  Nevertheless, 
QPS  went  live  in  about  two  weeks  and  proceeded 
to  increasingly  paginate  the  Courier  in  the  same 
order  devised  for  Pink  Press  —  beginning  with 
Page  One,  adding  section  fronts,  features  pages, 
then  more  news  pages. 

As  for  the  original  timetable,  Samat  remarked: 
“The  fact  of  the  matter  is  that  nobody  followed 
that  [rollout]  schedule.”  Though  he  wished  for 
more  time  and  less  pressure  resulting  from  the 
time  lost  to  the  two  earlier  installations,  Samat  said 
that  “once  they  knew  the  system  wasn’t  going  to 
bite  them,”  the  staff  was  eager  to  move  as  many 
pages  as  possible. 

Apart  from  design  desk  persoimel,  who  already 
were  comfortable  with  the  Macintosh  and 
QuarkXPress  before  the  arrival  of  Press2Go  and 
Pink,  familiarity  with  Macs  and  XPress,  he  said,  was 
limited  to  the  few  who  had  handson  experience 
with  Pink. 

I.M.A.G.E.  project  manager  Ramona  Reeves 
recalled  that  the  majority  on  the  copy  desk  “didn’t 
have  a  lot  of  experience,”  but  the  design  desk  was 
“extremely  savvy”  when  it  came  to  XPress.  “Their 
whole  sports  desk  hadn’t  touched  a  Mac,”  said 
Samat. 

He  cited  three  factors  in  Evansville’s  success 
with  QPS:  the  way  his  firm  brings  technology  to 
the  work  group,  “a  really  strong  top-down  push  for 
this  to  happen”  by  management  that  was  “100% 

(See  Systems  on  page  37) 


“We  installed  the  thing  in 
a  panic  climate,  and  the 
publishing  gods  were 
with  us,  I  think.  We  got  it 
done.  It  wasn't  too  pretty, 
but  it  works." 

—  Vince  Vawter, 
president  and  editor, 
Evansville  Courier 
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AP,  DataTimes 
Form  Alliance 

The  associated  press  and 

DataTimes  Corp.  have  launched  a 
joint  mariceting  alliance  to  offer  publish¬ 
ers  a  one-stop  combined  text  and  image 
archiving  and  retrieval  system. 

Both  vendors  are  now  coupling  the 
other  company’s  product  line  as  a  pre¬ 
mium  add-on  to  its  existing  products. 

DataTimes  said  its  new  archiving 
package  combining  EyeQ  PublisherfSM) 
with  AP’s  PreserverfSM)  product,  will  be 
marketed  as  EyeQ  Publisher  PlusfSM). 

The  combined  product  will  enable 
editorial  staffers  at  equipped  news¬ 
rooms  to  search  simultaneously  for  both 
stored  text  and  photos  and  other  art, 
most  of  which  is  created  by  the  publica¬ 
tion. 

All  stored  materials  are  archived  local¬ 
ly  by  the  publishing  company. 

DataTimes  has  installed  archiving  sys¬ 
tems  in  numerous  newsrooms  world¬ 
wide  and  is  a  subsidiary  of  the  Okla¬ 
homa  Publishing  Co.  in  Oklahoma  City. 

Miami  El  Heraldo 
On  The  Web 

HERALDO,  A  weekly  bilingual 
newspaper  that  has  been  in  Broward 
County,  Dade  and  Palm  Beach  counties 
in  Florida  since  1974,  now  has  a  Web  site 
at  http;//www.elheraldo.com/. 

The  site  features  free  classifieds  by  e- 
mail,  which  are  then  placed  in  the  print 
edition.  The  service  will  act  as  a 
“Hispanic  Chamber  of  Commerce 
Online”  and  provide  small  and  mid-sized 
companies  a  presence  on  the  site  in  the 
south  Florida  marketplace. 

El  Heraldo  Online  will  provide  month¬ 
ly  updates  on  the  site,  and  by  early  1997, 
it  will  be  an  online  weekly. 

Phoenix  Weekly 
On  the  Web 

The  metro  weekly  Phoenix  New 
Times  is  now  on  the  Web  at 
http;//www.phoenixnewtimes.com/. 

The  site  features  the  complete  text  of 
the  investigative  news  and  arts  weekly, 
search  engines  to  find  film  and  show 
times,  restaurant  reviews,  personal  ads 
and  classifieds,  as  well  as  several  colum¬ 
nists. 


The  New  Times  was  founded  in 
response  to  the  Kent  State  University 
shootings  in  1970. 

Washington  Post 
On  The  Web 

The  WASHINGTON  POST  Co.  has 
launched  http://www.washington- 
post.com/  on  the  Web. 

The  site  features  the  editorial  content 
of  the  Washington  Post,  with  the  early 
edition  available  at  1  a.m.  EST. 

The  site  also  features  continually 
updated  news  with  in-depth  and  relevant 
information,  an  interactive  forum,  news 
makers  hosting  discussions,  political  fig¬ 
ures  and  more. 

Also  on  the  site  are  nine  sections,  the 
Interactive  Post  200,  providing  profiles 
on  the  region’s  largest  public  compa¬ 
nies  and  financial  institutions;  Web 
Exploration  Society,  which  will  encour¬ 
age  visitors  to  explore  using  the  Web 
Safaris;  CareerPost  (help  wanted  ads  in 
the  classified  section);  Sports  Across 
America,  providing  state-to-state  Assoc¬ 
iated  Press  and  Washington  Post  sports 
coverage;  Today  in  Congress;  Local  Eco¬ 
nomy  Watch  and  more. 

AOL  Canada 
In  Partnership 
With  Southam 

America  online  Canada  has 

established  a  partnership  with 
Southam  New  Media,  a  division  of 
Southam  Inc.,  as  the  branded  news 
provider  for  AOL  Canada  members, 
beginning  in  August  1996. 

America  Online  Inc.  launched  AOL 
Canada  in  January  1996  as  a  service 
aimed  at  Canadian  consumers  and  fea¬ 
turing  local  Canadian  content,  message 
boards,  e-mail  and  Internet  access  via  an 
integrated  Web  browser. 

Virus  Study 

According  to  a  recent  study  by 
the  National  Computer  Security 
Association,  one  in  a  hundred  PCs  are 
infected  every  month  with  a  virus. 

According  to  the  NCSA,  if  as  few  as 
30%  of  computers  were  to  run  a  full¬ 
time  antivirus  protection  method,  it 
would  nearly  eliminate  the  worldwide 
computer  virus  problem. 


Beware  of  the  “good  times”  hoax  — 
you  cannot  receive  a  virus  from  an  ordi¬ 
nary  e-mail  message.  However,  there  are 
over  9,000  viruses  in  circulation  that  are 
known  —  200  new  ones  are  found  each 
month. 

Washington  Post 
Co-sponsors 
Online  Game 

Anew  online  political  trivia  game 
is  now  on  the  Web  at  http:// 
www.politicsnow.com/,  a  partnership  of 
ABC  News,  the  Washington  Post  and  the 
National  Journal. 

Players  have  a  shot  at  winning  the 
grand  prize  of  a  trip  for  two  to 
Washington,  D.C.,  for  the  inauguration. 
The  prize  includes  round-trip  airfare, 
hotel  accommodations  and  expenses  for 
two  valued  at  $3,500. 

To  play  the  game,  players  select  states, 
each  of  which  have  point  values  equal  to 
the  number  of  votes  each  state  has  in  the 
Electoral  College,  then  players  proceed 
by  correctly  answering  the  questions  for 
each  state. 

The  goal  is  to  capture  270  electoral 
votes  needed  to  win  the  presidency. 
Once  in  office,  each  player  must  correct¬ 
ly  answer  one  final  question  to  be  eligi¬ 
ble  for  the  grand-prize  drawing. 

Washington  Post 
Co-sponsors 
Online  Bio  Site 

ARALLEL  LIVES:  THE  Interactive 
Biographies  of  Clinton  and  Dole 
can  now  be  found  at  http://www.politics 
now.com/,  a  partnership  of  ABC  News, 
the  Washington  Post  and  the  National 
Journal. 

The  candidates’  biographies  are  for¬ 
mat-designed  specifically  for  the  Web 
and  contain  photographs,  video  and 
audio. 

In  addition,  two  more  areas  enable 
side-by-side  comparison  of  the  candi¬ 
dates  at  various  moments  in  time: 

♦  Generation  Gap  compares  Clinton 
the  Baby  Boomer  with  “GI  Generation” 
Dole  at  the  same  stage  of  their  lives,  and 
looks  at  the  culture  of  the  time. 

♦  Time  Capsule  looks  at  where  each 
man  was  at  a  turning  point  in  history, 
such  as  the  Kennedy  assassination. 
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•  Olympic  Web  sites  doing  well?:  Find  out  what 
Canadian  sites  on  the  Web  offering  Olympic  coverage 
are  doing  and  how  the  U.S.  sites  are  doing.  In  Steve 
Outing’s  Stop  the  Presses!,  find  out  why  he  believes 
Olympic  Web  sites  work  -  from  up-to-the-minute 
results  to  in-depth  coverage  on  particular  sports. 

•  E-mail  publishers  not  from  the  business?:  Not 
all  e-mail  publishers  are  from  the  news  business.  See 
how  Lsoft,  the  software  developer  that  created 
ListServ,  covered  the  TWA  crash,  and  how  the  compa¬ 
ny  intends  to  cover  news  events  in  the  future  -  in  Steve 
Outing’s  column.  Also,  hear  about  a  great  e-mail  idea 
from  the  Pottsville  Republican  &  Evening  Herald. 

•  Technology  goofs  at  the  Games:  Find  out  what 
happened  and  why  to  IBM's  massive  Olympic  results 
reporting  service  called  Info  96,  why  the  AP  took  over, 
about  the  rumors  IBM  may  be  ousted  from  its  technol¬ 
ogy  role  in  the  Sydney  Games,  and  what  lessons  can 
be  learned  about  rushing  in  new  technology  too  fast,  in 
Jodi  B.  Cohen’s  July  25  Infobytes  column. 

•  The  anarchist  Internet?:  Once  again,  the  media 
blamed  the  Internet  for  anarchists  wanting  to  blow  up 
the  world.  Find  out  if  it  is  really  that  easy  to  find 
bomb-making  instructions  on  the  Internet,  why  the 
Internet  is  not  the  only  source  to  blame,  and  why 
reporters  need  to  be  more  careful  about  jumping  on 
the  “blame  the  Internet  bandwagon,”  in  the  July  30 
Infobytes  column  by  Jodi  B.  Cohen. 

•  Cable  modems  are  great. ..or  are  they?:  How 
long  do  we  have  to  wait  for  this  technology  to  be 
affordable  and  available?  And  will  other  technologies 
from  telecom  companies  beat  the  cable  industry  to  the 
market?  Can  the  cable  industry  pull  this  off?  Read 


what  Steve  Outing’s  take  on  the  issue  is  in  Stop  The 
Presses! 

*  Using  print  to  drive  the  next  Internet  wave: 

What  about  the  great  majority  of  newspaper  readers 
not  yet  steeped  in  the  ways  of  the  Internet  when  so 
much  of  the  new  media  attention  by  newspapers  is 
focused  online?  Find  out  what  experts  in  the  field  say 
in  Steve  Outing’s  column. 

•  A  weird  little  newspaper:  Round  Top,  Texas,  may 
be  small  (pop.  81),  but  it  has  a  Web  site,  and  has 
18,000  copies  distributed  from  Houston  to  Austin. 
Readers  can’t  get  enough  of  the  newspaper  in  which 
fact  collides  with  fiction.  Take  a  load  off,  laugh  a  little 
and  get  the  story  behind  it  all  in  the  Aug.  1  Infobytes 
column  by  Jodi  B.  Cohen. 


COOL  SITE  OF  THE  WEEK 


America  came  out  way  ahead  in  total  medals  won 
(101)  over  any  other  country;  it’s  only  fitting  we  chose 
one  more  Olympic  Web  site  as  our  Cool  Site  of  the 
Week.  This  week,  the  honor  goes  to  @ugusta,  the 
Augusta  Chronicle’s  site  at  www.augustachronicle.com. 
Without  using  frames,  the  Chronicle  has  achieved  an 
information-rich,  graphically  pleasing,  colorful,  fun 
site  with  great  coverage  of  not  only  Augusta  news,  but 
great  information  on  the  Augusta  athletes  and  the  ath¬ 
letes  who  trained  in  Augusta,  and  more. 


RESEARCH  STORE  ONLINE  EVENTS  VENDORS 

NEWSPAPERS 


NEWS  CLASSIFIEDS 


http://www.mediainfo.com 


INTERACTIVE  COMMUNICATIONS 


PR  Newswire 
Offers  Service 

PR  NEWSWIRE  HAS  introduced 
“Today’s  News,”  a  fiill-text  Internet 
news  release  service  with  30  industry 
categories  and  key  word  search  capabil¬ 
ities. 

PR  Newswire,  http://www.prnews- 
wire.com/  lists  about  19,000  customers 
ranging  from  domestic  and  international 
corporations  and  tbeir  agencies,  to  gov¬ 
ernment  bodies,  nonprofits  and  private 
entities. 

PR  Newswire  is  headquartered  in 
New  York  and  operates  21  bureaus 
nationwide,  specializing  in  full-text  elec¬ 
tronic  distribution  of  press  releases. 

Online  Articles 
Cited  In  High 
Court  Ruling 

USA  TODAY  ONLINE  and  the 
Gateway  2000  Internet  sites  pro¬ 
duced  the  first  online  articles  ever  to  be 
cited  in  a  Supreme  Court  opinion. 

Justice  David  Souter  cited  both  Web 
sites  in  Denver  Area  Educational 
Telecommunications  Consortium  vs. 
FCC,  95-124,  a  case  deciding  whether  or 
not  a  cable  company  must  carry  stations 
which  broadcast  adult  material. 

The  justice  used  a  USA  Today  Online 
article  on  cable  modems  as  evidence  that 
computers  and  television  will  soon  con¬ 
verge. 

The  article  can  be  found  at  http:// 
www.usatoday.com/life/cyber/bonus/cb 
006.htm/. 

Tampa  Service 
Joins  The  Web 

Tampa  bay  online,  the  online  ser¬ 
vice  of  the  Tampa  Bay  Tribune,  has 
launched  four  new  Web  sites. 

At  http://www.tampatrib.com/  visi¬ 
tors  will  find  content  from  daily  editions 
of  the  Tribune.  Visitors  will  find  news, 
sports,  entertainment,  features,  business 
and  finance,  commentary  and  Associated 
Press  wire  reports. 

At  http://www.weathercenter.com/ 
visitors  will  find  up-to-the-minute  weath¬ 
er  reports  and  information.  On  the  site  is 
Doppler  weather  radar  provided  by  the 
local  television  station  which  has 


updates  every  10  minutes.There  are  also 
severe  storm  warnings  from  the  National 
Weather  Service. 

At  http://www.floridainfo.com/  visi¬ 
tors  and  future  residents  will  find  infor¬ 
mation  from  convention  and  visitors 
bureaus,  chambers  of  commerce,  theme 
parks  and  attractions  and  a  virtual  tour  of 
Tampa  Bay. 

At  http://www.tboweb.com/  visitors 
wUl  find  Tampa  Bay  Online’s  multimedia 
site  with  special  reports,  music  reviews 
with  sound  clips,  sports  package  and 
Entertainment  Extra,  which  is  an  activi¬ 
ties  guide. 

Tampa  Bay  Online  still  plans  to  stay 
with  Prodigy,  as  well. 

Journal  Software 
In  DEC  Hardware 

DOW  JONES  INFORMATION  Ser¬ 
vices  Personal  Journal  software  will 
be  preinstalled  on  the  entire  line  of  new 
HiNote  notebook  computers,  the  second 
generation  of  portable  computers  from 
Digital  Equipment  Corp. 

Personal  Journal  is  a  continuously 
updated,  personalized  electronic  news¬ 
paper  that  provides  business  news.  It  is 
published  in  a  newspaper-like  format 
and  provides  access  to  articles  and  news 
briefs  published  by  the  the  Wall  Street 
Journal  daily,  as  well  as  wire  stories, 
stock  quotes  and  worldwide  weather 
and  sports. 

Personal  Journal  has  been  installed  on 
more  than  1  million  PCs  to  date. 

Post  Teams 
With  BigBook 

The  WASHINGTON  post  \as  teamed 
up  with  a  leader  in  yellow  page 
directories  online,  BigBook,  on  the  Post's 
Web  site,  http://www.washingtonpost.- 
com/. 

BigBook  will  provide  users  with  local 
business  and  consumer  information  for 
the  greater  Washington  metropolitan 
area. 

In  addition,  washingtonpost.com  will 
act  as  BigBook’s  exclusive  advertising 
sales  agent  in  the  Washington,D.C.,  area. 

Advertisers  wiU  be  able  to  run  banner 
ads  in  targeted  yellow  pages  search  cate¬ 
gories  to  raise  the  profile  of  their  pres¬ 
ence  in  BigBook  and  drive  customers  to 
their  BigBook  home  pages. 

Local  BigBook  listings  will  be 


enhanced  with  Washington  Post  reviews 
and  other  content  provided  by  washing- 
tonpost.com. 

Business  Journals 
Now  Online 

NEWHOUSE-OWNED  AMERICAN 
City  Business  Journals  Inc.,  publish¬ 
er  of  weekly  business  newspapers,  is 
now  online  in  a  coordinated  network  of 
30  Web  sites. 

The  Web  service  can  be  accessed 
through  the  company’s  Internet  home 
page  at  http://www.amcity.com/,  which 
provides  links  to  each  of  the  business 
journals’ Web  sites. 

ACBJ  will  also  offer  expert  advice  for 
small  businesses  on  topics  like  sales  and 
marketing,  technology,  business  financ¬ 
ing  and  money-saving  tips  at  http:// 
www.amcity.com/toolstogrow/. 

AdLab  Expands 
Web  Tracking 

ADLAB,  COMPETITIVE  MEDIA 

Reporting’s  Internet  advertising 
tracking  service,  has  expanded  its  reach 
to  include  Web  sites  of  broadcast  and 
cable  networks,  as  well  as  12  selected 
newspaper  sites. 

Since  1995,  AdLab  has  been  tracking 
the  occurrence  of  ads  in  online  exten¬ 
sions  of  consumer  magazines.  Currently, 
CMR  is  monitoring  and/or  collecting 
advertising  data  on  43  broadcast  and 
cable  networks  and  newspapers  such  as 
the  Houston  Chronicle,  Wall  Street 
Journal,  New  York  Times  and  the 
Chicago  Tribune. 

UPI  Pix 
Available 
Via  Web  Site 

UPI  NEWSPICTURES  IS  now  avaUable 
through  Knight-Ridder  Co.’s 
PressLink  Internet  Web  page  at 
http://wwwPressLink.com/. 

PressLink  is  an  online  news  service 
for  publishing  professionals.  It  is  a  real¬ 
time  distribution  network,  providing 
photographs,  graphics  and  up-to-the- 
minute  text. 

The  service  is  not  free  —  a  user  name 
and  password  are  needed  to  download 
pictures. 
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YEARBOOK 


The  Most  Comprehensive  Source  of  Information  About  Newspapers  and 
the  Newspaper  Industry  Worldwide 


•  The  Newspapers  •  The  People  •  The  Equipment  •  The  Supplies  ...and  much,  much  more! 


Look  at  these  NEW  and 
ENHANCED  FEATURES; 

NEW!  E-Mail  and  Web  site  listings  are  now 
part  of  the  standard  data  included  for  dailies 
in  the  U.S.  and  Canada. 

EXPANDED  listings  of  alternative,  Hispanic 
and  Jewish  weeklies. 

NEW!  Interactive  products  and  services 
listings. 

EXPANDED  Foreign  correspondents  in 
the  U.S. 

EXPANDED  newspaper  ad  rep  listings, 
including  national,  state  and  foreign  contacts. 
NEW!  You  can  now  sort  labels  by  group 
affiliation  AND  newspaper  rep  (CD-ROM  with 
listing  capabilities). 

ENHANCED,  user-friendly  exporting 
functions  (CD-ROM  with  listing  capabilities). 


ORDER  NOW 

Mail  your  order  and  payment  to:  Editor  &  Publisher 
Year  Book,  11  W.  19th  St.,  New  York,  NY  10011 - 
4234.  Or  to  charge  your  order  to  your  Visa/MC 
account,  call  (212)  675-4380,  ext.  509.  Payments 
must  accompany  all  orders.  NY,  CA,  DC  and 
Canada  add  appropriate  tax.  Please  supply  proper 
street  address  for  UPS  delivery.  No  deliveries  will 
be  made  to  P.O.  boxes.  All  remittance  must  be  in 
U.S.  dollars. 


PARTI 

•  Section  I  -  U.S.  Dailies 

•  Section  II  -  U.S.  Weeklies  and 
Special  Newspapers 

•  Section  III  -  Canadian  Newspapers 

•  Section  IV  -  Foreign  Newspapers 


■  Section  V  -  News,  Picture  and 
Syndicated  Services 
-  Section  VI  -  Newspaper  Equipment/ 
Interactive  Products  and  Services 
'  Section  VII  -  Other  Organizations 
and  Industry  Services 


Find  the  -people  you  really  need  with  comprehensive  lists  of  names, 
titles,  areas  of  responsibility,  address,  phone  and  fax  numbers.  Data 
for  sections  I  and  III  include  area  population,  circulation,  subscription 
rates,  advertising  rates,  special  editions/sections,  mechanical  specifi¬ 
cations  and  more. 

PART  2  -  WHO'S  WHERE 

This  handy  directory  lets  you  look  up  newspaper  industry  personnel  by 
name.  Look  for  people  from  general  interest  daily  and  weekly  newspapers 
as  well  as  syndicates  and  groups.  You’ll  find  titles,  company  affiliation  and 
phone  numbers  for  the  most  influential  people  in  the  industry. 

CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 

This  3rd  issue  on  CD-ROM  is  the  best  yet!  A  fully  indexed,  searchable 
database  allows  you  to  pull  out  Year  Book  information  with  the  criteria  you 
select.  The  simple,  menu-activated  search-and  display  capability  makes 
,  finding  and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a  wide  range  of  formats, 
including  Word  Perfect,  Lotus,  DBF,  ASCII,  etc.  The  CD-ROM  can  be  pur- 
cfiased  with  listing  capabilities,  too.  Customize  mailing  lists  for  each  of 
your  communications  projects.  The  Year  Book  CD-ROM  includes  all  the 
Year  Book  data  for  U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers, 
Foreign  Newspapers,  Mechanical  Equipment  and  Who’s  Where  sections 
...  names  of  contacts  and  their  areas  of  responsibility,  plus  other  critical 
information  about  newspapers,  newspaper  suppliers  and  service  compa¬ 
nies. 

For  answers  to  technical  questions  about  the  CD-ROM, 
call  (212)  675-4380,  ext.  506. 

PRICING 

E&P  Year  Book  Part  1  and  Part  2  Who’s  Where:  $1 25 
E&P  Year  Book  Part  1  Only;  $1 1 5 
E&P  Year  Book  Part  2  ‘Who’s  Where”  Only:  $35 
E&P  Year  Book  Part  1  and  2  AND  CD-ROM  without  listing  capabilities:  $495 
E&P  Year  Book  Part  1  and  2  AND  CD-ROM  with  listing  capkjilities:  $895 

Network  versions  of  the  CD-ROM  are  available.  Please  call 
(212)  675-4380,  ext.  509  for  pricing. 


Look  for  the  convenient  order  card  in  this  issue  of  E&P. 


SYNDICATES/NEWS  SERVICES 


BY  DAVID  ASTOR 


Two  Writers  Opine 
About  Going  Online 

WHETHER  BY 
chance  or 
design,  the 
prime  first- 
session  slot  at 


WHETHER  BY 
chance  or 
design,  the 
prime  first- 
session  slot  at 

a  recent  columnists’  convention 
was  devoted  to  the  Internet. 

Two  speakers  at  the  Snowbird, 

Utah,  meeting  discussed  how 
members  of  the  National  Society  of  Newspaper 
Columnists  can  take  advantage  of  cyberspace  in 
the  present  and  future. 

One  of  the  speakers,  columnist  Charles 
Memminger  of  the  Honolulu  Star-Bulletin,  report¬ 
ed  that  an  NSNC  Web  site  is  planned  for  the  near 
future. 

Memminger  —  a  new  NSNC  board  member 
working  on  the  development  of 
the  site  —  said  it  could  include  a 
list  of  members  and  their  e-mail 
addresses,  information  on  how  to 
join  the  organization,  news  items, 
columns,  job  postings,  a  roster  of 
NSNCers  available  for  speaking 
engagements,  information  on  how 
to  order  columnists’  books,  and  so 


Memminger  added  that  the  site 
could  also  eventually  feature  an 
NSNC  syndicate  offering  a  selec¬ 
tion  of  columns  for  purchase. 

“A  home  page  would  do  a  lot 


NSNC  convention 
speakers  say  the 
Internet  can  help 
columnists  in 
various  ways 


Charles  Memminger 


for  us,”  he  said.  “It  would  be  an 
electronic  version  of  our  news¬ 
letter,  but  more.” 

In  the  meantime,  there  are 
plenty  of  present-day  opportuni¬ 
ties  on  the  Internet. 

Memminger  said  columnists 
can  offer  their  own  home  pages, 
as  he  did  until  the  Star-Bulletin 

launched  a  site. 

While  Memminger  no  longer  has  a  separate  col- 
lunn  venue  on  the  Web,  he  does  have  what  he  calls 
a  “silly”  site  for  people  who  hate  mayonnaise. 
Members  of  this  anti-mayo  club  hail  from  as  f^ 
away  as  Australia,  England,  France,  Japan  and  South 
Africa. 

The  other  session  speaker,  Charley  Stough  of  the 

Dayton  (Ohio)  Daily  News  and _ 

New  York  Times  News  Service, 
said  offbeat  Internet  areas  can 
make  interesting  subjects  for 
columns. 

He  added  that  columnists  can 
also  use  the  Internet  to  look  up 
information  about  specific  top¬ 
ics  and  to  find  experts  to  query 
by  e-mail  or  phone. 

Stough  recommended,  for 
instance,  that  columnists  con¬ 
sider  browsing  some  of  the 
thousands  of  Usenet  groups, 
each  of  which  has  an  interest  Charley  Stough 


Columnist-Turned-TV  Reporter  Talks  To  NSNC 


The  TITLE  OF  his  talk  was  “Making  the  Leap  from 

Newspaper  Columnist  to  Television  Reporter,”  but  Rod 
Decker  jumped  off  into  another  topic;  the  heavy  criticism 

all  kinds  of  journalists  are  getting  these  days. _ 

Decker  told  attendees  at  the  National 
Society  of  Newspaper  Columnists  convention 
in  Snowbird,  Utah,  that  print  and  broadcast 
people  have  been  accused  of  everything  from 
“undermining  American  democracy”  to 
“destroying  Western  civilization.” 

He  noted  that  the  media  have  been  criti¬ 
cized  for  portraying  politics  as  worse  than  it 
is,  putting  too  much  emphasis  on  entertain¬ 
ment,  and  more 

But  Decker  added  that  journalists  have  Rod  Decker 


always  been  criticized  for  something,  and  that  there  never 
was  a  time  when  the  media  were  purely  uplifting. 

“We’re  never  going  to  be  clergy,”  he  said.  “We’re  joumal- 

_  ists.  Journalists  have  always  had  a  low  side  to 

them.” 

The  speaker  noted  that  there  is  room  for 
prestigious  dailies,  as  well  as  publications  like 
the  National  Enquirer. 

Decker  was  a  Salt  Lake  City  Deseret  News 
political  columnist  for  eight  years,  prior  to 
1980,  before  becoming  a  political  analyst  and 
reporter  for  KUTV  Channel  2  News  in  Salt 
Lake  City. 

The  Viemam  veteran  has  also  been  a 
Nieman  Fellow  at  Harvard. 
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linking  its  members. 

“Usenet  can  be  a  line  source  of  ideas, 
trends  in  food  or  fashion,  political  com¬ 
ment,  invective,  etc.,”  said  Stough. 

But  he  cautioned,  “If  you  use  Usenet 
to  find  topical  sources,  be  careful  about 
attributing  and  confirming.  Occasionally, 
you  may  come  across  role-playing,  hoax¬ 
es,  rumor-spreading  or  other  bad  infor¬ 
mation.  If  you’re  going  to  quote  some¬ 
one  who  seems  like  an  authority,  at  least 
do  an  off-line  phone  interview  and  use 
some  professional  skepticism.” 

Stough  also  said  columnists  can  get 
on  (or  set  up  their  own)  e-mail  mailing 
lists,  and  subscribe  to  (or  start)  Internet 
newsletters  (also  known  as“zines”). 

“Imagine  your  column  as  a  ‘zine,’”  he 
told  the  NSNC  audience. 

Stough  did  note  that  self-syndicated 
writers  may  be  better  off  viewing  the 
Internet  as  a  “business-to-business”  mar¬ 
keting  tool  (to  make  newspaper  editors 
aware  of  their  work)  than  as  a  medium 
to  make  money  selling  columns  on  a 
subscription  basis  to  the  average  com¬ 
puter  user. 

Actually,  many  computer  users  are 
anything  but  average.  For  one  thing, 
Stough  observed,  they  have  to  be  able 
to  afford  a  couple  thousand  dollars 
worth  of  equipment. 

And  he  added,  “They  tend  to  be  very 
clever,  literate  people.They  are  people 
who  like  to  trade  in  ideas.” 

Of  course,  Stough  continued,  there 
are  also  “hustlers,”  “perverts,”  and  other 
undesirables  online. 

But,  all  in  all,  he  said, ‘The  Net  has 
turned  into  a  wonderful,  spontaneous 
communications  medium  for  the 
world.” 


Landers  Takes  On 
Online  Romances 


» 


Ann  landers  would  be  the  first  to 
admit  that  the  Internet  has  great 
information  and  education  value,  but  she 


Ann  Landers 


also  regards  it  as  a 
vehicle  for  “fantasy 
and  con  artists” 
who  use  it  to  prey 
on  lonely  people. 

That’s  what 
she’s  telling  her 
readers,  about  250 
of  whom  have 
written  her  about 
the  emotional  — 


Cartoonists  Comment  On  Their 
Craft  At  Columnist  Convention 


Edutorial  cartoonists  and 

columnists  have  certain  things  in 
common.  They  both  occupy  what  are 
considered  plum  positions  on  news¬ 
papers,  and  they  both  can  express 
their  opinions  in  print. 

The  difference,  of  course,  is  the 
use  of  pictures  versus  prose. 

“Ninety  percent  of  a  good  cartoon 
is  what  you  see,  not 
what  you  read,”  said 
Steve  Benson  of  the 
Arizona  Republic  and 
United  Feature 
Syndicate.  “The  words 
are  there  to  supplement 
the  visual.” 

The  Pulitzer  Prize-win¬ 
ning  Benson  was  speak¬ 
ing  at  tlie  National 
Society  of  Newspaper 
Columnists  (NSNC)  con¬ 
vention  in  Snowbird,  Utah,  where  he 
and  fellow  editorial  cartoonists  Pat 
Bagley  of  the  Salt  Lake  Tribune  and 
Cal  Grondahl  of  the  Ogden,  Utah, 
Standard-Examiner,  were  on  a 
panel.The  trio  displayed  plenty  of 
drawings,  but  also  had  plenty  to  say 
about  their  profession. 

One  topic  was  local  cartoon  com¬ 
mentary. 

‘That’s  where  the  action  is  nowa¬ 
days,”  said  Grondahl.  “It’s  what  read¬ 
ers  want  to  see.” 

He  added,  “I  was  syndicated  for  10 
years.  When  they  replaced  me,  it  was 
a  great  liberation.  I  could  do  six  local 
cartoons  a  week.  Syndicates  put  pres¬ 
sure  on  you  to  comment  on  national 
issues  even  if  you  don’t  want  to.” 
Benson  does  about  70%  of  his  car¬ 


toons  on  national  and  international 
subjects,  but  acknowledged  the 
importance  of  local  drawings. 

“They  can  have  the  longest-lasting 
effect,”  he  said. 

The  proof  of  local  commentary’s 
potential  impact,  Benson  continued, 
is  that  “the  closer  the  issue  is  to 
home,  the  more  likely  the  cartoon  is 
to  be  killed.” 

NSNC  vice  president 
Jonathan  Nicholas  of  the 
Portland  Oregonian 
noted  from  the  audi¬ 
ence, “1  think  you  guys 
live  closer  to  the  edge 
than  columnists.  You  real¬ 
ize  some  of  your  ideas 
will  be  killed.” 

Nicholas  added  that 
many  columnists  “self¬ 
censor  themselves  back 
from  the  edge,  and  go  for  years  with¬ 
out  getting  something  killed.” 

Whatever  the  ultimate  impact  of 
his  national  work,  Benson  certainly 
makes  it  hard-hitting.  One  of  the  car¬ 
toons  he  displayed  showed  President 
Clinton  riding  a  “No  Ethical 
Valuesjet.” 

He  and  the  other  two  speakers 
also  showed  drawings  that  never 
made  it  into  print. 

Bagley  displayed  several  he  did  for 
a  friend  after  this  person  recovered 
from  being  attacked  by  a  bear  while 
out  running.  One  cartoon  picnired  a 
television  talk-show  stage  with 
human  and  animal  guests;  the  caption 
read;  “Men  who  love  running  and  the 
bears  who  maul  them.” 

—  David  Astor 


Steve  Benson 


and  in  at  least  one  case,  physical  —  pain 
they  have  suffered  because  of  Internet 
chats. 

The  78-year-old  advice  columnist,  who 
still  turns  out  her  pieces  on  a  typewriter 
and  doesn’t  own  a  computer,  has  used 
the  correspondence  to  warn  her  audi¬ 
ence  to  beware  of  online  affairs.  Since 
April  6,  five  of  her  columns  have  dealt 
with  readers’  problems  with  the  Internet. 

To  “L.R.”  in  Pennsylvania,  who  wrote 
that  her  husband  quit  his  job  and  left  her 
for  “Julie,”  a  California  woman  he  met  on 


the  Net,  Landers  replied:“Welcome  to  the 
club.  Cyberspace  romances  are  hatching 
like  crazy,  and  this  situation  is  going  to 
get  worse  before  it  gets  better . . . .” 

One  self-described  victim  of  the  chat 
room  told  Landers  she  arranged  to  meet 
her  keyboard  boyfriend  “and  wound  up 
being  raped  and  nearly  strangled  to 
death.” 

Still,  she  admined  being  hooked  on 
the  Net  “and  I  went  back  online.” 

However,  some  writers  contended 
that  Landers  and  some  of  her  correspond- 
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ents  were  giving  the  Internet  an  unde¬ 
served  bad  rap. 

Among  them  was  Landers’  friend  of 
many  years,  U.S.  Sen.  Patrick  Leahy  (D- 
Vt.),  who  said  that  as  a  55-year-old  mar¬ 
ried  man,  he  was  “living  proof  that  the 
vast  majority  of  us  Internet  fens  use  our 
computers  to  browse  newspapers,  see 
the  treasures  of  the  Sistine  Chapel,  check 
the  weather  in  Vermont  or  read  the  latest 
Batman  comic.” 

“I  think  your  readers  should  be  assured 
that  almost  all  Americans  online  have  no 
intention  of  stealing  someone  else’s 
spouse  or  leaving  their  own.” 

“Dear  Pat,”  retorted  Landers.  “You  are  a 
superb  senator.  Vermont  is  lucky  to  have 
you.  As  an  advice  columnist,  however, 
you  aren’t  so  hot. 

“Granted,  most  Web  crawlers  are  feirly 
decent  people,  but  many  are  not  interest¬ 
ed  in  the  Sistine  Chapel  or  Batman.  The 
Internet  is  tailor-made  for  con  men,  the 
lonely  and  the  bored.The  word  from  here 
is  beware  . . . .” 

A  “Netizen  from  Chicago”  also  thought 
Landers  was  overreacting.  He  related  that 
he  became  involved  with  his  Canadian 
girlfriend  in  cyberspace  and  later  met  her 
in  person.  They  fell  in  love  and,  “We  e- 
mail  every  night,”  he  revealed.  What’s 
more,  the  man  went  on,  four  marriages 
have  developed  on  his  Internet  news- 
group  in  addition  to  numerous  friend¬ 
ships. 

“That’s  fine,”  Landers  said  in  an  inter¬ 
view  with  E&P.  “Lots  of  people  ask  me 
why  I’m  so  down  on  it  [the  Internet]. 
They  tell  me  how  fabulous  it  is.  I  think 
the  Internet  has  many  wonderful  things 
going  for  it  like  the  variety  of  subjects  it 
offers.  It  has  endless  possibilities.  But  I’m 
getting  letters  about  broken  marriages 
and  the  dangers  people  fece  in  meeting 
strangers.” 

The  Creators  Syndicate  columnist  said 
her  mail  indicates  that  the  most  likely  vic¬ 
tim  of  con  artists  (who  may  be  male  or 
female)  is  a  lonely  individual  “who  is  over¬ 
weight  or  physically  unattractive.  He  or 
she  wants  desperately  to  meet  someone 
but  they  don’t  know  who  they’re  meet¬ 
ing  so  it’s  dangerous.” 

There  are  problems  even  when  the 
parties  don’t  meet  fece-to-fece,  Landers 
maintains.  She  cited  a  letter  from 
“Southern  Illinois  Wife,”  who  indicated 
she  and  her  husband  separated  after  his 
“chat  pal”  from  Georgia  mailed  him  his 
favorite  cologne,  a  bottle  of  cognac,  some 
body  lotion  and  her  black  bra. 

Landers  conceded  she  might  be  get¬ 


ting  a  skewed  picture  of  the  Internet 
because  of  the  nature  of  her  column. 

“People  write  to  me  to  complain  of 
bad  experiences,”  she  said.  “They  don’t 
write  when  things  are  going  great. 
Apparently,  a  lot  of  people  are  having  bad 
experiences  on  the  Internet.” 

—  M.L.  Stein 


Owens-Schiele  Is 
Named  At  Tribune 

ELIZABETH  OWENS-SCHIELE  has  been 
named  special  projects  coordinator 
for  the  specialty  publications  operation  at 
Tribune  Media  Services. 

She  will  be  responsible  for  the  editori¬ 
al  development,  marketing  and  sales  of 
US/Express,  jExito!  Express,  KidNews, 
EreshNews,  andTMS  special  sections. 

Owens-Schiele  was  previously  assistant 
features  editor  and  director  of  special  pro¬ 
jects  at  the  Chicago  Sun-Times,  syndicate 
manager  for  Sun-Hmes  Eeatures,  manag¬ 
ing  editor  of  the  Pioneer  Press  Newspaper 
Group,  and  an  award-winning  writer  for 
various  newspapers  and  magazines. 

The  Illinois  resident  has  a  B. A.  and  M.A. 
in  journalism  from  Columbia  College  in 
Chicago. 

A  ‘Cultural’  Comic 

A  COMIC  CALLED  “Cultural  Jet  Lag”  is 
being  self-syndicated. 

Its  creators  describe  the  strip  as  “an 
illogical  combination  of  high  and  low  cul¬ 
ture,  with  no  regard  for  time  and  space.” 

The  comic  —  which  also  features  topi¬ 
cal  commentary  —  appears  in  newspa¬ 
pers,  and  in  print  and  online  magazines.  It 
also  has  been  collected  in  comic  book 
format. 

“Cultural  Jet  Lag”  is  drawn  by  Chicago 
freelance  animator  and  illustrator  Jim 
Sietgey  (312-281-1388)  and  written  by 
Tom  Roberts,  who  has  published  comic 
books. 

Releases  On  Web 

PR  NEWSWIRE  HAS  introduced  “Today’s 
News,”  a  news  release  service  on  its 
Web  site  (http://www.pmewswire.com). 

Lee  Falk  Interview 

The  latest  issue  of  cartoonist 
Profiles  magazine  features  a  cover- 
story  interview  with  “The  Phantom”  cre¬ 


ator  Lee  Ealk  of  King  Features  Syndicate. 

Accompanying  the  piece  are  photos 
taken  during  the  filming  of  The  Phantom 
movie  in  Australia  and  Thailand. 

Other  articles  include  one  about  the 
“Adventures  of  Aaron”  comic  by  Aaron 
Warner  of  Tribune  Media  Services. 

The  magazine  —  based  at  PO.  Box 
325,  Fairfield,  Cotm.  06430  —  is  edited  by 
“Health  Capsules”  cartoonist  Jud  Hurd  of 
United  Feature  Syndicate. 

High  Rating  Given 

The  tv  week  Network  Web  site 
(http://transdigital.com/),  which  fea¬ 
tures  news  and  information  relating  to 
the  broadcast  and  cable  television  indus¬ 
try,  has  been  designated  a  Magellan  “3- 
Star”  site. 

Magellan  is  the  McKinley  Group’s 
Internet  directory  of  nearly  two  million 
sites  and  40,000  reviews. 

TV  Week  Network,  a  division  of 
Tribune  Media  Services,  is  an  advertising 
network  of  75  newspaper  TV  books. 

A  School  Package 

The  new  YORK  Times  Syndicate  is 
offering  two  packages,  with  art. 

One  has  a  back-to-school  theme,  and 
includes  four  pieces  on  getting  into  col¬ 
lege,  learning  college  “slanguage,”  fixing 
homewoik  problems,  and  saving  money 
on  school  supplies. 

The  other,  marking  Grandparent’s  Day 
on  Sept.  8,  features  five  pieces  on  such 
subjects  as  keeping  current  with  grand¬ 
children. 

Comic  Reinstated 

The  HOUSTON  chronicle  reinstat¬ 
ed  the  “9  Chickweed  Lane”  comic 
strip  by  Brooke  McEldowmey  ofTribime 
Media  Services  after  several  hundred 
readers  called  to  complain  about  it  being 
pulled. 

Paper  And  Phone 

The  home  newspaper  of  National 
Society  of  Newspaper  Columnists 
president  Sheila  Stroup  was  inadvertently 
left  out  of  last  week’s  NSNC  story  (p.  33). 
It  is  the  New  Orleans  Times-Picayune. 

Also,  an  incorrect  800  number  was  pro¬ 
vided  by  the  syndicate  in  the  June  29 
item  about  the  “Mr.  Wizard’s  Everyday 
Science”  feature  (p.  42).The  correct  num¬ 
ber  is  800-992-8388. 
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lines  for  granting  a  waiver,  Deutch  said 
he  recently  issued  new  ones  “which  set 
out  specific  tests  that  must  be  satisfied 
before  the  director  or  deputy  director 
may  consider  the  waiver.” 

The  guidelines  are  classified,  but  they 
do  “require  prompt,  as  well  as  periodic, 
notification  of  the  intelligence  commit¬ 
tees”  of  Congress,  he  explained. 

Deutch  said  the  ability  to  grant  a 
waiver  should  not  rest  with  the  presi¬ 
dent,  because  the  DCl  “is  the  official 
entrusted  with  running  intelligence 
operations”  and  “ought  to  be  responsible 
for  this  operational,  albeit  extremely 
important,  decision  in  those  rare  situa¬ 
tions  where  it  might  be  contemplated.” 

“If  the  director  fails  to  give  the  matter 
proper  attention  or  judgment,  the  direc¬ 
tor  can  be  overruled  or  even  fired  by  his 
boss,  the  president,”  he  pointed  out. 

Although  most  of  the  journalists  on 
the  panel  testified  against  using  journal¬ 
ists  as  spies  or  as  cover  for  CIA  agents, 
Washington  Times  columnist  Kenneth  L. 
Adelman  thought  the  whole  thing  was  a 
“non-issue”  and  that  the  existing  policy 
should  be  left  in  place. 

“I  don’t  know  why  any  group  of  pro¬ 
fessionals  should  be  exempted,”  Adelman 
said. 

Further,  he  pointed  out,  no  matter 
what  the  policy,  no  matter  who  denies 
that  journalists  are  not  used  by  the  CIA, 
it  will  be  “laughed  off  or  ignored  or  dis¬ 
counted,  especially  by  the  bad  guys  of 
the  worid  —  and  these  bad  guys  of  the 
world  are  the  ones  that  we  should  care 
most  about  in  terms  of  where  human 
intelligence  needs  to  penetrate,  because 
of  the  kind  of  terrorist  attack,  the  kind  of 
weapons  of  mass  destruction”  they  may 
use. 

“Yes,  American  journalists  are  journal¬ 
ists,  but  they  are  also  Americans,  and  I  see 
no  reason  why  they  shouldn’t  feel  some 
kind  of  civic  responsibility,  when  lives 
are  in  danger,  to  serve  our  country  — 
and  I  know  many  of  them  do  feel  that 
civic  responsibility,”  Adelman  continued. 
“But  it  does  not  take  great  leaps  of  imag¬ 
ination  to  come  up  with  scenarios  of 
weapons  of  mass  destruction,  of  lives  in 
danger,  where  they  shouldn’t,  for  a 
moment,  step  out  of  their  role  as  journal¬ 
ist  and  care  about  our  country  and  care 
about  lives.” 

Former  AP  correspondent  Anderson 
told  the  committee  that  during  the 
nearly  seven  years  he  was  a  hostage,  and 
at  other  times  during  his  career,  he  was 
accused  of  working  for  the  CIA. 

“From  both  personal  experience  and 


my  duties  as  a  director  of  the  Committee 
to  Protect  Journalists,  I’ve  known  that 
journalists  are  in  danger  by  the  percep¬ 
tion  that  they  are  connected  to  intelli¬ 
gence  agencies,” Anderson  said. 

“We  all  know  that  in  much  of  the 
world,  the  CIA  is  viewed  with  great  sus¬ 
picion  and  distaste,  and  that  journalists  in 
those  same  places  begin  with  the  pre¬ 
sumption  on  the  part  of  many  people 
that  they  are  somehow  connected  with 
intelligence  gathering,”  he  remarked. 

“I  have  been  accused  of  being  a  spy, 
not  just  on  occasion  of  my  captivity,  but 
on  various  occasions  in  various  places.  I 
was  told  by  a  number  of  people  that  I 
was  on  a  list  of  CIA  agents  kept  by  fun¬ 
damentalist  Shiites  who  captured  me. 

“That  is  a  perception  that  is  very  diffi¬ 
cult  to  disprove,”  Anderson  noted.  “It’s 
hard  to  argue  with  them.  They  are  very 
suspicious  people.” 

Anderson  told  the  committee  that  dur¬ 
ing  his  captivity,  he  often  was  asked  for 
the  name  of  the  CIA  agent  he  reported  to 
at  the  AP. 

“The  assumption  being,  of  course,  that 
there  was  one,”  he  said,  adding,  “Of 
course  there  isn’t  and  there  never  has 
been  and  there  never  will  be.” 

Anderson  also  said  he  found  it  “diffi¬ 
cult  to  conceive  of  a  journalist  having 
information  of  any  such  importance  to 
the  nation  and  keeping  it  to  themselves. 
It’s  against  nature,  I  think.” 

The  “insistence  of  the  CIA  on  formal 
exceptions”  to  the  policy  increases  the 
perception  that  journalists  are  spies,  and 
even  if  there  is  only  the  slightest  chance 
that  a  journalist  may  be  working  with  the 
CIA,  Anderson  said  it  was  “dangerous  and 
unnecessary.” 

“I  think  we  need  an  absolute  and  pub¬ 
lic  blanket  ban  on  the  recruiting  or  use 
of  journalists  or  clergy  or  Peace  Corps 
workers  by  any  intelligence  agency  of 
the  United  States,”  he  said,  adding  that  the 
use  of  journalistic  cover  by  CIA  agents 
also  is  dangerous. 

ABC  News  Nightline  anchor  Ted  Kop- 
pel  told  the  committee  that  he  was  “unal¬ 
terably  and  categorically  opposed  to  the 
notion  of  the  CIA  having  the  legal  option 
of  using  journalism  as  a  cover  for  its  offi¬ 
cers  or  agents.” 

Many  foreign  governments,  police  and 
agencies  already  assume  that  American 
journalists  overseas  “are,  at  the  very  least, 
sharing  information  with  the  CIA  and 
probably  work  for  the  agency,”  Koppel 
remarked. 

“How  often  the  CIA  would  actually 
use  such  cover  is  beside  tlie  point,”  he 
added. 

“The  relevant  question  is  how  often  it 
would  be  assumed,  both  at  home  and 


abroad,  that  American  reporters  are 
working  with  a  second,  secret  agenda.” 

Recalling  the  case  of  reporter  Nicholas 
Daniloff,  the  Moscow  correspondent 
who  was  accused  of  being  a  spy,  U.S. 

Neu’s  &  World  Report  chairman  and  edi¬ 
tor  in  chief  Mort  Zuckerman  pointed  out 
that  while  the  United  States’  intelligence  i 
interests  are  substantial  and  legitimate, 

“there  are  another  set  of  interests  which 
are  equally  serious  and  substantial  and 
legitimate.” 

“Whatever  gains  may  be  justified  and 
whatever  grounds  may  be  used  to  justify 
intelligence  worit  by  the  press,  in  what¬ 
ever  form  it  may  take,  it  seems  to  me  that 
these  gains  must  still  be  assessed  in  the 
context  of  w’hat  they  do  to  the  press  as 
an  institution  in  a  free  society,”  Zucker¬ 
man  said. 

“The  central  role  of  journalism  is  that 
of  a  constitutional  check  on  government, 
not  as  an  Instrument  of  government,” 
he  noted,  adding  that  “the  notion  of 
trust  and  confidence  and  objectivity  are 
critical.” 

“Any  association,  it  seems  to  me,  with 
a  government  agency,  or  with  particu¬ 
larly  an  intelligence  service,  undermines 
the  credibility  and  greater  public  good 
that  is  done  by  independent  journalists. 

“Untainted  journalism  today  might  do 
more  good  for  America,  it  seems  to  me, 
than  anything  that  the  occasional  jour¬ 
nalistic  agents  might  accomplish  in  intel¬ 
ligence  services,”  Zuckerman  remarked. 

“These  prohibitions  must  be  increased 
and  made  more  absolute,  not  just  on  the 
basis  of  the  risks  that  are  associated  with 
journalists  serving  abroad,”  he  added. 
“There  is  a  widespread  understanding 
that  journalists  assume  risks  serving 
abroad.  I  think  it  undermines  the  veiy' 
critical  and  constitutionally  protected 
role  of  journalism.” 

Zuckerman  also  argued  that  it  is  “not 
enough  to  say  that  if  an  individual  con¬ 
sents,  that  he  therefore  should  be  avail¬ 
able  as  a  resource  to,  or  an  asset  for,  intel¬ 
ligence  service,  because  the  effects  of  his 
individual  decision  go  way  beyond  what 
this  individual  may  or  may  not  be 
involved  in.” 

“I  think  that  it  affects  the  role  of  the 
press,  it  affects  the  security  of  the  press, 
it  affects  the  integrity  of  the  press,  it 
affects  the  credibility  of  the  press,  and  all 
of  these,  in  my  judgment,  are  critical 
enough  so  that  they  should  be  main¬ 
tained  through  a  greater  prohibition,” 
Zuckerman  said. 

The  committee  also  heard  from  wit¬ 
nesses  who  discussed  the  similar  use  of 
clergy  and  religious  workers  and  Peace 
Corps  volunteers,  all  of  whom  urged  the 
Congress  to  enact  a  ban  on  such  activity. 
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Continued  from  page  13 

Info  ’96  was  essentially  a  two-part  sys¬ 
tem  put  together  by  IBM  and  ACOG.The 
results  were  entered  into  a  computer  and 
then  fed  to  the  World  News  Press  Agency, 
a  consortium  of  about  a  dozen  news 
organizations.The  WNPA  —  pronounced 
“wom-pah”  in  Olympic  press  circles  — 
then  took  the  information  and  presented 
it  in  the  formats  used  by  the  different 
news  agencies. 

"The  project  wasn’t  quite  ready  to  go 
when  the  Games  started,”  ACOG’s  chief 
press  officer.  Bob  Brennan,  said  in  a  tele¬ 
phone  interview. 

Brennan  suggested  the  AP  backup  plan 
was  pretty  much  obviated  by  the  time 
track  and  held  started. 

“I’ve  lost  track  of  it  since  then.  It  seems 
to  be  working  now.  .  . .  The  WNPA  feed 
is  still  very  fragile. . . .  We’re  still  using 
the  backup,  there’s  no  harm  in  that,” 
Brennan  said  July  30. 

Glitches  continued  even  as  the  Games 
wound  down,  however. 

With  five  days  to  go,  for  instance,  base¬ 
ball  and  softball  results  came  in  quickly 
—  but  with  unusual  bugs,  noted  USA 
Today's  Lorell. 

“With  pinch-hitters,  if  they  change 
positions,  they  show  up  twice  in  the 
box  scores.The  at-bats  don’t  add  up,”  he 
said. 

And  Chicago  Sun-Times  columnist 
Phil  Rosenthal  noted  that  results  from 
the  July  27  shooting  competition  came 
with  this  “transcript”  of  post-match  inter¬ 
views:  “Today’s  events  were  won  by  a 
bunch  of  funny-talking  shooters  that  no 
one  in  the  press  conference  could  under¬ 
stand.  Nobody  cared,  we  are  gone.” 

“Time  to  reboot  somebody’s  behind,” 
wrote  Rosenthal,  who  noted  that 
reporters  had  taken  to  referring  to  the 
Info  ’96  system  as  Info  ’97  “because  of 
the  speed  and  accuracy  of  its  data.” 

The  continuing  computer  problems 
were  an  embarrassment  for  IBM,  which 
July  30  pulled  advertisements  from  the 
national  editions  of  the  Wall  Street  Jour¬ 
nal  and  USA  Today. 

The  ads  were  withdrawn  “in  light  of 
the  situation  in  Atlanta,”  IBM  spokesman 
Scott  Brooks  told  Reuters. 
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assigned  to  the  delegation,  said  David 
Lauter.  political  editor  of  the  Los  Angeles 
Times. 

The  Radio-Television  News  Directors 
Association  has  formally  protested  the 
fees  in  letters  sent  to  the  chairmen  of  the 


Republican  and  Democratic  national 
committees. 

No  reports  have  surfaced  of  similar 
fees  for  journalists  covering  state  delega¬ 
tions  at  the  Democratic  National  Con¬ 
vention  in  Chicago  Aug.  26-29. 

“It’s  just  extortion  —  it’s  a  scam,” 
RTNDA  president  David  Bartlett  said  in  a 
telephone  interview.  “The  absurdity  of 
this  is  that  they  need  us  a  lot  more  than 
we  need  them.  And  it’s  not  like  they  are 
selling  anything  of  value.” 

RTNDA  urged  the  national  party 
organizations  to  “use  their  considerable 
influence  to  stop  this  before  it  spreads 
further.  And  we  hope  news  organizations 
will  stand  up  to  local  politicians  who 
appear  to  be  trying  to  make  a  buck  off 
the  national  conventions  by  refusing  to 
pay  these  outrageous  access  fees.” 

In  an  interview,  Bartlett  added,  “I  think 
probably  shame  will  stamp  it  out.” 
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Internet  Classified  Service”  persons,  who 
ask  the  association  to  promote  their 
companies  to  Utah  newspapers. 

One  caller,  she  related,  wanted  UFA 
members  to  spread  the  word  about  his 
Internet  service  while  paying  his  com¬ 
pany  75t  per  ad,  per  day,  for  each  classi¬ 
fied  placed  on  his  home  page. 

“In  addition  to  this  you-must-be-dream- 
ing  proposition,  the  publisher  claimed  to 
have  over  100  newspapers  already 
uploading  their  entire  classified  sections 
to  his  system  on  a  daily  basis,”  Keller 
added. 

When  asked  to  name  some  of  the 
papers,  the  man  replied  that  such  infor¬ 
mation  was  “confidential,”  Keller  said.The 
phoner  was  equally  secretive  when 
Keller  sought  his  home  page  address, 
retorting:“Why?  Do  you  plan  to  check  up 
on  me?” 

“Of  course,”  Keller  responded,  and  the 
man  hung  up. 

“Unless  a  company  has  been  doing 
business  on  Mars,  you  have  business  ref¬ 
erences,  right?”  Keller  said.  “I’m  not  even 
sure  they  have  a  home  page.” 

In  her  alert  to  members,  the  director 
advised:  “The  Internet  and  World  Wide 
Web  are  still  in  the  early  stages  of  devel¬ 
opment.  Innovation  and  eariy  develop¬ 
ment  breed  entrepreneurism.With  entre- 
preneurism  come  schemes  and  business 
offers  that  may  not  present  the  wisest 
business  choices  for  you  or  the  future  of 
your  publication. 

“Newspaper  information  is  valuable. 
Don’t  give  it  away,  and  certainly  don’t 
pay  someone  to  get  rich  off  your  infor¬ 
mation.  They  should  be  paying  you.” 


Keller  described  the  resell  operations 
as  a  “racket  by  wannabe  publishers  try¬ 
ing  to  exploit  the  information  superhigh¬ 
way.” 

Keller  stressed  that  the  allegedly 
phony  operators  are  not  to  be  confused 
with  legitimate  firms  offering  services 
“that  can  be  an  opportunity  for  newspa¬ 
pers  to  regain  market  share  and  generate 
additional  revenue.” 
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behind  it,”  and  Courier  Co.  staffers  whose 
“get-it-done”  approach  he  called  more 
businesslike  than  that  typically  encoun¬ 
tered  at  consumer  magazines. 

“We  installed  the  thing  in  a  panic  cli¬ 
mate,  and  the  publishing  gods  were  with 
us,  I  think,”  said  Vawter.“We  got  it  done.  It 
wasn’t  too  pretty,  but  it  works.  And  I 
think  the  folks  here  are  proud  of  what 
they  did,  and  they  should  be.” 

Vaw^er  also  praised  the  integrator  for 
staying  on  for  a  month  of  initial  training 
while  ensuring  production.  “We  all  pan¬ 
icked  very  nicely  together,”  he  said.  “We 
can  take  our  breath  now.” 

I.M.A.G.E.  began  working  with  Evans¬ 
ville’s  templates  for  the  first  pages  up  for 
pagination.  Its  staffers  remained  on  site 
for  more  than  three  weeks,  through  the 
dayside  and  nightside  operations,  then 
made  follow-up  visits.  The  transition  to 
QPS  was  jump  started  on  the  second 
night  of  production,  when  the  Atex  Jll- 
based  system  went  down  and  stayed 
down  for  the  night,  forcing  a  doubling  of 
the  anticipated  page  production  through 
the  new  system. 

The  Courier  circulates  over  61,200 
copies  in  two  daily  editions  and  is  pub¬ 
lished  in  combination  with  the  23,800- 
circulation  Press  on  Sundays.  The  Press 
will  not  paginate,  said  Vawter.  “They're 
going  to  stay  on  Atex.” 

A  month  before  Nexpo,  the  QPS  sys¬ 
tem  was  generating  90%  of  the  20  to  28 
daily  and  40  to  48  Sunday  pages  with  edi¬ 
torial  content.  B>'  that  time,  10  editors 
woriced  in  CopyDesk;  1 1  designers  used 
the  layout  application;  a  dozen  copy  desk 
staffers  used  both  layout  and  editing 
applications;  layout  also  was  used  by  two 
ad  makeup  staffers  and  four  paginators. 

A  month  after  Nexpo,  the  paper  was 
95%  to  98%  paginated,  according  to 
"yawter.  Only  sports  agate  and  TV  pro¬ 
gramming  grids  remained  unpaginated. 
Graphics  and  electronic  prepress  director 
Jim  Bye,  who  also  serves  as  Scripps 
Howard  Newspapers  technology  adviser, 
attributed  difficulties  with  sports  results 
in  part  to  late-arriving  local  scores  from 
often<hanging  student  stringers. 
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ASTROLOGY 


Daily- Weekly-Monthly  Features 
Camera  Ready.  Time  Data  Syndicate 
(603)  623-7733  or  (800)  322-5101 


AUTOMOTIVE 


1 997  NEW  CARS  AND  TRUCKS:  A 
look  at  the  year's  new  automotive  offer¬ 
ings  that  includes  major  makes  and 
models  with  enough  photos  and 
materials  to  fill  an  annual  New  Models 
soecial  section.  Available  in  early 
October.  Joe  Hanley,  CRAIN  NEWS 
SERVICE,  tel:  (212)  254-0890. _ 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


AUTOMOTIVE 


FREE  MONTHLY  COLUMNS  for  Auto/ 
Travel  Editors.  RV  tech  tips  and 
features.  1  (800)  209-9782 


WHEELS  101:  A  weekly  column 
teaching  the  basics  of  buying,  owning 
and  driving  a  car  by  automotive  expert 
Jayne  O'Donnell.  Joe  Hanley,  CRAIN 
NEWS  SERVICE,  Phone:  (212)  254- 
0890.  Fax:  (212)  254-7646. 


COMMENTARY 


DEMOCRATIC  REFORM  NEWS 
Features  by  fax  --  (607)  756-4700 
We're  at  http://www.odyssey.net 
/  subscribers/mann2000 


GET  BANG  FOR  YOUR  BUOC!! 

CALL  FOR  OUR  low  (XINTRACT  RATES  at  (212)  675-4380. 


GAMING/WALL  STREET 

HEARD  ON  THE  STRIP  -  Lively  weekly 
column,  inside  Los  Vegas.  ('News 
Before  It's  NEWS!)  Written  by  GAM¬ 
ING  TODAY  business  editor  Chuck  Di 
Rocco,  who  has  covered  the  casino 
capital  of  the  world  since  1975. 
Accent:  public  gaming  companies. 
Many  news  firsts  to  its  credit,  ^mples 
call  (702)  798-1151. 


HEALTH,  SPORTS  &  FITNESS 


ARTICLES,  FILLERS,  MONTHLY 
EDITORIAL  SPECIALS  ALSO 
UCENSED  RIGHTS  TO  PUBUSH 
ESTABLISHED  STAND-ALONE 
HEALTH  &  FITNESS  NEWSPAPER- 
PROTECTED  TERRITORY  MARKETING 
&  TECHNICAL  SUPPORT  PROVIDED 
CALL  (800)  NEW  UVING 
FREE  SAMPLES  AND  RATES. 

If  there  is  a  universal  mind,  must  it  be 
sane? 

Damon  Knight 


RURAL  700  word  WEEKLY 
Samples:  Clear  Creek  Features 
Box  35,  Rough  &  Ready,  CA  95975 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295  5794  •  fax  (409)  295-9624 
PO  Box  1972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
Tlie  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


EDITORS,  I  do  a  Friday  Fantasy  Foot¬ 
ball  column  that  includes  a  comprehen¬ 
sive  injury  update.  Current  subscribers 
include  the  NY  Daily  News  and 
ESPNET.  Barter  deals  available.  For  a 
sample  call  (91 4)  332-1 583. 
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ANTIQUE  TYPE 


ANTIQUE  TYPE  COLLEaiON 
Complete  fonts,  miscellaneous.  Brass 
Trays.  Call  Tom  (812)  858-9485. 


NEWSPAPER  APPRAISERS 


DAVID  R.  STILL 
CAPITAL  ENDEAVORS,  INC. 
Serving  the  Southeast 
Newspapers  &  Magazines 
Brokerage  and  Appraisals 
Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


KAMEN  &  CO.  GROUP  SERVICES 
Worldwide  Appraisals  &  Consultants 
(516)  379-2797/(813)  786-5930 


NEWSPAPER  BROKERS 


JIM  WEBSTER  &  ASSOCIATES 
Brokers,  Appraisers,  Operators 
(817)  599-5785 

31 5  York,  Weatherford,  Texas  76086 


X>URNAUSTS  MEMORIAL 


THE  FREEDOM  FORUM'S 
JOURNALISTS 
MEMORIAL 
NEEDS  YOUR  HELP 

Wanted:  Photos  and 
information  about  journalists 
who  died  in  the  line  of  duty.  The 
Freedom  Forum's  Journalists 
Memorial  database  lists  more 
than  1,000  names  of  journalists" 
print,  broadcast  and 
photographers  --  who  died 
covering  the  news.  If  you  have 
photographs  of  colleagues  already 
listed  or  information  about  those 
who  need  to  be  listed,  please 
contact  Brenda  Reed  or  Timothy 
Kenny  at  The  FREEDOM  FORUM 
Newseum:  (703)  284-3700. 


NEWSPAPER  BROKERS 


625  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  S^ton,  N.England  (617)  545-6175 
Wren  Barnett,  South  (704)  698-0021 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


Buyers  or  sellers.  Call  Dick  Briggs. 
(864)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123NW  13th  St.,  Suite  214-8 
Boca  Raton,  FL  33432 


DAVE  GAUGER 
Sales  &  Appraisals 
Gauger  Media  Service,  Inc. 
Box  627,  Raymond,  WA  98577 
(360)  942-3560 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)566-7198 
Fax  (334)  566-0170. 


The  theory  of  space  and  time  is  a  cultural 
artifact  made  possible  by  the  invention  of 
graph  paper. 

Jacques  Vallee 


NEWSPAPER  BROKERS 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  AiAontclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  81 3-9344 


PHIlilPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,  VA  221 1 6-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 


SOUTHERN  NEWSPAPERS,  INC. 
Dick  Smith,  President 
108  Jane  Cove--Clarksdale,  MS  38614 
(601 )  627-7906  Fax  601  -627-79063* 
W.C.  Shoemaker-Jerry  Mooney 
P.O.  Box  457,  Kosciusko,  MS  39090 
(601 )  289-2004  or  (800)  890-4706 
Fax  (601)  289-3254 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


BI-WEEKLY  Newspaper  for  sale  in 
small  tourist  town  on  the  Appalachian 
Trail  in  southwest  Virginia.  For  informa¬ 
tion  call  (540)  628-9891  after  6  p.m. 


INDIANA  PUBLISHER  ready  to  retire, 
offers  well  established  paid  circulation 
community  weekly.  Gross  $168K  in 
1995,  projectecf  $180K  in  1996. 
Excellent  retail  market.  Reply  to  Box 
07878,  Editor  &  Publisher. 


MIDWESTERN  SPECIALITY  Publication 
Owner  Compensation/Cash  Flow 
exceeds  $250,000.  Non-relocatable. 
Priced  to  sell.  Inquire  to  Jim  Hicks 
(Bolitho-Cribb  &  Associates),  336  US 
16  East,  Buffalo,  WY  82834.  Tel: 
(307)  684-9407. 


PUBLISHING  OPPORTUNITY.  R^ional 
single-sport  enthusiast  publication  for 
sale.  Steady  growth  over  4  years,  prof¬ 
itable.  Leave  message  at  (800)  920- 
8651,  ext  05. 


NEAR  METROPLEX  --  Four  paid 
circulation  paper  and  shoppers  for  dif¬ 
ferent  areas,  published  out  of  one  cen¬ 
tral  office.  Web  press,  recently 
installed,  and  building  includecl. 
Owner  wants  $50,000  cash  down 
($262,500  total).  Bill  Berger,  Assoc. 
Texas  Newspapers,  1801  Exposition 
Blvd.,  Austin,  TX  78703,  (512)  476- 
3950. 


NEWSPAPER  BROKERS 


Bolltho-CrIbb  Report:  http://www.cribb.com 


A — Bolitho-Cribb 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 


lohnT  Crtbb  ^  Annette  Park  Drive,  Bozeman,  ^ 

_  *  Montana  59715:  e-mail  to  jcribbOimt.net 


&  Associates 
Newspaper  Brokerage 
&Appraisal 

406-586-6621 

Eitabtished  1923 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NEWSPAPERS  WANTED 


TWO  ADJACENT  WEEKUES  with  com- 
bined  paid  circulation  5,000. 
$750,000  gross,  fast-growing  Califor¬ 
nia  location.  Selling  below  gross, 
$250,000  down. 

MOM  N'  POPS  -  Several  under 
$250,000  gross.  One  county  seat.  All 
wilb  terms. 

David  Gauger,  Gauger  AiAedia  Service, 
Inc.,  P.O.  Box  627,  Raymond,  WA 
98577.  (360)  942-3560. 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  wim  circulations  of  5.000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  1 1 2  doily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


NEWSPAPERS  WANTED 

AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  helcT  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub- 
lisher. _ 

NEW  MEDIA  COMPANY  with  operat¬ 
ing  newspapers  seeks  community,  sub- 
uroan  newspapers,  shoppers, 
alternative  delivery  systems.  Manage¬ 
ment  encouraged  to  remain  and  partic¬ 
ipate  in  investment.  All  inquiries  held  in 
strictest  confidence.  Reply  to  Box 
07688,  Editor  &  Publisher. 


PRESSES 


METRO,  URBANITE,  COMMUNITY, 


PUBLICATIONS  FOR  SALE 

MID  SOUTH  AREA:  Three  highly  suc¬ 
cessful  niche  tabloids.  Virtually  no 
competition.  Some  relocation  possible. 
Over  $600,000  annual  gross.  Selling 
for  app.  1  /3  due  to  ill  health.  No  news 
staff  to  deal  with.  Sales  personnel  all 
paid  on  commission. ..onlyl  Can  net 
over  20%  w/more  experienced 
operator.  (901)276-7111 

TRANSPORTATION/TRANSIT  Trade 
Journal  for  sale.  Two  directories  plus 
online  webzine.  Circulation  of  21,000. 
For  information  please  call  (714)  752- 
1 292  and  ask  for  Mr.  Bradshaw. 


Writers  are  readers  irtspired  to  emulation. 

Saul  Below 


WANTED  TO  BUY 

CAa  us  -  WE  BUY 


EDITOR  &  PUBLISHER:  The  conunimication  link  of  the  newspaper 
industry  every  week  since  1884- 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration.  Herb  Cadbom 
CK  Opticol  (310)  372-0372. 


NEWSPRINT  FOR  SALE 


ROLLS  ALL  SIZES  25#,  -  28#,  -  30# 
BEHRENS  INT'L,  LTD.  -  N.B.  CAUF. 
(714)  644-2661,  Fax  (714)  644-0283 


MAItfOQM 


GMA  TRADE-IN  EQUIPMENT 

The  following  equipment  was  installed 
new  as  a  complete  system  in  1990  at 
DOW  JONES  &  CO.  in  Charlotte,  NC 
and  is  now  available  for  sale. 

NEWSGRIP  PRESS 
CONVEYOR  SYSTEM 

PRESS-TO  POCKET  (PTP)  SYSTEM 

SLS-40  INSERTING  SYSTEM 

For  further  information  contact: 
Doug  Gibson 

(513)  278-2651  Fax:  (513)  274-5719 


PRE-0\MNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428  5817  Fax  1770)  590-7267 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. _ 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates.  Inc. 
(407)  273-521 8  Fax  (407)  273-901 1 


PRESSES 


Quaicy  chat  makes  an  impression  worldwide 

Select  from; 

□  Complete  Preeeee 
O  Additions  to  Existing  Presses 
a  3<olor  Setellites 

□  4>Hi  Arrer>gementa 

□  Stacked  L>nits 

□  Integral  Roll  Stand  Units 
a  Half  and  Quarter  Folders 
a  Cutoff;  20"  -  2^W  -  2r  -  22%’ 
a  IS, SOO  to  30,000  IPH 

SALES  -  SERVICE  -  PARTS  A  |  XA 
Phone:  (770)  552-1528  MLIM 
Fax:  (770)  552-2669  GHAPHCSK 


PRESSES 


HARRIS  VI 5A  8  unit  press  with  JF-15 
folder  $150K;  COLOR  KING  5  unit 
heatset  press  with  Harris  JF-25  folder 
$65K;  BUTLER  and  MARTIN  infeeds; 
BALDWIN  106  stacker;  HARRIS  upper 
former.  Call  Grafica  Warldwide,  Inc. 
(91 4)  761  -6360  Fox  (91 4)  761  -0597. 


4-unit  GOSS  COMMUNITY  (grease) 
with  2  folders.  22  3/4"  cutoff.  Outstand¬ 
ing  condition.  In  use.  Offer.  Patrick, 
(970)  887-3334. 


STOP  PRESS! 

EXCELLENT  FULLY  REBUILT 
Community  "4-High",  1 987  vintage. 
Call  for  details:  (91 3)  541  -8886. 


PRESSES 


METRO  LINER  TOWER 
PRESS  UNITS 
PUBLISHERS: 

A  UNIQUE 
OPPORTUNITY  TO 
RE-EQUIP 

Exclusive  Sale-  Outstanding 
metro-liner  plant  22”,  560  MM 
cut-off,  updated,  75,000  cph, 
48  Goss  metro-liner  units,  10 
4x1  metro  towers,  1976-1988 
with  excellent  colour  capacity, 
48  45"  Goss  digital  autopasters 
8  3/2  lap  and  pin  folders  8 
upper  balloon  formers 
8  intermediate,  former  arrange¬ 
ments  complete  with  stitchers 

The  very  latest  in  pic  thyristor 
drives  present.  Dampening 
timer  spray  dampners.  Modem 
press  control  systems  all  to  be 
fitted  with  the  most  advanced 
inking  technology  available. 

Printing  Press  Services 
Sellers  Street  Factory 
Preston,  Lancashire 
ENGLAND,  PRl  5EU 
(011-44)  1772-797050 
Fax:  (44)  1772-652300 


SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fox  (770)  552-2669 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOINA  D30  C96 

FOR  SALE:  1982  6/u  HARRIS  V15C  w 
or  w/o  prepress  equipment;  1971  3/u 
GOSS  COMMUNITY;  2/u  &  3/u 
NEWS  KING;  4/u  1978  &  2/u  1971 
HARRIS  VI 5A;  GOSS  COMMUNITY  1 
unit  book  press,  22  3/4"  x  36" 

Tel:  (913)  362-8888 
Fax:  (913)362-8901 


PRESS  ROOM 

2  unit  goss  metro  22  3/4"  cutoff.  Avail¬ 
able  immediately. 

MAN-Roland  Folders 

160  page  double  out  22  3/4"  with  3 
high  formers  and  angle  bars 

1  Urbanite  Folder.  22  3/4" 

1  Urbanite  Upper  Former 

GOSS  R.T.P's  42"  or  45"  with  Y  columns 
and  wall  brackets  10  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

8  Units  1  folder,  Harris  1650,  22  3/4" 
c.o. 

Northeast  Industries  (800)  821-6257 


HARRIS  JF-25  folder. 

Good  condition. 

Call  John  Tevlin  (81 3)  839-0035 


PRESSES  NEEDED 


URGENTLY  REQUIRED 

Goss  metro  units  and 
complete  press  lines. 
Cut-off  22",  22  3/4"  23  9/16" 
Immediate 

confidential  decision. 

Box  07773,  Editor  &  Publisher 


Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-5817  Fox  (770)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (81 6)  887-2762. 


PRESSES 


•12  Unit  Urbanite  22"  cut-off 
1993  vintage,  with  6  sets  of 
stacked  units,  2  HD  2:1  folders 
with  upper  formers,  8  Enkel 
pasters  and  Allen  Bradley  press 
drives.  Ideal  for  commercial 
products  as  well  as  newspa¬ 
pers.  Available  immediately. 

•18  Unit  Metro/Metroliner 

pressline  1979-1986  vintage,  22 
3/4"  cut-off  with  10  half  decks, 
1  double  delivery  3:2  and  2 
single  delivery  3:2  folders,  18- 
45"  RTF's,  Goss  PCS  system  and 
Fincor  press  drive. 

Available  late  19%. 

•20  unit  Metroliner  pressline, 
22"  cut-off,  1977  vintage  with  2 
stacked  units,  6  half  decks,  2 
double  delivery  3:2  and  1 
single  delivery  3:2  folder,  18- 
42"  Goss  RTF's  and  Fincor  press 
drive.  COMPLETE  pressline 
rebuilt  in  1990  by  OEM,  in 
excellent  condition  and 
meticulously  maintained. 

Available  early  1998. 

•3  Goss  22"  cut-off  Metroliner 

mono  units,  3  Goss  45"  RTF's, 
angle  bar  nests,  substructure 
and  Fincor  ICXJ  HP  motors  and 
controls.  CAN  be  sold  as  a 
package  or  as  individual  com¬ 
ponents. 

Available  immediately. 

Global  Press  Sales,  Inc. 
(908)  560-9364 
Fax  (908)  560-9422 
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PRESSROOM  SERVICES 


PRESSROOM  SERVICES 


INDUSTRY  SERVICES 


ADVERTISING  CONSULTANTS 

AD  MECHANIX 
You  send  od  problems. 

We  deliver  solutions. 
_ (800)  293-7716 _ 

CIRCULATION  SERVICES 

ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspoper  Telemarketing  Specialists 
(800)  247-2338 
CIRCULATION  III 

Advanced-Prolessional-Telemarketing 
John  Dinan  -  John  Lyons 
(214)  352-1123 

hltp;//wvvw.metronet.com/~dinan 

CIRCULATION  SERVICES 


INTEHVENTMIti  - 
t  IIETENTI«!« 
1-800-327-8463 


PUBUSHING  CPA  POSITION 
A  great  opportunity  is  available  with  a 
4  year-old  and  growing  company  on 
Hilton  Head  Island,  SC.  An  in-depth 
understanding  of  the  publishing  indus¬ 
try  is  a  necessity.  You  would  be  in 
charge  of  the  entire  financial  opera¬ 
tion,  do  cash  analysis  on  new  projects, 
and  work  with  multiple  corporations. 
Pleose  send  resume  to:  Golfer's  Guide 
Inc.,  Dept.  A,  P.O.  Box  5926,  Hilton 
Head  Island,  SC  29938. 

ADMINISTRATIVE 

ASSOCIATE  PUBUSHER/Ad  Manager/ 
Sales  Rep  all  in  one  to  develop  exist¬ 
ing  tourism  publications  in  growing 
network.  Zone  9.  Resume  &  references 
to  P.O.  Box  1 374,  Eureka,  CA  95502. 


It’s  A  Classified 
Secret! 

We'll  never  reveal  the 
identity  of  an  E&P  box 
holder. 

If  you  don't  want  your  reply  to  go 
to  certain  newspapers  (or  com¬ 
panies),  seal  your  reply  in  an 
envelope  addressed  to  the  E&P 
Classified  Advertising  Department 
with  an  attached  note  listing  the 
newspapers  or  companies  you  do 
not  want  the  reply  to  reach.  If  the 
Box  Number  you're  answering  is 
on  your  list,  We'll  discard  your 
reply. 


CIRCULATION  SERVICES 

METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Nationwide  TELEAAARKETING 
since  1 975 
(800)  950-8475 

_ Horoce  Southward _ 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 

TELESERVICE  TECHNOLOGIES,  INC. 

Newspaper  subscription  sales, 

PIA  renewals.  Customer  Service  Audits. 
Meeting  the  circulation  needs 
of  America's  finest  newspapers. 
YOUR  PARTNER  IN  SUCCESS 
_ (770)414-4445 _ 

DISTRIBUTION  SERVICES 

DISTRIBUTION  OF  PUBUCATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (NaHonal) 


TENNESSEE  PRESS  SERVICE,  INC,  and 
Tennessee  Press  Association,  Inc.,  are 
seeking  applicants  to  fill  the  position  of 
Chief  Operating  Officer  of  the  two  cor¬ 
porations.  TPS  represents  its  owner 
newspapers  for  advertising,  operates  a 
newspaper  clipping  bureau,  publishes 
a  monthly  trade  journal  and  annual 
directory  and  operates  a  computer 
online  service  for  its  owner- 
newspapers.  TPA  is  the  association  of 
Tennessee's  daily  and  non-daily  paid 
circulation  newspapers.  The  individual 
hired  will  be  responsible  for  the  day- 
to-day  operations  of  both  organiza¬ 
tions  and  will  direct  a  1 6-person  staff. 
The  person  will  report  to  the  board  of 
directors  for  each  corporation  regard¬ 
ing  the  management  of  each.  The  suc¬ 
cessful  candidate  will  possess  know¬ 
ledge  and  experience  in  newspaper 
publishing,  the  marketing  of  advertis¬ 
ing  sales  in  newspaper  networks  to 
regional  and  national  advertisers,  gov¬ 
ernment  relations,  leading  a  staff  and 
association  management.  To  request  a 
more  complete  description  of  TPS  and 
TPA  and  application  instructions  write; 

TPS-TPA 

Attn:  Search  Committee 
691 5  Office  Park  Circle 
Knoxville,  TN  37909-1 162 
(423)  558-8687 
E-mail:  tpadon@aol.com 

No  telephone  calls.  Do  not  send 
resume  or  other  material  until  you  hove 
received  the  application  instructions. 
Equal  Opportunity  Employer 

ADVERTISING 

ADVERTISING  REPS.  Zone  5/7.  Join 
56  year  old  company  selling  and  main¬ 
taining  church  page  business  sponsors. 
Best  in  field  with  excellent  HQ  support. 
Full  or  part-time.  Send  resume  to  P.O. 
Box  8005,  ChaHottesville,  VA  22906. 


PRESSROOM 
CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Doily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


RECRUITMENT 


4th  Decade  of  Service 
Walter  Lynn,  Vice  President 

800-523-7112 

GORDON 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 
Our  advertising  director  is  leaving  to 
become  a  publisher.  We  are  looking 
for  a  high-energy  person  with  experi¬ 
ence  leading  an  advertising  depart¬ 
ment  in  a  competitive  market.  This  posi¬ 
tion  requires  quick  thinking  and  hard 
work,  but  will  provide  three  years  of 
experience  in  one  year.  You  not  only 
become  a  part  of  the  Knight-Ridder 
team,  you  will  live  in  Florida's  most 
beautiful  and  upscale  community.  You 
must  have  a  college  degree  and  at 
least  three  years  mMia  soles  manage¬ 
ment  experience.  If  you  thrive  on  com¬ 
petition  and  would  like  an  opportunity 
to  show  your  skills  within  a  Knight- 
Ridder  newspaper,  mail  resume,  salary 
history  and  cover  letter  to:  Roger 
Coover,  publisher,  Boca  Raton  News, 
33  S.E.  3rd  Street,  Boca  Raton,  FL 
33432.  Or  fox  to:  (561 )  338-4850. 

ADVERTISING  DIREQOR 
Excellent  weekly  on  the  east  fringe  of 
the  Minneapolis-St.  Paul  area  needs  an 
advertising  director.  Seek  motivated, 
experienced  od  person  to  lead  our  6- 
person  team  to  new  levels,  6,000-paid 
with  16,000  shopper.  Prefer  candi¬ 
dates  with  management  experience 
and  interest  in  Internet.  Opportunities 
for  GM  &  publisher  within  our  family- 
owned,  weekly/daily  group.  Hudson 
has  exceptional  schools,  safe,  small¬ 
town  family  environment  in  the  Twin 
Cities'  shadow.  Mail,  fax  or  e-mail 
application  to:  Steve  Dzubay,  Hudson 
Star-Observer,  P.O.  Box  147,  Hudson, 
Wl  54016.  Fox;  (715)  386-9891  or  e- 
mail:  steve.dzubay@rival.com. 

CLASSIFIED  ADVERTISING  MANAGER 

Three-paper  Zone  9  group  needs 
someone  to  build  a  classified  sales 
department.  All  we  have  is  well- 
balanced  products,  excellent  market 
position,  stability  and  a  new  manage¬ 
ment  team  with  high  hopes.  It  is  up  to 
you  to  do  the  rest.  Send  resume  and 
cover  letter  in  confidence  to  Box 
07875,  Editor  &  Publisher. 


HARD  TO  FIND 
PRESS  PARTS? 

Largest  Press  Plumbing  Parts  Stock  in 
Country-Overnight.  GREAT  PRICES!! 
Filters,  Regulators,  Hoses,  Gauges. 
PACIFIC  NEWSPAPER  SERVICES,  INC. 
A/X  (800)201-7500  M/C 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Line  P.O.  ^x  1 952 
Albuquerque,  NM  87103 

WEB  PUBUSHING 

OFFSITE  WEB 
Internet  Publishing  Services 
Putting  Papers  on  the  WEB  sincel  994 
www.osw.com 
or  call  (510)  540-6462 


Make  good  use  of  bad  rubbish. 

Elizabeth  Beresford 


_ ADVERTISING _ 

JOIN  OUR  TEAMI  We  need  to 
immediately  fill  two  retail  advertising 
sales  positions  at  our  8,500  daily 
newspaper  in  Carlsbad,  NM.  If  you're 
looking  for  a  change  and  certainly  a 
challenge  in  your  career  and  have  a 
minimum  of  two  years  newspaper  sales 
experience  you  might  be  our  successful 
candidate.  Send  or  fax  resume  and 
cover  letter  to:  Ad  Director,  Carlsbad 
Current-Argus,  P.O.  Box  1629, 
Carlsbad,  NM  88220,  Fax:  (505) 
885-1066.  E-mail:  argus@caverns.com 

MAJOR  ACCOUNTS 
ACCOUNT  EXECUTIVE 

The  Gazette  Telegraph,  a  Freedom 
Communications  107,000  daily/ 
1 27,000  Sunday  newspaper  located  in 
Colorado  Springs,  CO,  is  seeking  an 
account  executive  for  major  account 
advertising.  Colorado  Springs  is  the 
sixth  fastest  growing  market  in  the 
country,  and  is  the  second  largest 
DMA  buy  in  the  state.  We  seek  a  pro¬ 
fessional,  highly  motivated,  self  start¬ 
ing,  best  and  brightest  account  execu¬ 
tive  with  experience  in  dealing  with  a 
diverse  group  of  clients,  including 
advertising  agencies.  Excellent 
personal  presentation  skills/telephone 
skills  required.  Efficient  time  manage¬ 
ment,  math,  detail  and  creative  skills 
essential.  Please  send  resume  and 
salary  requirements  to  Human 
Resources,  Gazette  Telegraph,  30  S. 
Prospect,  Colorado  Springs,  CO 
80903  or  FAX  (719)  636-0161.  The 
Gazette  Telegraph  is  a  drug-free  EOE 
employer. 

ADVERTISING  SALES  MANAGER 
needed  for  the  Houston  area  Hispanic 
market.  Fast-growing  weekly  needs  on 
AD  to  expand  the  department.  Must 
have  experience,  will  hire,  train  and 
motivate  sales  reps.  Fax  resume  and 
salary  to  Semana  at  (713)  774-4666, 
Attn:  Mario. 


HELP  WANTED 


ACCOUNTING 


ADMINISTRATIVE 
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HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER 

Key  mid-level  advertising  sales  man¬ 
ager  position  at  The  Syracuse  News¬ 
papers,  the  largest  print  medium  in 
Central  New  York.  Successful  candi¬ 
date  will  direct  the  sales  efforts  of  nine 
inside  classified  sales  representatives. 
Responsibilities  include  setting  goals, 
initiating  new  sales  programs  and 
developing  bonus  programs.  The  can¬ 
didate  should  be  results  driven,  and 
possess  strong  verbal  and  written 
communication  skills  and  have  the 
ability  to  motivate  a  seasoned  sales 
staff.  Classified  sales  management 
experience  in  inside  sales  or  telemarket¬ 
ing  a  plus.  We  offer  an  excellent  salory 
and  benefit  package  including  paid 
medical,  dental  and  eyewear  cov¬ 
erage.  This  is  an  excellent  opportunity 
to  lead  a  successful,  dynamic  advertis¬ 
ing  sales  team.  Please  send  cover  letter 
and  resume  to:  AD  #5338,  The 
Syracuse  Newspapers,  P.O.  Box  4915, 
Syracuse,  N"^  1 3221 . 


ADVERTISING  SALES  MANAGER 
The  Press  Denrwcrat,  Santa  Rosa,  Cali¬ 
fornia  is  looking  for  an  experienced 
sales  manager  in  the  Advertising 
Department.  Part  of  the  New  York 
Times  Regional  Newspaper  Group,  this 
newspaper  sits  in  a  premier,  expand¬ 
ing  and  diversified  market  that  offers 
continued  growth  potential.  Circulation 
is  93,000  daily  and  103,000  Sunday. 

Candidates  will  hove  newspaper  sales 
management  experience.  Automotive/ 
Retaif  experience  a  plus.  Excellent 
communication,  negotiation,  customer 
service  and  formal  presentation  skills. 
Ability  to  train,  direct  and  motivate 
staff  and  implement  market  and  budget 
strategies. 

This  is  a  challenging  career 
opportunity  with  one  of  the  nations'  pre¬ 
mier  newspaper  groups.  Competitive 
salary,  incentive  and  benefits  package. 

Please  send  or  fax  your  resume  by 
August  30,  1 996,  with  cover  letter 
including  salary  history  and  references 
to: 

AD  NUMBER  784 
Press  Democrat 
P.O.  Box  569 
Santa  Rosa,  CA  95402 
Fox  (707)  546-2437 
A  New  York  Times  Company 
An  Equal  Opportunity  Employer 

SOUTHERN  CAUFORNIA  BOUND!! 

Beaches,  mountains,  desert  or  in 
between  •  it's  here! 

We  are  Trader  Publishing  Company, 
the  largest  publisher  of  photo  ad  mag¬ 
azines  in  the  world.  Vi/e  have  many 
career  opportunities  available  such  as 
Sales  Management,  Sales,  Production 
Management,  etc. 

If  you  are  looking  for  a  change  and 
want  to  join  a  dynamic,  exciting, 
challenging  company,  please  send 
resume  to  5536  Inland  Empire  Blvd., 
Ontario,  CA  91764  or  for  a  fast 
response  fax  to  (909)  484-4416.  E/O 
Drug  Testing  Employer. 


_ ADVERTISING _ 

Great  opportunity  to  join  a  terrific  team 
as  an... 

ACCOUNT  EXECUTIVE 

The  Desert  Sun,  in  Palm  Springs,  CA, 
has  immediate  openings  for  outside 
sales  account  executives.  Responsibilities 
include  making  sales  calls  on  new 
business  prospects;  presenting 
demographics  and  designing 
spec  layouts;  developing  and  targeting 
weekly  accounts  by  cold  calling  on 
retail  outlets;  soliciting  and  selling  into 
speciality  products  and  theme  pages. 
Candidates  with  at  least  two  years'  out¬ 
side  sales  experience  and  knowledge 
of  newspaper  or  other  print  media  pre¬ 
ferred.  Must  have  access  to  and  the 
ability  to  operate  a  motor  vehicle,  a 
clear  driving  record  and  auto  liability 
insurance.  College  degree  preferred. 
As  a  member  of  the  Gannett  group,  we 
offer  a  full  benefit's  package,  including 
medical  and  dental,  401  (k),  tuition 
assistance,  on-site  fitness  facility  and 
an  attractive  compensation  plan. 

If  you  are  interested  in  this  excellent 
opportunity,  submit  a  resume  and 
cover  letter  to: 

Human  Resources  Department 
The  Desert  Sun 

750  N.  Gene  Autry  Trail 

Palm  Springs,  CA  92262 

Please  feel  free  to  fax  vour  resume,  in 
confidence  to  (619)  778-4512.  The 
Desert  Sun  is  an  equal  employment 
opportunity  employer  that  supports  a 
drug-free  workplace  and  promotes 
workplace  diversity. 

MAJOR  ACCOUNTS  SALES 
REPRESENTATIVE  -  The  Princeton 
Packet,  Inc.,  a  group  of  quality,  award 
winning,  weekly  community  newspa¬ 
pers  located  in  Princeton,  NJ  has  an 
opening  for  a  Major  Accounts  Sales 
Representative.  If  you  have  experience 
selling  national  and  large  regional 
accounts  within  the  tri-state  area  and 
do  not  want  the  hassle  of  going  to 
New  York  City  or  Philadelphia  every¬ 
day,  this  is  the  perfect  advertising  sales 
opportunity  for  you.  We  are  seeking 
an  extremely  professional  sales  and 
marketing  pro  with  a  minimum  of  5 
years  experience  in  the  print  advertis- 
ing/publishing  industry  for  the 
dynamic  career  opportunity.  A  proven 
track  record  for  increasing  advertising 
revenue/linage  with  national  and/or 
larger  regional  accounts  and  excellent 
verc>al  and  written  communication  skills 
a  must.  Please  forward  resume,  includ¬ 
ing  salary  requirements  to  The  Prin¬ 
ceton  Packet,  Inc.  (E&P),  P.O.  Box  350, 
Princeton,  NJ  08542,  ATTN:  Human 
Resources  or  fax  to  (609)  921-8412. 
EOE/M/F/D/V. 

SALES  MANAGER 

Zone  9  newspaper  group  needs  a 
creative  and  energetic  sales  manager 
to  take  the  reins  of  one  of  our  papers. 
Us:  Stable,  fun  and  progressive,  with 
excellent  market  position  in  a  dynamite 
economy.  You:  Integrity,  o  proven 
track  record,  good  work  ethic  and 
ready  for  what  may  be  your  first  man¬ 
agement  position.  Send  resume  and 
cover  letter  in  confidence  to  Box 
07876,  Editor  &  Publisher. 


_ ADVERTISING _ 

NATIONAL  DIVISION 
SALES  MANAGER 

The  Boston  Globe,  New  England's 
largest  newspaper,  is  seelcing  a 
National  Division  Sales  Manager  for 
our  new  Chicago,  Illinois  office. 
Responsibilities  will  include  managing 
the  Globe's  sales  efforts  throughout  the 
midwest  United  States  through  the 
development  and  successful  implemen¬ 
tation  of  strategic  sales  initiatives  and 
marketing  strategies  across  multiple 
advertising  categories. 

The  successful  candidate  will  have  a 
minimum  of  five  yeors  experience  in 
sales  and  marketing  and  sound  know¬ 
ledge  of  the  national  media  market. 
Bachelor's  degree  reguired.  Excellent 
salary  and  benefits  package. 

Please  submit  resume  to  Madeline 
Wallis,  Personnel  Director,  The  Boston 
Globe,  P.O.  Box  2378,  Boston,  MA 
02107-2378. 

An  Equal  Opportunity  Employer 


TEAM  LEADER  NEEDED 

Dynamic,  growing  company  needs 
retail  advertising  manager  for  10,000 
daily  serving  attractive  university  towm 
in  the  midwest.  Strong  group  of  five 
sales  people  and  two  sales  assistants 
need  a  leader  who  wants  to  grow  and 
is  willing  to  hit  the  streets  with  them. 
This  is  a  major  opportunity  to  substan¬ 
tially  grow  the  newspaper  for  someone 
who  is  well-trained,  aggressive,  and 
motivated  to  succeed. 

We  are  a  very  customer-oriented  com- 
pany.  We  believe  in  the  team 
approach  to  problem  solving,  are  com¬ 
mitted  to  continuous  improvement,  and 
are  disciples  of  W.  Edwards  Deming. 

We  offer  a  very  competitive  compensa¬ 
tion  package  and  health  benefit  pro¬ 
gram.  Ongoing  education  and  training 
are  also  available.  Very  good 
opportunity  for  future  advancement. 

Come  grow  with  us.  Please  send  your 
resume,  a  list  of  references  and  salary 
history  to  Box  07871,  Editor  &  Pub¬ 
lisher. 


The  VALLEY  MORNING  STAR,  Harl¬ 
ingen,  TX  is  seeking  an  experienced 
individual  to  join  our  management 
team  as  advertising  director.  This  posi¬ 
tion  is  responsible  for  overseeing  all 
aspects  of  display,  classified  and 
national  advertising  departments, 
including  budgeting,  hiring,  supervis¬ 
ing,  motivating  and  training  over  20 
erson  sales  team.  Applicant  must 
ave  demonstrated  successful  experi¬ 
ence  at  developing  sales  goals  and 
managing  the  sales  team  to  achieve 
these  goals.  Excellent  computer  and 
customer  service  skills  necessary. 
Please  send  cover  letter,  resume  and 
your  thoughts  on  how  you  wrould  max¬ 
imize  advertising  linage  and  revenue 
to  Lyle  DeBolt,  publish^,  PO  Box  511, 
Harlingen,  TX  78551.  We  are  a  Free¬ 
dom  Communications  Inc,  Newpaper 
and  as  such  offer  a  complete  benefits 
package  including  a  401  (k)  plan, 
retirement  plan,  paid  vacation,  paid 
health  and  life  insurance. 


_ CIRCULATION _ 

ASSISTANT  CIRCULATION  MANAGER 
The  Loveland  Reporter-Herald,  a  six- 
day,  1 7,000  circulation  daily  located 
50  miles  from  Denver  at  the  gateway 
to  Rocky  Mountain  National  Park  is 
accepting  applications  for  the  position 
of  Assistant  Circulation  Manager.  We 
are  seeking  a  self-motivated,  high 
energy  person  to  assist  the  manager  in 
all  phases  of  the  daily  department 
management.  Qualifications  include 
youth  and  adult  carrier  route  man¬ 
agement,  assisting  with  staff 
supervision,  knowledge  of  single  copy 
sales  and  STRONG  marketing  skills. 
We  offer  a  competitive  salary  with 
bonuses,  benefits  package,  and  a 
great  quality  of  life  in  an  exceptional 
community.  Please  send  your  resume 
with  cover  letter  outlining  your  experi¬ 
ence  and  salary  expectations  to  Person¬ 
nel  Manager,  Loveland  Doily  Reporter- 
Herald,  P.O.  Box  59,  Loveland,  CO 
80539.  Fox  (970)  635-3677. 

CIRCULATION  SALES  & 
CUSTOMER  SERVICE  MANAGER 

The  Bakersfield  Californian  is  accept¬ 
ing  resumes  from  individuals  know¬ 
ledgeable  in  all  aspects  of  circulation 
sales  and  customer  service.  The  right 
team  player  must  hove  a  proven  record 
in  not  only  results-oriented  soles,  ser¬ 
vice  and  retention,  but  must  be  able  to 
direct,  motivate  and  lead  staff  while 
achieving  important  circulation  and 
penetration  goals. 

Bakersfield  is  a  family-owned,  equal 
opportunity  employer,  located  in  a 
high  growrth  Western  market  that  offers 
the  right  candidate  plenty  of  outdoor 
activity,  a  pleasant  climate  and  afforda¬ 
ble  family  housing.  Please  send  a  cover 
letter  and  resume  to: 

Human  &  Organizational  Development 
THE  BAKERSFIELD  CAUFORNIAN 
Circulation  Sales/ 

Customer  Service  Manager 
P.O.  Bin  440 

Bakersfield,  CA  93302-0440 

FAX:  (805)  395-7484 

All  applicants  subject  to  pre¬ 
employment  physical  arxi  drug  screen. 

EEO/MF/H 

CIRCULATION  SALES 
We  want  someone  with  the  drive  and 
know-how  to  take  our  circulation  num¬ 
bers  to  new  heights.  If  you're  up  to  the 
challenge,  there  are  three  family- 
owned  publications  (AM,  PM  and  Sun¬ 
day)  in  the  Northeast  looking  for  you. 
You  should  have  a  proven  track 
record,  be  street-wise,  aggressive  and 
numbers-driven.  You  would  con¬ 
tinuously  develop  and  implement 
innovative  sales  activities  that  would 
drive  our  numbers.  Circulation  sales 
experience  is  helpful,  but  not 
necessary.  If  you're  the  right  person, 
you'll  be  compensated  with  a  com¬ 
petitive  salary  and  commission  along 
with  an  excellent  benefits  package, 
AND  have  the  opportunity  to  live  in  an 
area  known  for  its  beauty  and  quality 
of  life.  Serious  inquiries  only.  Send 
cover  letter,  resume  and  salary  history 
(held  in  strict  confidence)  to  Box 
07874,  Editor  &  Publisher. 
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HELP  WANTED 

CIRCULATION  !  CIRCULATION 

CIRCULATION  ZONE  MANAGER  SINGLE  COPY  MANAGER 


The  Gadsden  Times,  Northeast  Ala¬ 
bama's  morning  newspaper  is  cur¬ 
rently  seeking  a  circulation  pro¬ 
fessional  to  manage  one  of  our  zones. 
Candidates  must  possess  management 
experience  and  knowledge  in  all  areas 
of  circulation  sales,  service  and  collec¬ 
tions.  Must  demonstrate  the  knowledge 
to  grow  circulation,  have  no  fear  of 
hard  work  and  the  desire  to  succeed. 
Excellent  opportunity  to  join  a  presti¬ 
gious  newspaper  group,  the  New  York 
Times.  We  offer  competitive  salary  with 
bonus  plan  (40K  combined  potential) 
and  complete  benefits  package.  Send 
resume  and  salary  history  to:  Circula¬ 
tion  Director,  C/O  The  Gadsden 
Times,  P.O.  Box  188,  Gadsden,  AL 
35999  or  you  may  fax  your  resume  to 
(205)  549-2013. 


METRO  SINGLE  COPY  MANAGER 

Outstanding  opportunity  for  an  experi¬ 
enced  circulator  to  take  our  Single 
Copy  Department  to  the  next  level. 
Interested  candidates  must  have  the 
ability  to  assess  market  opportunities, 
identify  key  segments  and  mount  the  pro¬ 
per  strategic  response.  Must  be  very 
detailed  oriented,  willing  to  do  the 
data  analysis  necessary  for  success, 
and  take  a  shirt-sleeve  approach 
toward  development  and  implementa¬ 
tion  of  single-copy  programs  that  will 
result  in  growth.  A  competitive  salary 
and  complete  benefit  package  with 
401  (k),  pension  and  a  progressive 
health  and  dental  plan.  Sentf  resume 
and  cover  letter  to  Andy  Morgan,  The 
Post  And  Courier,  1  34  Columbus 
Street,  Charleston,  SC  29403-4800. 


NATIONAL  DAILY  NEWSPAPER  in 
Thoroughbred  horseracing  industry  has 
an  opening  for  a  Circulation  Manager 
at  the  Lexington  office.  3-5  years 
circulation  experience  (single  copy 
sales)  required.  Must  be  PC  literate  1^- 
cel  &  Word).  Candidates  should  hove 
excellent  communication,  leadership 
and  circulation  analysis  skills.  Know¬ 
ledge  of  the  horse  racing  industry  a 
plus.  We  offer  a  competitive  salary 
and  complete  benefits  package. 
Qualified  applicants  should  fax  resume 
with  salary  requirements  to  (609)  448- 
7416. 


RYDER  INTEGRATED  LOGISTICS,  INC. 
is  accepting  applications  for  an  ooera- 
tions  manager  in  newspaper  trans¬ 
portation  logistics  field.  Preferred  appli¬ 
cants  will  have  successful  newspaper 
distribution  experience,  good  man- 
agement/leodership/sufety/troining 
skills,  and  will  be  willing  to  relocate. 
This  position  offers  excellent  advance¬ 
ment  potential  for  qualified,  highly 
motivated,  career-oriented  individual 
with  a  strong  work  ethic.  Salary  com¬ 
mensurate  with  experience/ability/ 
education.  Excellent  benefits  program. 
Send  resume  to  Box  07602,  Editor  & 
Publisher. 


WE  ACCEPT 
MASTERCARD/VISA 
FOR  PAYMENTS 


National  newspaper  company  seeking 
an  aggressive,  energetic,  results 
oriented  single  copy  sales  manager  for 
our  rapidly  expanding  southern 
region.  Position  based  in  Atlanta. 
Responsibilities  include  leading/ 
motivating  sales  team  and  developing/ 
implementing  market  plans  to  achieve 
sales  goals.  To  succeed  in  this  fast 
paced  environment  you  will  need: 
three  to  five  years  proven  sales  man¬ 
agement  experience,  solid  organiza¬ 
tional  skills,  strong  leadership  ability, 
clear  communication  skills,  and  com¬ 
puter  literacy.  College  degree  pre¬ 
ferred.  Frequent  travel  involved. 

Excellent  salary,  incentive  plan  and 
benefit  package.  Send  resume  and 
cover  letter  with  salary  history  in  con¬ 
fidence  to: 

Human  Resources  Department 
P.O.  Box  9201 60 
Norcross,  GA  30092 
VENTURA  COUNTY  STAR  (100,000 
circulation)  has  an  immediate  opening 
(or  a  circulation  manager  who  is  know¬ 
ledgeable,  self-motivated,  organized 
and  has  experience  in  all  areas  of 
circulation  including  delivery,  promo¬ 
tion,  and  carrier  collections.  Must  be 
customer  service-oriented,  possess  the 
ability  to  train,  motivate,  and  lead  a 
large  staff.  Excellent  communication 
skills.  College  degree  preferred  but 
appropriate  work  experience  con¬ 
sidered.  Complete  benefit  package. 
Send  resume:  Ventura  County  Star, 
5250  Ralston  St.,  Ventura,  CA  93006, 
J.  McKendry. 

COMPLJTER  SCIENCE 

BUSINESS  SYSTEMS 
ANALYST 

The  Modesto  Bee,  a  McClatchy  news¬ 
paper  is  seeking  an  individual  responsi¬ 
ble  (or  establishing  appropriate 
systems  methods  through  project  plan¬ 
ning,  system  analysis,  program  devel¬ 
opment,  and  implementation. 

Required:  2  years  of  college  in  com¬ 
puter  science  or  Business  Administra¬ 
tion.  5  years  programming,  design 
and  analysis  experience,  ability  to 
write  programs  in  VAX  BASIC, 
COBOL,  C-t-t,  and  the  ability  to  com¬ 
municate  with  non-technical  users, 
newspaper  experience  is  a  plus.  Pre¬ 
placement  physical  required. 

We  offer  an  excellent  benefits  package 
including  medical,  dental,  vision, 
401  (k),  employee  stock  purchase  and 
three  weeks  vocation.  Send  resumes  to: 
H.R.  Dept.,  P.O.  Box  3928,  Modesto, 
CA  95352.  FAX:  (209)  578-2095. 

ASCII  -  format  resumes  to: 
asix@modbee.com. 


Man  performs  and  engenders  so  much 
more  than  he  con  or  should  have  to  bear. 
That's  how  he  finds  that  he  can  bear 
anything. 

William  Faulkner 


_ EDITORIAL _ 

23,000  IDAHO  DAILY  seeks  a 
sportswriter  and  a  general  assignment 
reporter  to  help  cover  our  growing 
dynamic  community.  Will  consider 
beginning  or  experienced  journalists. 
Competitive  pay  and  benefits,  splendid 
outdoor  recreation  environment.  Send 
resume,  clips,  reference  list  to:  Clark 
Walworth,  ME,  The  Times-News,  P.O. 
Box  548,  Twin  Falls,  ID  83303. 


AMBITIOUS  WEEKLY  needs  general 
assignment  reporter;  sports  coverage 
ability  preferred.  Deeply  involved  in  com¬ 
munity  matters,  we  value  enterprising 
efforts.  Competitive  pay,  benefits.  Send 
resume,  references  and  best  clips  to 
Kokomo  Perspective,  Curt  Alexander, 
209  N.  Main  St.,  Kokomo,  IN  46901 . 


ASSISTANT  EDITOR:  Book  industry 
newsweekly  needs  deadline-driven 
writer/editor  for  listings,  news  report¬ 
ing  and  some  features.  Journalism 
background  preferred,  experience  in 
bookselling  or  publishing  a  big  plus. 
Salary  in  20s,  commensurate  with 
experience.  Send  resume  to  American 
Booksellers  Association,  828  S. 
Broadway,  Tarrytown,  NY  1 0591 . 

ASSISTANT  EDITOR 

Assistant  Editor  sought  (or  a  leading 
historical  magazine.  Proven  editorial 
skills  a  must;  nistorical  background  a 
plus.  Non-smoking  office.  EOE.  No 
phone  calls,  please.  Send  resume, 
cover  letter  and  an  assortment  of  clips 
to: 

CIVIL  WAR  TIMES  ILLUSTRATED 
c/o  Human  Resources  Dept  -CWTJK 
Cowles  Enthusiast  Media 
P.O.  Box  8200 
Harrisburg,  PA  17105-8200 

ASSOCIATE  EDITOR  -  Burlington 
County  Times,  a  42,000  daily  in  New 
Jersey  suburbs  of  Philadelphia,  seeking 
detail-oriented  pro  to  make  copy  sing, 
help  reporters  grow  and  get  breaking 
news  in  the  paper.  This  person  will  not 
only  assign  and  edit  stories  at  night, 
but  also  be  part  of  the  team  that  plans, 
coordinates  and  implements  daily 
stories  and  projects.  Applicants  should 
have  ^reporting  experience,  broad 
understanding  of  news,  the  will  to 
make  deadlines  and  potential  to 
effectively  supervise  people.  Some 
page  design,  headline  writing,  rewrite 
and  deadline  reporting  required.  Fax 
or  mail  resume,  clips  and  letter  to  Jen¬ 
nie  Phipps,  Editor,  Burlington  County 
Times,  Route  130  Willingboro,  NJ 
08046,  (609)  871-0490  or  e-mail  to 
bctimes@bctimes.com.  Women  and 
minorities  urged  to  apply. 

BUREAU  REPORTER 

New  Mexico/Arizona  15,000  PM 
daily  to  cover  Navajo  Nation  gov¬ 
ernment  and  culture.  Position  open  in 
our  Window  Rock,  AZ  bureau. 

Some  experience  required,  strong  writ¬ 
ing,  interest  in  politics  helpful.  Send 
resume  and  clips  to  Managing  Editor, 
The  Gallup  Independent,  P.O.  Box 
1210,  Gallup,  NM  87305. 


_ EDITORIAL _ 

ASSISTANT  FEATURES  EDITOR 
Are  you  a  brilliant,  experienced  and 
creative  Pulitzer-prize  winning  editor  at 
a  top  metro  daily,  tired  of  your  ennui 
and  your  big  paycheck? 

No? 

Weil,  neither  are  we.  But  you'd  love  it 
here  if  you're  1 )  creative,  witty  and 
driven,  2)  an  experienced  supervisor 
and  editor,  3)  full  of  smart,  serious  and 
sometimes  off-the-wall  ideas,  and  4) 
ready  to  frolic  on  the  beach  in  a 
trendy,  tropical  paradise. 

THE  PALM  BEACH  POST  is  a  185,000- 
circulation  daily  in  South  Florida  with 
Penney-Missouri  winning  feature  sec 
tions  and  writers  with  national  &  state 
awards.  You  must  have  five  years 
experience,  preferably  with  some  writ¬ 
ing  background  and  some  news  and 
features  experience.  Send  10  clips, 
your  list  of  "10  things  every  features  sec¬ 
tion  must  have*  and  resume  to: 

Pat  Morgan,  Features  Editor 
The  Palm  Beach  Post 
2751  S.  Dixie  Highway 
West  Palm  Beach,  FL  33405 
Your  spacious  cubicle  awaits! 

BUREAU  CHIEF 

Pacific  Stars  and  Stripes  has  a  unique 
opportunity  for  a  solid  writer,  editor 
and  versatile  reporter  in  South  Korea. 
PS&S  needs  a  solid  pro  for  its  Southern 
Area  Bureau  at  Taegu,  Korea.  U.S. 
citizenship  and  strong  reporting  expe¬ 
rience  on  a  U.S.  daily  newspaper  are 
required.  Knowledge  of  the  military 
and  of  Asia  would  be  an  asset.  The 
reporter  will  provide  news  and  feature 
coverage  of  the  U.S.  military  and  of 
events  of  special  interest  to  military  and 
military-connected  readers  throughout 
the  Western  Pacific.  Compensation  will 
depend  on  experience  but  will  include 
salary  of  no  less  than  $31,000  per 
year  and  a  variable  tax-free  post 
allowance.  Benefits  include  housing 
allowance,  access  to  military  shopping, 
medical  and  recreational  facilities  and 
Department  of  Defense  schools.  Apply 
by  sending  Department  of  Army  Form 
3433,  available  at  U.S.  Army  installa¬ 
tions,  and  a  narrative  describing  expe¬ 
rience.  If  application  forms  are 
unavailable,  write  to  us  for  one.  If  you 
claim  veteran's  preference,  include 
copy  of  discharge  (DD  Form  214).  All 
application  methods  must  be  received 
no  later  than  September  1 6,  1 996.  Con¬ 
tact  Civilian  Personnel  Manager, 
Pacific  Stars  &  Stripes,  Unit  45002, 
APO  AP  96337-5002.  Phone  from 
U.S.:  (01  1-81-3)  3401-8913.  (An 
Equol  Opportunity  Employer.) 

COPY  EDITOR  -  The  Des  Moines  Ro¬ 
ister  seeks  an  editor  with  three  to  five 
years  experience  for  its  news  copy 
desk.  Solid  language,  editing  skills 
essential.  Must  be  able  to  write 
creative,  muscular  headlines.  Page 
design  talents  a  plus.  Should  be  a 
quick  learner  and  computer-savvy 
(pagination  is  scheduled  in  1997). 
Please  send  resume,  cover  letter  and 
clips  to:  Diane  Graham,  managing 
editor.  The  Des  Moines  Register,  P.O. 
Box  957,  Des  Moines,  lA  50304. 


It's  a  Classified  Secret- We'//  never  reveal  the  identify  of  an  E&P  box  holder. 
If  you  don't  want  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your  reply 
in  an  envelope  addressed  to  the  E&P  Classified  Advertising  Department  with  an  attached 
note  listing  the  newspapers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  Box 
Number  you're  answering  is  on  your  list,  we'll  discard  your  reply. 
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_ EDITORIAL _ 

BUSINESS  EDITORS 

Nation's  Business  (circ.  860,000),  the 
largest-circulation,  monthly  business 
magazine,  based  in  Washington,  D.C. 
is  seeking: 

SENIOR  EDITOR  to  research,  report, 
and  write  articles  on  tax,  financial,  and 
insurance  matters  as  well  as  other 
topics.  Requires  degree  plus  10  years 
of  related  magazine  and/or  newspa¬ 
per  reporting  experience,  excellent  writ¬ 
ing  skills,  and  knowledge  of  the  Federal 
legislative  and  regulatory  processes. 

ASSOCIATE  EDITOR/COPY  for  com¬ 
bination  copy  desk  and  writing  posi¬ 
tion.  Must  have  exceptionally  strong 
editing,  writing,  and  reporting  skills. 
Requires  degree  plus  seven  years  of 
strong  magazine  and/or  ^newspaper 
editing  and  reporting  experience. 

ASSISTANT  EDITOR  to  research, 
report,  and  write  articles  on  a  variety 
of  topics  important  to  small-business 
owners  and  managers.  Requires  ability 
to  grasp  complex  subject  matter  and  con¬ 
vey  it  in  a  way  that  is  interesting  and 
informative  and  degree  plus  seven 
years  of  strong  magazine  and/or 
newspaper  reporting  experience. 

Send  cover  letter,  resume  and  relevant 
writing  samples  to: 

U.S.  Chamber  of  Commerce 
1615HSt.,  NW 
Washington,  DC  20062-2000 


_ EDITORIAL _ 

D.C.  REPORTER 

The  Seattle  Times  is  expanding  its 
bureau  in  Washington,  D.C.  to  two 
reporters.  We  need  a  reporter  to  pro¬ 
vide:  enterprise  coverage  on  how  the 
federal  government  affects  life  in  the 
Northwest,  focusing  on  aviation, 
technology,  environmental  and  trade 
issues;  strong  coverage  of  our  state's 
congressional  delegation;  improved  cov¬ 
erage  of  federal  agencies;  breaking 
news,  capitalizing  on  our  West  Coast 
time-zone  advantage. 

The  ideal  candidate  will  have  strong 
writing  and  reporting  skills,  a  back¬ 
ground  in  political  and/or  business 
reporting  and  be  a  self-starter.  Experi¬ 
ence  in  'Washington,  D.C.,  a  plus. 

Interested  candidates  should  send 
cover  letter,  resume  and  work  samples 
to:  Millie  Quan,  AME,  The  Seattle 
Times,  P.O.  Box  70,  Seattle,  WA 
98111.  Deadline  is  August  30.  No 
calls,  please. 

DESIGNER/COPY  EDITOR -We  want 
a  top-notch  page  designer  who's  com¬ 
fortable  editing  copy  and  strives  for 
unconventional  headlines  that  capture 
a  reader's  attention  and  a  story's  soul. 
If  you  seek  an  innovative,  award¬ 
winning  team  where  your  ideas  can 
make  a  difference,  send  resume  and 
tearsheets  by  August  23  to:  T.  Kuhle, 
Herald  &  Review,  P.O.  Box  311, 
Decatur,  IL  62525. 


_ EDITORIAL _ i 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-t-  current  ■ 
openings  nationwide.  Entry/early  ■ 
career.  Writer-Editor-EP,  P.O.  Box  • 
40550,  5136  MacArthur,  Washing-  • 
ton,  DC  200 1 6;  (703)  506-4400  I 


ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
[all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  792- 1313. 


FEATURE/FOOD  WRITER  sought  for 
30,000-ci  rculation  McClatchy-owned 
daily  in  fast-growing  market  near 
Charlotte.  Ideal  candidate  will  be  an 
idea  person  with  daily  newspaper 
experience,  strong  feature  writing 
skills,  interest  in  or  knowledge  of  food 
writing  and  a  record  of  accuracy.  Posi¬ 
tion  also  includes  enterprise  and  gen¬ 
eral  Feature  writing  Send  resume  and 
clips  to  Jennifer  Becknell,  lifestyles 
editor.  The  Herald,  P.O.  Box  1 1 707, 
Rock  Hill,  SC  29731.  No  phone  calls, 
please.  EOE. 


FLORIDA'S  NEWEST  DAILY  now  hiring 
an  experienced  reporter.  Veteran 
photographer  who  con  shoot  award¬ 
winning  color  also  needed.  Prefer 
newspaper  staffers  who  are  currently 
working  in  Florida  or  southeast  U.S. 
Send  resume,  clips  and  photo  exam¬ 
ples  to  Bob  Nolte,  managing  editor, 
Hernando  Today,  1 5299  Cortez  Blvd., 
Brooksville,  FL  3461 3. 


GRAPHIC  XXJRNAUST 


EOE 


COPY  DESK  EDITOR  needed  at  The 
Bryan-College  Station  Eagle,  a  27,000 
circulation  AM  daily.  Excellent  copy 
editing,  proofreading  and  layout  skills 
a  must.  QuarkXPress  experience  pre¬ 
ferred.  Send  resume  and  clips  to  Chris 
Fletcher,  news  editor.  The  Bryan- 
College  Station  Eagle,  P.O.  Box  3000, 
Bryon,  TX  77805. 

COPY  EDITOR:  Locally  owned  PM 
daily  in  North  Alabama  seeks  a  cons¬ 
cientious  desk  person  with  keen 
copyreading,  headlining  and  page- 
design  skills.  Pagination  experience 
required.  Mail  or  rax  resume  and  sam¬ 
ples  to  News  Editor,  THE  DECATUR 
DAILY,  P.O.  Box  2213,  Decatur,  AL 
35609-2213.  FAX:  (205)  340-2366. 

NEWS  EDITOR 

Will  be  responsible  For  design  and 
final  editing  of  the  Morning  News  of 
Northwest  Arkansas'  (Springdale,  AR) 
main  news  section,  and  supervise  6 
copy  editors.  Other  duties  include  edit¬ 
ing  local  and  wire  copy,  designing 
pages  and  assigning  tasks  to  copy 
editors.  Candidates  should  be  experi¬ 
enced  in  copy  editing  and  page 
design.  Must  be  familiar  with  Macin¬ 
tosh  and  graphic  programs  (i.e.  Quark¬ 
XPress  and  Adobe  Photoshop). 

The  Morning  News  is  a  member  of  the 
Donrey  Media  Group.  We  offer  a  full 
range  of  benefits  and  opportunity  for 
future  advancement.  Send  resume  and 
references  with  salary  history  to  JcxJie 
Long,  Donrey  Media  Group,  P.O.  Box 
17017,  Fort  Smith,  AR  72917-7017, 
Fax  no.  (501 )  785-9467.  EOE  M/F/H. 


EDITOR  -  Mid-Size  Southeast  Daily  is 
seeking  an  experienced  editor  who 
loves  local  news  and  local  people. 
Unique  opportunity  to  lead  a  growing 
newspaper  as  it  seeks  to  improve  its 
local  coverage,  content,  graphics  and 
readership.  We  are  seeking  an  editor 
who  wants  to  help  us  publish  a  lively, 
local,  interesting  newspaper  within  the 
boundaries  of  budgetary  limits.  Man¬ 
agement  experience  and  creativity  are 
required.  Send  resume,  clips, 
references  and  salary  requirements  to 
Box  07866,  Editor  &  Publisher. 


EDITOR:  For  high-quality  four-color, 
40-page  business  school  alumni  mag¬ 
azine  published  three  times  per  year. 
Editor  will  be  part  of  a  dynamic  com¬ 
munity  and  report  on  cutting-edge  fac¬ 
ulty,  business  concepts,  and  manoge- 
ment  education  programs  of  local, 
national,  and  international  interest. 
Requires  experience  in  all  phases  of 
production  including  design,  planning 
content,  directing  art  and  photog¬ 
raphy;  supervising  Freelancers;  and 
managing  budget.  Knowledge  of  busi¬ 
ness  and  management  issues  desired. 
Please  send  resume,  clips  and  samples 
af  magazines  for  which  you  hove  hod 
major  editorial  responsibility  to: 

Office  Communications 
University  of  Michigan  Business  School 
701  Tappan  Street 
Ann  Arbor,  Ml  481 09-1234 
The  University  of  Michigan  is  a  Non- 
Discriminatory/ Affirmative  Action 
Employer. 

Courage  easily  finds  its  own  eloquence. 

Plautus 


Mid-sized  suburban  daily  30  miles 
from  NYC  seeks  enthusiastic  graphic 
journalist  with  expertise  in  Illustrator, 
QuarkXPress,  Freehand  and 
Photoshop.  Create  maps,  charts  and 
informational  graphics  for  news. 
Features  and  sports  sections.  Small 
department  means  ample  opportunity 
to  design  logos,  illustrations,  locators, 
site  diagrams,  statistical  comparison 
charts  and  page  designs.  A  good  posi¬ 
tion  for  a  responsible  self-starter  who 
can  carry  through  with  multiple  pro¬ 
jects  on  deadline. 

Send  letter,  resume  and  samples  to 
Graphics  Editor,  Daily  Record,  629 
Parsippony  Road,  Parsippany,  NJ 
07054. 

HOME  &  GARDEN  WRITER 
The  Indianapolis  Star  and  News  is  look¬ 
ing  for  a  creative,  energetic  reporter 
who  can  give  readers  practical  and 
entertaining  information  on  all  aspects 
of  their  homes  and  gardens.  This  writer 
will  contribute  regularly  to  the  daily 
Feature  section  as  well  as  the  Sunday 
lifestyle  section  and  special  pub¬ 
lications.  Experience  in  this  area  and 
experience  with  photographers  is  a 
plus.  Serxl  resume  and  clips  by  August 
25  to  Ruth  Holladay,  life  style  editor. 
The  Star  and  The  News,  P.O.  Box  145, 
Indianapolis,  IN  46206-01 45. 

NEWS  EDITOR 

Experienced  leader  for  reporting  team  at 
the  Czech  Republic's  English-language 
weekly.  Local  knowledge  a  plus.  Send 
cover  letter  and  CV  to  Nicki  Parham,  The 
Prague  Post,  Na  Porici  12,  115  30 
Prague  1 ,  Czech  Republic. 

Fox:  01 1  (42-2)  2487-5050 


_ EDITORIAL _ 

LAURIN  PUBUSHIIsKS  CO.,  INC.,  pub¬ 
lisher  of  PHOTONICS  SPECTRA  and 
BIOPHOTONICS  INTERNATIONAL, 
the  No.  1  international  magazines  in 
the  Field  of  photonics  technology,  is 
expanding  and  needs  experienced 
journalists  in  its  Pittsfield,  MA  heod- 
quarters. 

STAFF  EDITOR/REPORTER:  A  strong 
record  of  'purnalistic  experience  and 
writing  skills  a  must.  The  position  also 
requires  an  ability  to  organize,  copy 
edit  and  proofread.  A  relevant 
technical  degree  is  desired  but  not 
essential.  Candidate  must  be  adept  at 
cultivating  industry  sources  and 
representing  the  company  on  the 
phone  and  in  person. 

COPY  EDITOR:  The  candidate  for  this 
position  must  have  experience  in  writ¬ 
ing  and  grammar  and  knowledge  of 
proofreading  marks. 

Salary  commensurate  with  experience 
and  performance.  Excellent  benefits 
and  professional  working  environment. 
Please  send  cover  letter,  resume  and 
writing  samples  to  Bonnie  Perry  at 
Laurin  Publishing  Co.,  Inc.,  Berkshire 
Common,  P.O.  Box  4949,  Pittsfield, 
MA  01 202-4949. 


MANAGING  EDITOR 
Professional  Publisher  based  in  sub¬ 
urban  Philadelphia  seeks  creative, 
energetic  news  ciirector  to  manage  and 
motivate  15  editors.  Qualified  candi¬ 
dates  must  have  prior  experierKe  work¬ 
ing  with  subscription  based  medical  or 
legal  journals.  Knowledge  of  electronic 
m^ia  will  enable  you  to  help  us  max¬ 
imize  our  extensive  information  data¬ 
base.  This  represents  a  diverse,  entre¬ 
preneurial  opportunity  to  also  become 
involved  in  seminars,  specialized 
research  and  book  publishing.  Salary 
commensurate  with  experience.  Send 
resume  and  cover  letter  to  Box  07873, 
Editor  &  Publisher. 

MANAGING  EDITOR 
Community  minded  leader  sought  to 
manage  seven-person  news  staff  at 
award-winning  6,000  circulation 
twice-weekly  newspaper  in  growing  col¬ 
lege  town  40  miles  south  of  Min¬ 
neapolis/St.  Paul.  Editing,  writing, 
photography,  layout  and  design  skills 
needed.  Gexsd  benefits.  Send  resume, 
samples  and  references  to  G.M., 
Northfield  News,  Box  58,  Northfield, 
MN  55057. _ 

MANAGING  EDITOR 
The  Los  Angeles  Business  Journal  seeks 
an  energetic,  creative  and  experienced 
newsroom  manager  to  coordinate  cov¬ 
erage  in  the  nation's  most  dynamic 
business  community.  Applicant  should 
be  a  hard-working  team  player  not  con¬ 
tent  to  simpfy  process  copy.  Must  hove 
extensive  raiting  and  managing  back¬ 
ground  and  be  well-versed  in  business 
coverage.  Send  letter  and  resume  to 
Mark  Lacter,  editor,  Los  Angeles  Busi¬ 
ness  Journal,  5700  Wilshire  Blvd., 
Suite  1 70,  Los  Angeles,  CA  90036. 

METRO  EDITOR:  Need  engine  for 
reporter-driven  newsroom;  mentor, 
planner,  write  like  a  dream,  edit  belter; 
3  years  as  a  reporter,  1  year  desk; 
design  vital.  High  $30s.  Letter,  resume, 
3  stories:  ME,  P.O.  Box  790,  Norwalk, 
a  06852. 
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_ EDITORIAL _ 

MUSIC  EDITOR 

New  Times  hos  an  immediate  opening 
for  a  full-time  music  editor  at  its 
award-winning  weekly  newspaper  in 
San  Francisco.  Strong  writing  skills 
essential.  Job  entails  pTonning/editing 
music  section,  hiring  freelancers, 
reviewing  music/pop  culture  and  writ¬ 
ing  non-music  feature  length  stories  for 
front  of  the  book.  Send  cover  letter, 
resume,  and  five  best  clips  to: 

Bill  Wyman 
SF  WEEKLY 
425  Brannon 
San  Francisco,  CA  94107 


NEWS  EDITOR:  The  Daily  Press,  an 
award-winning,  30,000  circulation,  7- 
day  AM.  paper  in  Southern  California 
seeks  a  news  editor  to  manage  its 
pagination  desk.  Must  be  able  to  write 
clear,  concise  headlines  and  design 
poges.  Ability  to  meet  deadlines  a 
must.  Will  be  responsible  for  the 
overall  design  of  the  newspaper.  Cover 
letter,  resume,  page  designs  to:  L. 
Croom,  Daily  Press,  P.O.  Box  1 389, 
Victorville,  CA  92393  by  8/1 6/96. 


National  Sports  Jobs  Weekly,  PO  Box 
5725  Glendale  AZ  85312,  (602)  933- 
4345,  http://www.sportsjobs.com,  4 
issues  for  539,  1 3  issues  for  $89. 

OUR  NEWS/EDITORIAL  Department 
has  an  opening  for  a  SPORTS 
REPORTER.  The  successful  candidate 
will  have: 

•  General  knowledge  of  sports, 
computers  and  typing 

•  Two  years  experience  as  a  Reporter 
or  Sports  writer 

•  B.A.  degree 

To  apply  for  this  position,  send 
resume/oTClication  to: 
Human/Organizational  Development 
The  Bakersfield  Californian 


Bakersfield,  CA  93302-0440 
FAX:  (805)  395-7484 

All  applicants  subject  to  pre¬ 
employment  p^sical  and  drug  screen 

PHOTO  EDITOR  —  The  Boy  City  (Mich.) 
Times  (40,000  daily  and  51,000  Sun¬ 
day)  seeks  a  leader  for  its  award¬ 
winning  photo  department  and  a 
newsroom  manager  who  can  work 
well  with  others  to  give  readers  the  best 
graphic  presentation  of  news  and 
information.  Applicants  should  send  a 
cover  letter,  resume  and  examples  of 
their  work  to  Editor  Paul  M.  Keep,  The 
Bay  City  Times,  31 1  Fifth  St.,  Boy  City, 
Ml  48708. 

FEATURE  REPORTER  —  The  Des 
Moines  Register  has  an  immediate 
opening  for  a  talented,  hungry  general 
assignment  feature  reporter  with  3-5 
years  of  experience  on  a  mid-size  or 
larger  daily.  Interested  applicants 
should  hove  an  abundance  of  energy, 
cutting-edge  ideas  and  a  dazzling  writ¬ 
ing  style.  Send  a  dozen  ideas,  nve  of 
your  best  clips  and  a  resume  to:  Diane 
Graham,  managing  editor.  The  Des 
Moines  Register,  P.O.  Box  957,  Des 
Moines,  lA  50304.  Deadline  is  August 
20. 


_ EDITORIAL _ 

REPORTER/WRITER 

Medium  size  Northwestern  Pennsylva¬ 
nia  Daily  PM  Newspaper  seeks  experi¬ 
enced  Reporter/Writer  candidates. 

Successful  candidate  will  be  self¬ 
starting,  highly  organized,  exceptional 
writer;  able  to  juggle  a  half  dozen 
stories  at  a  time  on  any  subject.  Work 
under  difficult  deadline  for  port  of  day 
then  handle  several  enterprise  assign¬ 
ments  the  rest  of  the  day.  Three  to  five 
years  previous  daily  experience  pre¬ 
ferred.  Diverse  reporting/writing  back¬ 
ground  helpful  (not  just  oeats,  but  solid 
experience  in  features,  enterprise,  and 
ability  to  plug  into  any  beat,  including 
the  police).  Small  but  close-knit  start 
that  is  used  to  producing  large 
amounts  of  copy  and  doing  it  w^l. 
Clips  and  letter  must  show  ability  to 
write  well.  Your  cover  letter  must  also 
be  able  to  tell  us  why  we  should  hire 
you. 

Excellent  career  opportunity  offering 
competitive  wages  and  fringe  benefit 
package.  (No  phone  calls,  please). 
Send  confidential  work  history  with 
clips  illustrating  your  work  to: 

Times  Publishing  Company 
Human  Resources  Department 

205  West  1 2th  Street 

Erie,  PA  16534 
EOE 

REPORTER:  The  Daily  Press,  an  award¬ 
winning  30,000  circulation,  7-day  AM 
paper  in  Southern  California  seeks  a 
news  reporter  to  cover  education  and 
general  assignment  stories.  Ability  to 
write  clean,  concise  copy  and  meet 
deadlines  a  must.  Cover  letter,  resume, 
writing  samples  to:  G.  West,  Daily 
Press,  P.O.  Box  1 389,  Victorville,  CA 
92393  by  8/23/96. 

REPORTER 

Wanted:  Experienced,  politically  savvy 
City  Hall  reporter  wanted  for  a 
midwestem  metro,  150,000  circulation 
daily.  Covers  the  mayor's  office,  a  key 
beat  on  our  city  desk.  Competitive 
salary  and  benefits.  Send  resume  and 
cover  letter  to  Box  07879,  Editor  & 
Publisher. 

SPORTS  WRITER 
SOUTH  TEXAS 

Immediate  opening  for  a  versatile 
writer  to  help  cover  seven  high  schools, 
a  community  college,  and  recreational 
sports  in  the  fastest  growing  city  in 
Texas.  You  hove  (1)  at  least  two  years 
experience  (2)  pagination  skills  (3) 
Journalism  and/or  training.  A  know¬ 
ledge  of  Spanish  will  help  you  cover 
this  bilinguol/biculturol  city.  Many 
benefits  and  a  salary  commensurate 
with  experience  and  education.  Send 
resume  and  clippings  to  Solo  Otero, 
sports  editor,  Laredo  Morning  Times,  a 
division  of  the  Hearst  Corp.,  1  1  1 
Esperanza  Drive,  Laredo,  TX  78041. 
Coll  (210)  728-2576. _ 

ROOM  TO  GROW 

Rapidly  expanding  company  seeks 
newsroom  applicants  for  current  and 
future  openings  in  all  departments  of 
doily  and  non-daily  papers  in  beautiful 
Georgia  and  East  Tennessee.  Resume, 
non-returnable  clips  and  salary  history 
to:  Ken  Fortenberry,  publisher.  Daily 
Citizen-News,  P.O.  ^x  1 1 67,  Dalton, 
GA  30722.  No  phone  calls,  please. 


New  Times  is  looking  for  experienced 
news  end  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  and  Houston. 
We  publish  in-depth,  well-crafted 
stories  that  explore  the  issues,  events 
and  personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  and  feature  writers  in  Dallas, 
Houston,  Miami  and  Phoenix. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  oil  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

THE  CORPUS  CHRISTI  CALLER-TIMES 
has  openings  for  a  Sunday  Editor  and 
a  Copy  Editor.  The  Sunday  Editor 
plans  content  and  coordinates 
newsroom  production  of  the  Sunday 
paper.  Excellent  news  judgment,  page 
design,  pe^le  skills  and  organization 
required.  Candidates  should  have  a 
minimum  of  three  years  copy  desk 
experience. 

Copy  Editors  on  our  semi-universal 
desk  rim  and  paginate  wire  pages. 
Local  sections  and  Page  One.  Previous 
daily  experience  is  desired. 

All  candidates  must  know  spelling, 
grammar,  AP  style  and  QuarkXPress. 

The  CALLER-TIMES  has  a  daily  circula¬ 
tion  of  70,000  and  a  Sunday  circula¬ 
tion  of  1 00,000. 

Send  cover  letters,  resumes,  references 
and  clips  to  Mike  Alexieff,  news  editor, 
P.O.  Box  9136,  Corpus  Christi,  TX 
78469. 

PUBLISHER  wants  writer  or  editor  from 
Promotions,  Premiums,  Incentives, 
Morketing  Industry.  Comp.  Open.  Call 
Joe  Doyle  (904)  285-6020,  ext.  200. 

SPORTS  COPY  EDITOR:  A  29  000, 
seven-day  daily  in  central  Pennsylvania 
has  an  immediate  opening  for  an 
experienced  sports  copy  editor  to 
coordinate  production  of  our  sports  sec¬ 
tion.  Applicants  should  be  familiar  with 
Windows  operating  systems,  QuarkX¬ 
Press  and  Microsoft  Word.  Send 
resume  and  related  materials  to  Dove 
Hilliard,  The  Daily  Item,  200  Market 
Street,  Sunbury,  PA  17801.  No  tele¬ 
phone  calls,  please. 

Not  even  boot  camp  is  as  lough  as  being 
in  rock  and  roll. 

Patti  Smith 


_ EDITORIAL _  j 

SEAHLE'S  MUSIC  SCENE  is  legen-  ! 
dary,  its  plays  go  to  Broadway,  its 
opera  is  world  class,  its  film  audience 
supports  a  weekly  movie  section  and 
7,000  readers  just  called  to  comment 
on  a  new  TV  guide  The  Seattle  Times 
seeks  an  arts  and  entertainment  editor 
with  the  energy,  creotivity  and  skill  to 
do  justice  to  a  vibrant  entertainment 
scene,  leading  eight  staffers  in  produc¬ 
ing  daily  news  and  feature  coverage,  a 
weekend  entertainment  guide,  the  Mov- 
ieTimes  section  and  Sunday  Arts  Alive 
section.  Applicants  must  have  a  vision 
and  the  ability  to  deliver  it  in  a  com¬ 
petitive  market  and  collaborative 
newsroom.  Minimum  5  years 
supervisory  experience  in  a  major 
market.  Send  cover  letter,  resume,  sam-  i 
pie  sections  and  a  description  of  what 
Times  sections  would  look  like  if  you 
edited  them  to  Millie  Quan,  AME,  Set¬ 
tle  Times,  P.O.  Box  70,  Seattle,  WA 
98111.  No  calls,  please. 

THE  EDITOR  &  PUBLISHER  COMPANY 
has  an  opening  for  an  editor  in  its 
Interactive  division,  E&P  Interactive. 

This  Web  editor  will  have  editorial 
responsibility  for  E&P  Interactive  and 
its  service  for  interactive  media  pro¬ 
fessionals,  the  E&P  Members  Network 
and  serve  as  the  liaison  between  E&P's 
magazine  editorial  staff  and  E&P's  new 
media  unit.  We  are  looking  for  an 
individual  knowledgeable  in  all  aspects 
of  newspapering  and  new  media  and 
has  excellent  writing  skills.  The  candi¬ 
date  will  work  well  in  a  small  team  and 
their  work  will  reflect  the  pro¬ 
fessionalism  and  high  editorial  stan¬ 
dards  of  Editor  &  Publisher.  Please  e- 
mail  resume  and  salary  requirements 
to: 

Colin  Phillips  at 
colinp@mediainfo.com. 

TEAM  TELEGRAPH 
CAREER  OPPORTUNITIES 

Award-winning  midsize  Knight-Ridder 
Sunbelt  daily  has  several  current  & 
anticipated  opjenings:  PHOTO  CHIEF  to 
oversee  six-person  team.  Excellent 
shooter  with  good  organizational  and 
interpersonal  skills;  knowledge  of 
electronic  imaging. 

BUREAU  CHIEF  solid  in  news  with 
feature  and  photo  skills.  Will  cover 
multi-county  area  as  pxsrt  of  expxsnding 
regional  coverage  and  strategic 
initiative. 

SPORTS  COPY  EDITOR  for  copy  edit¬ 
ing,  heodline  writing  and  layout  of 
sports  section  covering  H.S.,  college 
and  pro  sp>orts.  Pagination  background 
a  plus.  Desire  daily  newspaper  expjeri- 
ence,  will  consider  recent  grad  with 
editing  skills. 

ADDITIONAL  REPORTING,  DESK  AND 
DESIGN  OPPORTUNITIES  as  we 
restructure  newsroom  and  prepxire  for 
redesign.  Great  skills  and  great  atti¬ 
tude  an  absolute  necessity  for  these  ter¬ 
rific  career  oppx>rtunities. 

SEND  COVER  LETTER,  resume  and 
best  examples  of  work  to  Barbara 
Stinson,  The  Macon  Telegraph,  P.O. 

Box  41 67,  Macon,  GA  3121 3-41 99. 

AN  EQUAL  opportunity  employer 
which  encourages  women,  minorities 
and  p)ersons  with  disabilities  to  apply. 
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HELP  WANTED 


THE  ISLAND  PACKET  in  Hilton,  SC, 
needs  a  Features  Editor.  Candidates 
should  submit  a  resume,  work  samples 
and  the  names  and  phone  numbers  of 
three  references.  A  minimum  of  three 
years  professional  experience  is 
required.  We  are  a  daily,  owned  by 
McClatchy,  that  publishes  in  a  strongly 
growing  market.  Respond  to  Fitz 
McAden,  executive  editor.  The  Island 
Packet,  P.O.  Box  5727,  Hilton  Head 
Island,  SC  29938. 


REPORTER  WANTED 
Are  you  aggressive  and  curious?  Do 
you  care  about  where  you  live  and  the 
people  that  make  it  tick?  Do  you 
have  a  driving  passion  to  inform, 
educate  and  entertain  your  readers? 
The  Taos  News,  an  1 1 ,000  circulation 
weekly  in  the  beautiful  Sangre  de 
Cristo  mountains  of  Northern  New 
Mexico,  is  looking  for  a  full-time,  fully 
motivated  reporter.  Position  requires  cov¬ 
erage  of  various  hard  news  beats 
within  the  county.  Qualified  applicants 
must  have  a  degree  in  journalism  or 
related  field,  at  least  1-2  vears  of 
experience,  a  good,  working  know¬ 
ledge  of  the  English  language,  an 
inquisitive  and  aggressive  nature,  the 
ability  to  work  under  deadline  pressure 
and  the  ability  to  write  good,  clean 
and  foscinating  copy.  Send  resume, 
published  clips  and  references  to 
Editor,  The  Taos  News,  P.O.  Box  U, 
Taos,  NM  87571 .  No  phone  calls. 

THE  VALLEY  DAILY  NEWS,  an  expand¬ 
ing  daily  serving  the  area  between 
Seattle  and  Tacoma,  seeks  applicants 
for  two  key  writing  positions: 

A  hard-hitting  enterprise  reporter  to 
anchor  our  enterprise/projects  team. 
Winning  applicant  will  hove  at  least  4 
years  daily  experience,  and  a 
demonstrable  record  of  producing  pro¬ 
jects,  series  and/or  enterprise  pieces 
that  hove  an  impact  on  readers. 

A  top-flight  Features  writer  for  our 
changing  Features  section.  Winning 
applicant  will  have  at  least  3  years 
daily  experience,  the  ability  to  write 
intelligently  and  creatively  on  a  broad 
range  of  lifestyle  topics,  and  display  a 
strong  ability  to  generate  story  ideas. 

To  apply  for  either  position,  send  cover 
letter,  resume,  references  and  samples 
of  your  best  work  to.  Human 
Resources,  P.O.  Box  1 30,  Kent,  WA 
98035-0130.  We  will  not  respond  to 
applicants  who  do  not  meet  the  stated 
minimum  qualifications. 

THE  MONITOR,  an  ambitious,  grow¬ 
ing,  mid-size  daily  on  the  Texas- 
Mexico  border,  is  looking  for  a 
reporter,  a  copy  editor,  a  news  photo¬ 
grapher  and  a  graphics  artist/copy 
editor.  Requirements:  talent,  know¬ 
ledge  and  energy.  Experience  helpful. 
Spanish  a  plus.  Reply  with  resume  and 
samples  to:  Paul  Binz,  managing 
editor.  The  Monitor,  P.O.  Box  760, 
McAllen,  TX  78505. 

CALL  ABOUT 
OUR  WEB  RATES!! 
(212)  675-4380,  ext.  171 


TIRED  OF  WAITING  IN  LINE?  With 
thriving  Business  Journals  in  Budapest, 
Warsaw,  and  Prague  we're  hiring 
ambitious,  experienced  staff  to  help  us 
continue  to  grow.  The  PBJ  is  currently 
looking  for  a  managing  editor;  send 
resume  and  clips  to  Vlad  Jenkins  (PBJ, 
Korenskeho  7,  1 50  00  Prague  5  Czech 
Republic;  tel:  01 1  (42-2)  540  044, 
email:  edit-pbj@login.cz).  For  other 
editorial/production,  contact  Matt 
Welch  (BBJ,  Ferenciek  tere  7-8  I.  em  4, 
1053  Budapest  Hungary;  tel:  01 1  (36- 
1)  266-6088,  email:  matt@bbj.hu),  for 
advertising/sales  contact  Steven 
O'Connor  (\MBJ,  ul.  Mokotowska  243, 
III  p.,  00-561  Warsaw,  Poland;  tel: 
01  1  (48-22)  622-9191;  email: 
sao@it.com.pl).  The  grass  is  greener. 


The  Press  &  Sun-Bulletin,  a  68,000/ 
88,000  Gannett  daily  in  picturesque 
Binghamton,  NY,  has  two  openings  for 
experienced  professionals: 

•  ENTERPRISE  REPORTER:  Talented 
writer  with  investigative  and  database 
experience  for  short-term  projects  and 
Sunday-quality  work. 

•NEWSDESK:  Sharp  copy  editor  with 
proven  news  judgment  and  design 
experience  on  QuarkXPress. 

Send  resume  and  work  samples  to 
Editor  Barry  Rothfeld,  Press  &  Sun- 
Bulletin,  P.O.  Box  1270,  Binghamton, 
NY  13902. 


THE  SAN  FRANCISCO  CHRONICLE 
SEEKS: 

BUSINESS  EDITOR 

The  person  hired  for  this  position  will 
lead  an  aggressive  staff  of  20  covering 
the  Bay  Area's  dynamic  economy, 
which  includes  Silicon  Valley,  financial 
services  and  biotechnology  among  its 
important  components.  The  ideal  can¬ 
didate  will  be  a  strong  motivator  and 
manager,  with  an  excellent  back¬ 
ground  in  business  news  and  proven 
record  as  departmental  head. 

SPORTS  COPY  EDITOR 
The  Chronicle  is  seeking  a  talented 
sports  copy  editor  who  has  a  flair  for 
writing  headlines  that  sing.  Candidates 
must  have  excellent  editing  skills  and 
some  experience  with  design  and  page 
layout.  At  least  three  years'  experience 
at  a  daily  nevrspaper  preferred. 

POP  MUSIC  VYRITER 
The  Chronicle  is  seeking  a  talented 
staff  writer  to  cover  pop  music  and  pop 
culture.  We  wont  an  energetic  and 
experienced  reporter  who  is  plugged 
into  the  latest  trends,  knows  the  way 
around  a  very  diverse  and  urban  music 
scene  and  is  adept  at  writing  reviews, 
criticism  and  feature  stories.  At  least 
three  years'  similar  experience  pre¬ 
ferred. 

To  apply,  please  send  a  cover  letter, 
resume  and  as  many  as  1 0  clips  to: 

Marianne  Chin 
Director  of  Editorial 
Hiring  and  Development 
San  Francisco  Chronicle 
901  Mission  Street 
San  Francisco,  CA  94103 


WANTED:  Hard-hitting  reporter  who 
thrives  on  local  news  wanted  for 
1 8,500  PM  Monday- Friday,  20,000 
AM  Sunday  Virginia  newspaper. 
We're  looking  for  a  reporter  who  can 
think  on  his  fi^t  and  write  compelling, 
accurate  stories  for  an  area  with  a  lot 
of  breaking  news.  Also,  we're  looking 
for  a  copy  editor  who  can  catch  holes 
and  mistakes  and  make  stories  more 
interesting;  paginate  with  flair;  and 
help  reporters  improve  their  copy. 
Send  resume  and  clips  to  Ginny  Wray, 
editor,  Martinsville  Bulletin,  P.O.  Box 
371 1 ,  Martinsville,  VA  241 1 5. 


The  SOUTHERN  ILLINOISAN,  Illinois's 
best  under  50,000  circulation  newspa¬ 
per,  has  an  opening  for  a  sports  copy 
editor.  Someone  who  can  assemble 
graphics  quickly  and  design  pages 
with  some  flair.  Candidates  should 
have  sharp  news  judgment  and 
headline  writing  skills.  Someone  to 
work  on  a  fully-paginated  newsdesk. 
Solid  sports  background  a  must.  Send 
resume  and  clips  by  August  23  to  Bette 
Ligon,  human  resources  manager. 
Southern  Illinoisan,  P.O.  Box  2108, 
Carbondale,  IL  62902.  EOE/M/F 


VETERAN  REPORTER 
Seeking  journalist  with  at  least  five 
years'  e^erience  for  the  Public  Life 
team  at  The  Wichita  Eagle,  a  94,000- 
circulation  Knight-Ridder  daily.  Suc¬ 
cessful  applicant  will  be  part  of  a  two- 
person  bureau  covering  the  Legislature 
in  Topeka  for  four  months  a  year  and 
will  be  based  in  Wichita  the  rest  of  the 
:  7®°''- 

•  We  want  someone  with  a  strong 

•  interest  in  how  government  affects  peo- 

f tie's  lives  and  an  appreciation  for  pub¬ 
ic  journalism 

:  Send  resume  and  clips  to  Fran  Kentl- 
i  ing,  administrative  editor.  The  Wichita 
:  Eagle,  P.O.  Box  820,  Wichita,  KS 
j  67201-0820. 

EMPLOYMENT  OPPORTUNfiTES" 

SlOOO's  POSSIBLE  READING  BOOKS 
Part  Time.  At  Home.  Toll  Free 
(800)  898-9778  Ext.  R-5189 
for  Listings 

SlOOO's  POSSIBLE  TYPING.  Part  Time. 
At  Home.  Toll  Free  (800)  898-9778, 
ext.  T-51 89  for  listings. 

MAILROOM 

NEWSPAPER  MAILROOM  MANAGER 
A  Zone  2  35,000  daily  is  looking  for  o 
highly  motivated,  well  organized  irKli- 
vidual  to  manage  all  aspects  of  post¬ 
press  Mailroom  operations.  Preferred 
candidates  for  this  challenging  full-time 
opportunity  will  possess: 

•  Strong  Organizational  skills, 
planning/ scheduling. 

•  Good  people  skills 
•  3  years  management  experience 

(preferably  in  newspaper 
production/ operations). 

*  Good  mechanical  skills. 

•  Knowledge  of  2nd  and  3rd  class  mail 
labelling  and  preparation 
procedure. 

•  Willingness  to  work  flexible  hours. 

•  Budget  preparation  and  tracking 
skills. 

•  Expense  control. 

We  offer  an  excellent  wage  and 
benefit  package  and  the  opportunity  to 
join  our  team  of  dedicated  newspaper 
professionals.  Box  07856,  Editor  & 
Publisher. 


MARKETING 


UNIQUE  AWARD-WINNING  Paper 
looking  for  on  innovative  marketing/ 
sales  manager  to  develop  and  imple¬ 
ment  a  kick-ass  marketing  program. 
You  would  manage  the  existing  sales 
staff,  hire  people  and  create  new  sell¬ 
ing  opportunities.  This  position  has  no 
ceiling  (no  walls  for  that  matter).  How 
far  you  take  it  is  up  to  you.  Base  plus 
performance  bonus.  Zone  3.  The 
weather  is  beautiful.  Wish  you  were 
here.  Please  send  resume,  salary  his¬ 
tory,  references  and  anvAing  else  you 
want  to  send  us.  Box  0/86^  Editor  & 
Publisher. 


PHOTOGRAPHY 


PHOTO  DIREaOR 
FOR  LEADING  SOUTHERN  PAPER 

Do  you  consider  photographs  an  equal 
partner  in  news  coverage?  Do  you  take 
the  lead  on  deciding  your  paper's  vis¬ 
ual  presence?  Are  you  an  experierKed 
photo  editor  who  can  produce  the  right 
pictures  and  ensure  they  get  the  right 
ploy? 

If  so.  The  News  &  Observer,  a  hard¬ 
hitting  newspaper  that  won  the  1996 
Pulitzer  Prize  for  Public  Service,  may 
be  the  place  for  you.  Our  photography 
department,  namM  staff  of  the  year  Of 
the  NC  Press  Photographers  Associa¬ 
tion  and  by  the  southern  Short  Course, 
needs  a  director. 

Send  work  samples,  resume  and  cover 
letter  to  David  Pickel,  AME/art 
director.  The  News  &  Observer,  215  S. 
McDowell  Street,  Raleigh,  NC  27601 
by  August  30. 

PRODUCTION/TECH 

I  DIRECTOR  OF  I 
PRODUCTION 

Excellent  opportunity  for 
motivated,  growth-oriented 
individual.  Kmght-RiddER, 
Inc.  seeks  experienced  executive 
with  background  in  printing, 
packaging,  distribution  and 
project  management.  Position 
involves  development  of  strategic 
initiatives  for  all  facets  of 
newspaper  production/ope¬ 
rations,  inter-company 
consultancy,  and  a  wide 
range  of  project  and  facility 
management  activities. 
Significant  travel  required. 

To  be  a  compelling  candidate, 
you'll  need  a  4-yeaT  degree  in  a 
relevant  field,  an  MBA  or  strong 
general  business  skills,  8  or  more 
years  of  responsible  experience, 
and  at  least  3  years  leading  a 
substantial  production  operation. 
Project  management,  consulting 
and  communication  skills  are 
critical. 

Located  in  Miami,  Florida,  with 
excellent  pay  and  benefits.  Please 
send  resume  and  references  to: 

Larry  Marbert 
VP/T  echnology 

KmghT’Ridder,  Inc. 

One  Herald  Plaza 
Miami,  FL  3.3132 

We  are  an  equal  opportunity 
employer  and  welcome  diverse 
candidates. 
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HELP  WANTED 

PHOTOGRAPHY 


INNOVATIVE  Photographer  wanted  at 
growing  western  Wyoming  weekly. 
We're  looking  for  someone  interests 
in  shooting  everything  while  basking  in 
o  valley  surrounded  by  mountains. 
Must  be  community  minded  and  hove 
excellent  people  skills.  At  least  two 
years  newspaper  experience  or  degree 
in  photojournalism  required.  Send 
resume  only!!  Pinedale  Roundup,  P.O. 
Box  1 00,  Pinedole,  WY  82941 . 

PIANT  MANAGER 

MAJOR  COMMERCIAL  PRINTING 
Company  is  seeking  plant  manager  for 
operation  in  the  southwest.  Cold  web 
press,  bindery,  and  distribution  experi¬ 
ence  a  must.  Degree  in  business, 
related  area,  or  equivalent  experience 
required,  with  demanstrated  success  in 
Marketing/Sales.  Excellent  benefits, 
and  salary  commensurate  with  ability. 
Send  resume  to  Box  07880,  Editor  & 
Publisher. 

PREPRESS 

PREPRESS  MANAGER 
Daily  newspaper  in  suburban  Philadel¬ 
phia  seeks  organized,  hands-on  leader 
to  take  our  electronic  prepress  team  to 
the  next  level.  Candidate  should  have 
a  working  knowledge  of  desktop  pub¬ 
lishing  systems  and  a  strong  passion 
for  customer  service.  Please  send  your 
resume  and  salary  reguirements  to  Box 
07881 ,  Editor  &  Publisner. 

PRESSROOM 

PRESSROOM  MANAGER 
Medium-sized  daily  in  Zone  3  has  an 
opening  for  a  talented  and  motivated 
person  in  our  two-shift  operation. 
Applicants  should  have  3-5  years 
management  experience  in  a  double¬ 
wide  press  operation.  The  ideal  candi¬ 
date  will  be  capable  of  meeting  high 
quality  standards,  of  implementing  an 
aggressive  preventative  maintenance 
proqram,  of  creating  a  team  concept 
ana  of  running  a  clean,  safe  press¬ 
room.  Interested  parties  shauld  send  a 
resume  with  salary  history  and  require¬ 
ments  to:  Box  0/861,  Editor  &  Pub¬ 
lisher.  An  Equal  Opportunity  Employer. 

GOSS  S.C.  -  3  Folders  16  units  Press 
operator  with  three  knife  trimmer 
knowledge.  Mr.  Lesnar,  president, 
(800)  843-6805.  Sioux  Foils,  SD.  EOE 

_ PRINT  SHOP _ 

INDEPENDENTLY  OWNED  newspaper 
in  rural  Nevada  seeking  manager  to 
revive  sagging  commercial  printing 
shop.  Job  ^op  has  seven  employees 
and  modern  equipment.  Town  was 
judged  Best  Small  Town  In  America  in 
W91  and  enjoys  thriving  economy. 
Paper  willing  to  affer  competitive  stort¬ 
ing  salary  and  generous  performance 
bonuses  as  well  as  health  insurance 
and  profit  sharing  plans.  Fax  resumes 
to  (702)  738-221 5. 

PRODUCnON/TECH 

TWICE  WEEKLY  NEWSPAPER  in  ski 
resort  town  seeking  production  man¬ 
ager.  Working  knowledge  of  Macin¬ 
tosh  file  server  system,  image  setter 
and  processor,  QuarkXPress  and 
Photoshop.  Position  requires  managing 
staff  and  interfacing  with  atner 
departments.  Salary  commensurate 
witn  experience.  Send  resume  to;  The 
Park  Recard,  Attn:  Andy  Bernhard, 
P.O.  Box  3688,  Park  City,  LIT  84060 
or  fax  to  (801 )  649-4942. 


PRODUCnON/TECH 

The  San  Diego  Union-Tribune,  a  daily 
metropolitan  newspaper  with  circula¬ 
tion  of  380K  daily  and  450K  Sunday, 
has  the  following  opportunity  in  our 
Production  Maintenance  Department. 

ELEQRICAL  SUPERVISOR 

Responsibilities  include  overseeing, 
assisting  and  training  personnel  in 
machinery  repair  and  analyzing/ 
troubleshooting  equipment  malfunc¬ 
tions.  Qualified  candidates  will  hove  at 
least  five  years  experience  troubleshoot¬ 
ing  electrical  systems  and  newspaper 
productian  machinery  including  Goss 
Metro  presses,  AM  Graphics  and  other 
press  equipment,  previous  manage¬ 
ment  experience,  excellent  analytical 
ability  and  strong  communication  skills. 

Please  send  resume  ta:  The  Union- 
Tribune  Publishing  Co.,  Human 
Resources  Dept.,  Job#  27-96/CH, 
P.O.  Box  191,  San  Diego,  CA  92112- 
4106.  EOE 

RESEARCH 

RESEARCH  MANAGER 

Miami-based  Knight-Ridder,  Inc.,  has 
an  immediate  opening  for  a  Research 
Manager.  This  individual  will  be 
responsible  for  helping  coordinate  and 
present  annual  customer  satisfaction 
research  studies;  providing  expertise  to 
Knight-Ridder  newspapers  in  conduct¬ 
ing,  analyzing  and  reporting  various 
types  of  market  research;  supplying 
geo-demographic  segmentation  analy¬ 
sis  for  advertising/circulation  sales  and 
marketing  purposes;  and  supporting 
KRI  management  in  analysis  of  emerg- 
ing  trends  and  new  product 
opportunities  in  consumer  and  busi- 
ness-to-business  markets.  He  or  she 
also  will  be  a  resource  for  key  market, 
industry,  ecanamic  and  other  data  to 
monitor  the  state  of  KRI  businesses  and 
strategic  initiatives. 

A  qualified  candidate  will  have  a 
masters  degree  in  journalism  or  com¬ 
munications  research,  advertising, 
marketing,  business,  or  a  related  field; 
significant  newspaper  experience,  pre¬ 
ferably  five  years  or  more;  expertise  in 
planning,  conducting  and  presenting 
all  types  of  market  research;  thorough 
knowledge  of  computer  software 
appropriate  to  research,  analysis  and 
presentation;  and  strong  written,  visual 
and  verbal  presentation  skills. 

Diversity  is  important  to  us.  We  are  an 
equal  opportunity  employer,  eager  to 
consider  a  diverse  pool  of  candidates. 

Please  send  resume  and  salary  require¬ 
ments  to; 

Dr.  Virginia  Fielder 
Vice  President/Research 

Knight-Ridder,  Inc. 

One  Herald  Plaza 
Miami,  Florida  331 32 

Don't  bleat  amongst  the  flock! 

John  Lydon 


SYSTEMS  PRODUCTION 

NEWSPAPER  SYSTEMS 

PRODUaiON 

NJ's  largest  newspaper  seeks  a 
Systems  Production  person.  This  self¬ 
starter  must  have  some  UNIX,  PC, 
hardware,  and  format  writing  skills. 
Internet  a  plus! 

Our  systems  and  equipment  are  as 
follows: 

•  Harris  Editorial  System,  XP-21  Sun 
based  servers  (13  Suns),  Informix 
database  with  approx.  225  user  PCs. 

•  GICL  output  using  Autologic  APS-6 
tj^setters. 

•  Classified  system,  1 982  vintage,  CS 
DEC  based  to  be  replaced  in  future. 

Current  projects  are;  1 00%  pagination 
including  ad  flow,  newspaper 
redesign,  output  of  pages  directly  to 
remote  printing  plants,  integration  to 
Internet,  installation  of  WAN  to  facili¬ 
tate  remote  statewide  Editorial  users, 
future  conversion  to  PostScript. 

Successful  candidate  will  be  prad- 
uction/deadline  oriented  with  strong 
analytical  skills  and  people-orientecT 
Willingness  to  learn  and  availability  to 
work  flexible  hours  a  must! 
Responsibilities  include:  production 
systems  maintenance;  problem  solving; 
support  for  users:  training;  and  docu¬ 
mentation.  We  offer  a  congenial,  team 
atmosphere,  competitive  salary  and 
exceptional  benefits!  For  consideration 
please  forward  resume  and  salary 
requirements  to:  The  Star-Ledger  -  HR 
Dept.  One  Star-Ledger  Plaza, 
Newark,  NJ  07102.  Fax:  (201)  643- 
4641.  EOE  M/F/HA' _ 

TELEMARKETING 

FAST  GROWING  National  Telemarket¬ 
ing  Firm  serving  the  newspaper  indus¬ 
try  seeks  manager  ta  direct  telemarket¬ 
ing  center.  Applicant  must  have  good 
positive  motivational  skills  and  be  a 
strong  leader.  Telemarketing  back¬ 
ground  preferred.  Computer  experi¬ 
ence  ana  knowledge  of  automated  dial¬ 
ing  systems  helpful. 

Salary  plus  commissions,  bonuses  and 
benefits.  Send  resume  and  cover  letter 
to: 

Pro  Starts 

1691  Georgetown  Rood,  Suite  I 
Hudson,  OH  44236 


PUBUC  RELATIONS 


PUBLIC  RELATIONS  OFFICER 


Yale  University  has  an  opening  for  a  Public 
Relations  Offioar  who  wi:  write  news  releases 
and  feature-length  rnagazine  articles  on 
biomedcal  and  pubic  health  research,  education, 
community  service  prograrrB  and  clinical  care; 
Initiate  news  cover^  of  School  of  Modteine 
activities;  serve  as  liaison  between  the  School  of 
Medicine  and  the  broadcast  media;  senre  as 
field  producer  with  visiting  reporters;  and 
work  with  photographers  on  as^nments. 

Required:  Bachelor's  degree  In  a  related  field 
and  two  years  of  work  experience  in  news 
media,  experience  working  with  broadcast 
media  and  writing  news  and  feature 
article,  as  well  as  knowledge  of  Medicine  and 
relate  fields  are  strorrgly  preferred. 

Send  resume  and  wrKing  samples  to  Ms.  C. 
Mason,  Deportment  of  Human  Resources, 
Yale  University  School  of  Medldne,  PO  Box 
9166,  New  Haven,  CT  06532-0168. 


I^Universi^ 

Scfwol  of  Medicine 


TELEMARKETING 

TELEMARKETING 
ASSISTANT  MANAGER 

Successful  newspaper  telemarketing 
firm  in  Northeast  Ohio  has  an 
immediate  opening  for  an  Assistant 
Manager. 

Candidate  should  have  a 
minimum  of  3  years  experience 
supervising  telemarketers  in  an  out¬ 
bound  office. 

Must  be  able  to  motivate  and  train  a 
diverse  work  force  of  fifty  in  a  team 
environment. 

Strong  written  and  verbal  communication 
skills,  along  with  know  ledge  of 
WordPerfect  and  Excel  a  must. 

The  Assistant  Manager  will  also  develop 
telemarketing  and  incentive  programs 
and  monitor  their  effectiveness. 

Knowledge  of  queue  development  and 
the  ability  to  analyze  results  mandatory. 
A  marketing  degree  preferred. 

Excellent  benefit  package. 

Send  resume  to; 

Delcom 

Attn:  Chris  Bloser 
1 4701  Detroit  Avenue,  #480 
Lakewood,  OH  44107 

TRANSPORTATION 

INDIANAPOLIS  NEWSPAPERS,  INC. 
seeks  experienced  managers  who 
possess  exceptional  people  skills  to  fill 
two  KEY  LEADERSHIP  positions  in  our 
transportation  department. 

•MANAGER  OF  FLEET  & 
DISTRIBUTION  OPERATIONS 
•TRAFFIC/OPERATIONS 
MANAGER 

We  distribute  a  7  day,  morning  and 
afternoon  product.  Our  transportation 
department  has  a  team  of  6  managers, 
and  1 1 2  employees. 

Experience  with  a  union  environment  is 
essential. 

Successful  candidates  will 
hove  a  minimum  of  5  years  experience 
in  fleet  and  distribution  management. 

Skill  requirements  include  budgeting, 
organization,  planning,  logistics,  com¬ 
puter,  and  effective  communication. 

We  offer  a  competitive  salary  and 
benefits  package. 

Please  send  yaur  resume, 
cover  letter,  and  salary  history  to: 

Carol  Dahl 
Recruiting  &  Training 
Manager 

Indianapolis  Newspapers,  Inc. 

P.O.  Box  145 

Indianapolis,  IN  46206-01 45 

You  ore  not  what  you  eat;  but  where  you 
eat  is  who  you  are. 

Paul  Theroux 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 


Foreign/Posttions  Wanted  advertisers  must  pre-pay. 

ADMINISTRATIVE 

EDITORIAL 

Effective  January  1, 1996 

UNEADS  POSITIONS  WANTED 

1  week-$8.60  per  line  1  week-$4,30  per  line 

2  weelo-$7.60  per  line,  per  Issue,  2weel(s-$4,10perllne,perlssue, 

3  week»-$6.65  per  Hne,  per  issue.  3  weeks-$3.00  per  Brie,  per  Issue. 

4  weel(s-$5.75  per  Bne,  per  Issue.  4  weeks-  $2.75  per  Hne,  per  Issue. 

Add  $10.00  per  Insertion  for  box  sen/ice.  Add  $5.00  per  insertion  for  box  service. 
Count  os  on  odditionol  line  in  copy.  Couni  os  on  odditionol  line  In  copy. 

SHAWN  OLSON/CAM/e)(t.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  iines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
me  following  rotes  per  column  inch,  per  insertion;  1  time,  $100;  2  to  5  times,  $95 

BIG  LEAGUE  TALENT 
Multi-talented  professional  with  signifi¬ 
cant  diverse  marketing,  advertising, 
circulation  and  new  product  dev^- 
opment  experience.  A  demonstrable 
career  history:  from  USA  Today's 
formative  years  to  contemporary  not 
niche  products.  Gannett  tramed.  MBA. 
Currently  employed.  Reply  to  Box 
07859,  Editor  &  Publisher. 

SPORTS  WRITER,  TEAM  PLAYER  look¬ 
ing  for  winning  combinotion.  1  have  14 
yeors  of  experience  in  Los  Angeles  and 
Phoenix,  AZ.  Experience  ranges  from 
sports  editor  of  a  25,000  circulation 
doily  to  beat  writer  assigned  to  major 
league  baseball  and  college  football. 
Preps,  pro  tennis  and  hockey  also  ore 
areas  which  I've  covered  extensively. 
Clips,  resume  and  references  available 
upon  request.  I'm  open  to  all  offers.  In 
return,  you'll  learn  that  this  low-ego 
sports  writer  would  be  o  good  fit  to  a 
sports'  staff's  puzzle.  Call  Frank  at 
(602)  661-5585. 

SUCCESSFUL  NEWSPAPER  PRO  with 
25  years  experience  seeks  large 
weekly  or  small  daily  publishing  slot. 
Metro  circulation  experience,  interna¬ 
tional  magazine  management,  sub- 

urban  editorial,  large  weekly  pub¬ 
lisher.  B.S. /Management,  (j  of 
Maryland.  MBA/Marketing  underway. 
Will  relocate.  Larry  (61 2)  884-5443. 

ADVERTISING 

WEB  SITE  EDITOR 

seeks  east  coast  position.  Veteran 
newspaper  reporter,  author,  with  2 
years  experience  producing  and 
managing  original  editorial  content  for 
web  sites.  Unusual  mix  of  traditional 
journalistic  skills  and  practical  Internet 
savvy. 

(609)  354-0742 
or  see:  http://www.levins.com 

EXPERIENCED  PRODUQION/EDITOR 
seeks  career  in  Philadelphia  area.  Moc 
user.  (419)  626-0507. 

6  to  13  times,  $90:  14  to  26  times  $85: 27  to  52  times  $80. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  maiied  each  day  as  mey  are  received. 

ADVERTISING  DIREaOR/NATIONAL 
MANAGER:  Eighteen  year  veteran 
with  retail/national  sales  management 
and  marketing  experience  seeks 
challenging  position  with  progressive 
organization  in  Zones  1  or  2.  Proven 
record  of  achievement,  computer  liter¬ 
ate  and  Internet  savvy.  Call  (914)  631- 
7001. 

FREELANCE 

■bU 

EDITORIAL 

ILLUSTRATOR/FEATURE 

PAGE  DESIGNER 

OuarkXPress,  Illustrator,  troditional. 
Contact  Kathryn  (500)  447-2ART 

AGGRESSIVE  ENTERTAINMENT  writer 
seeks  position  as  television  or  movie 
critic  in  Zones  3  or  4.  Greg  Heyman 

Company 

(205)  534-7429. 

Citv 

SPORTS  WRITER  with  over  3  years 
experience  looking  to  move  up.  Cov¬ 
ered  both  prep/college  sports.  Wrote 
stories  and  formatted  pages  on 

It’s  A  Classified 
Secret! 

State 

Zip 

Phone 

relocate.  Call  Keith  (906)  632-(X)l  9. 

Classification 

EMORY  GRAD/published  freelance 
writer  leaving  big  business  to  pursue 
full-time  journalism  career.  Seeks  post 
in  Europe  or  Zones  1 , 2,  6. 

Call  (214)  594-8036. 

If  you  don't  want  your  reply  to 
go  to  certain  newspapers  (or 
companies),  seal  your  reply  in 
an  envelope  addressed  to  the 
E&P  Classified  Advertising 
Department  with  an  attached 
note  listing  the  newspapers  or 
companies  you  do  not  want 
the  reply  to  reach.  If  the  Box 
Number  you're  answering  is  on 
your  list,  We'll  discard 
your  reply. 

Authorized  Signature 

Copy 

- - 

AWARD-WINNING  sports  editor,  14 
months  bi-weekly  experience,  looking 
to  move  up  to  daily  as  editor/writer. 
Camera,  QuarkXPress,  word  experi¬ 
ence.  Prefer  Zone  5  but ...  Reply  to  Box 
07877,  Editor  &  Publisher. 

The  C  students  run  the  world. 

Harry  S.  Truman 

No.  of  Insertions: 


Amount  Enclosed:  $_ 


Editors 

PUBLISHER 

1 1  West  19m  Street,  NY,  NY  1001 1 .  212)  675-4380,  FAX  (212)  929-1259. 
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SHOP  TALK  AT  THIRTY 


BY  MARTIN  THOMPSON 


Advice  For  Covering 
The  National  Election 


The  ASSOCIATED  PRESS 

political  desk  in  Washington 
will  be  the  center  for  its 
coverage  in  the  months  lead¬ 
ing  to  the  national  election. 
Nancy  Benac  is  in  her  third  stint  as 
AP’s  political  editor,  working  with  sto¬ 
ries  produced  by  national  writers  and 
state  bureaus. 

Benac  composed  a  list  of  political 
coverage  pointers  for  a  recent 
California  staff  seminar  planned  by  Los 
Angeles  chief  of  bureau 
Andy  Lipmaim.  She 
assembled  the  strate¬ 
gies  that  permeate 
much  of  the  work  at 
the  political  desk. 

Here  are  Benac’s 
pointers,  which  apply 
to  state,  as  well  as  national,  political 
coverage: 

♦  Don’t  forget  the  voters.  AP  has 
emphasized  the  importance  of  getting 
real  people  in  its  copy.  Examples; 
Talking  to  people  in  the  audience  when 
a  candidate  delivers  a  stump  speech; 
doing  a  predebate  story  asking  people 
what  questions  they’d  like  to  have 
answered;  assembling  voter  quote 
boxes  to  accompany  stories,  etc. 

♦  Breaking  news.  AP  should  be  in 
position  to  break  key  campaign  stories. 
The  essential  first  step  is  to  be  in  daily 
contact  with  a  variety  of  campaign 
sources.That  means  cultivating  relation¬ 
ships  of  trust,  touching  base  even  when 
nothing  is  happening,  taking  people  to 
lunch,  covering  events  that  might  not 
yield  news,  etc.  Don’t  forget  the  little 
people:  They’re  often  more  willing  to 
help  than  the  top  dogs. 

♦  Avoid  kitchen  sink  stories.  Pick  your 
best  story  of  the  day  and  tell  it.  Don’t 
clutter  up  tlie  story  with  too  many 
moving  parts.  If  you’re  doing  a  political 
roundup,  weave  together  the  elements 
that  logically  go  together.  Dispose  of 
the  rest  in  a  few  tight  bullets,  or  do  a 


Thompson  is  director  of  state  news 
for  Associated  Press.  This  is  a 
memorandum  he  issued  to  AP 
bureau  chiefs,  news  editors  and 
statehouse  correspondents. 


separate  briefs  package  or  a  box. 

♦  One  way  to  avoid  cluttering  the 
main  story  with  too  many  extraneous 
developments  is  by  putting  together  a 
separate  glance.  We  did  a  daily  Political 
Alamanac  that  gave  each  candidate  a  fat 
graph,  listed  other  news  of  note,  and 
detailed  upcoming  TV  appearances  and 
candidate  travel  plans. 

♦  Attention  to  issues.  There’s  a  big 
appetite  for  stories  that  focus  on  an 
issue.  Lay  out  why  voters  care  and  what 

they  want,  and  explain 
the  candidates’  posi- 
tions.These  work  best 
when  the  reporter  can 
visit  a  site  that  illus¬ 
trates  the  problem  or 
issue  at  hand. 

♦  One  of  our  most 
popular  fixtures  of  the  primary  season 
was  called  On  The  Issues.This  was  a 
daily  item  that  posed  one  question  to 
each  candidate  and  printed  their  verba¬ 
tim  responses.  Allow  plenty  of  lead 
time,  and  do  five  questions  at  a  time.  It’s 
harder  than  you  might  think  to  round 
up  candidate  responses. 

♦  Follow  the  money.  The  importance 
of  campaign  finances  is  growing,  hand 
in  hand  with  the  increasing  reliance  on 
political  advertising.  Learn  what  reports 
are  available  from  the  state  and  feds,  cul¬ 
tivate  watchdog  groups,  use  computer 
analysis  tools,  and  look  for  concrete 
ways  to  illustrate  the  story.  For  example, 
for  a  story  on  Dole  spending,  we  visited 
a  reception  where  he  was  giving  out 
Godiva  chocolates  and  scented  soaps. 

♦  Write  about  what’s  interesting.  If 
you  find  something  interesting,  it’s 
worth  writing.  For  example,  we  had  fun 
with  a  story  about  Bob  Dole  always 
referring  to  himself  in  the  third  person. 

♦  Our  Ad  Watch  fixtures  have  been 
popular.  A  box  that  provides  the  text  of 
the  ad,  key  images,  goals,  analysis,  and, 
most  important,  measures  the  claims 
against  the  trutli.  If  you’re  doing  a  take¬ 
out  on  a  particular  issue,  it  could  be 
accompanied  by  ad  watches  on  the 
issue  at  hand.  In  addition  to  watching 
candidates’  ads,  fact  check  spots  by  advo¬ 
cacy  groups,  political  parties,  others. 

♦  Avoid  ping-pong  leads.  One  candi¬ 


date  said  one  thing;  the  other  candidate 
said  the  opposite.  This  just  leaves  read¬ 
ers  confused.There  has  to  be  a  better 
way  to  write  the  story  that  explains  the 
political  dynamics  and  provides  objec¬ 
tive  analysis. 

♦  Avoid  travelogue  leads,  i.e.. 

Candidate  Smith  took  his  campaign  to  a 
high  school  gym  on  Thursday. . . .  It’s 
fine  to  include  the  setting  in  the  lead 
but  motion  and  geography  are  rarely 
the  main  focus. 

♦  Profiles.  Readers  love  to  learn  about 
the  human  side  of  candidates.  Usually 
the  best  material  for  these  stories  does 
not  come  from  the  candidate  or  his/her 
campaign,  but  from  friends,  family  and 
associates  who  can  provide  more  inter¬ 
esting  and  revealing  information.Try  to 
avoid  the  stock  anecdotes  that  get  float¬ 
ed  every  time,  look  for  more  obscure 
sources. 

♦  Save  string.  Hang  on  to  your  notes; 
cultivate  a  long  memory.  You  may  find 
long-term  trends  emerging  or  evolving. 

A  passing  remaik  from  six  months  ago 
may  turn  out  to  be  the  perfect  lead 
anecdote  for  a  profile  or  takeout  down 
the  road. 

♦  Political  notebooks.  A  good  vehicle 
for  pulling  together  interesting  anec¬ 
dotes,  offbeat  remarics,  small  vignettes 
that  otherwise  wouldn’t  make  the  wire. 

♦  Fact  check.  Fact  check.  Fact  check. 
Don’t  take  a  campaign’s  word  for  it 
when  they  spin  the  other  side’s  posi¬ 
tion  or  even  recap  their  own  past 
actions.  In  the  heat  of  the  campaign, 
candidates  are  all  too  prone  to  rewrite 
history  to  their  advantage. 

♦  Start  packaging.  Newspapers  like 
boxes,  glances,  thumbnails,  excerpts. 
Often  the  most  creative  ideas  for  “some¬ 
thing  extra”  come  for  the  reporter 
who’s  writing  the  story.  If  a  story  is  too 
long,  look  for  a  section  you  can  break 
out  in  a  box.  Any  issues  story  should  be 
accompanied  by  a  box  laying  out  the 
candidates’  major  positions.  A  story  on 
campaign  rhetoric  is  accompanied  by  a 
quote  box,  etc. 

♦  Stump  sp)eeches.  Every  once  in 
awhile,  run  the  full  text  of  the  major 
candidates’  stump  sp>eeches.  It  gives 
people  ari  overview  of  their  main  pitch. 


Associated 
Press  tietrs 
exec  offers 
some  tips 
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Annual  Interactive 
Services  Directory 
September  7 

In  September  of  1995  there  were  457  online 
newspapers  accessible  through  the  Internet. 

Today,  that  number  is  up  to  1,313.  Still  others 
operate  on  proprietary  online  services.  And  the 
number  of  newspapers  offering  audiotex  and 
other  interactive  services  continues  to  increase. 

Where  are  these  newspapers  getting  the  equip¬ 
ment,  advice  and  services  needed  to  establish 
and  maintain  interactive  services?  This  2nd  Annual 
Directory  of  Interactive  Products  and  Services,  including  an  industry 
overview,  is  the  industry's  comprehensive  guide  -  with  listings  by  com¬ 
pany,  business  type,  service  category,  and  specific  service.  It  also  has  a 
worldwide  list  of  newspapers  online,  by  country,  and  their  URLs. 

Color  in  Ifewspapers 
S^teniber  28 

lood  use  of  color  is  making  newspapers  live¬ 
lier  and  more  readable:  Color  that  tells,  in 
news  and  feature  stories;  color  that  sells,  in  adver¬ 
tisements.  The  newest  technology  is  making  it 
easier,  faster  and  cheaper  to  produce  quality 
color.  But  it's  by  no  means  simple.  This  special 
section  covers  the  technology,  the  equipment,  the 
supplies ...  the  state  of  the  art  of  color  in  newspapers. 

Advertising  Issue 
October  12 

IW^w  technology  is  not  only  altering  newspaper  advertising  products 
JLMand  services,  but  also  the  way  advertising  sales  depart¬ 
ments  do  their  jobs.  The  end  result;  a  sales  force  that 
has  never  been  better  equipped  to  tailor  presenta¬ 
tions  and  propose  effective  advertising  pro¬ 
grams  for  their  clients;  advertisers  who  rely  on 
newspapers  to  help  them  reach  sales  goals  effi¬ 
ciently  through  targeted  vehicles,  TMC  products 
and  other  more  creative  options.  Learn  what's 
helping  ad  linage  at  newspapers  today. 

. .  •  all  part  of  your  regular 
Editor  &  Publisher  subscription. 


dvertisers 


Take  advantage  of  the  intense  read¬ 
ership  generated  by  and  long  shelf 
life  typical  of  these  special  issues 
and  directories.  Add  them  to  your 
regular  E&P  schedule  today! 


Annual*lnteractive  Services  Directory 

Space  Deadline:  August  21 
Material  Deadline:  August  26 

Oolor  in  Newspapers 

Space  Deadline:  September  12 
Material  Deadline:  September  16 

•  Advertising  Issue 

Space  Deadline:  September  26 
Material  Deadline:  September  30 

Call  E&P  Vice  President  of 
Advertising  Mike  Dardano  at 
(212)  675-4380  ext.  155  or  your 
local  E&P  representative. 

Ad  Rates 

Full  Page . $3,620 

2/3  Page  . $2,825 

1/2  Page  . $2,135 

1/3  Page  . $1,525 

1/4  Page  . $1,265 

...or  your  E&P  contract  rate  applies. 

Color  Rates 

Spot  color,  per  color,  p>er  page,  extra  $575 
Facing  page,  same  color,  extra  $400 
Four-color  process  space  and  color  charge: 
One  page,  $4,920;  Two-page  spread,  $9,090 
(based  on  one-time  space  rate) 


Sales  Offices 

New  York  (212)  675-4380  •  New  York  Fax  (212)  929-1259 
Chicago  (312)  641-0041  •  Los  Angeles  (310)  378-7075 
San  Francisco  (415)  421-7950 


In  tke  digital  race,  Canon  kas  taken  tke  lead. 


©1996  Canon  U.S.A..  Inc.  EOS*DCS  developed  in  cooperation  witK  Kodak.  For  product  guide,  write  Canon  EOS*DCS,  C.S.B.  3192A, 
Melville,  NY  11747.  XRES™o  ffer  expires  Decemker  31,  1996.  Visit  our  World  Wide  Wek  site  at  Kttp://www.  usa. canon. com. 


\  Wk 


Only  Canon  cameras  could  have  captured  tke  digital  image  akove  for  Reuters’  photogra¬ 
pher  Gary  Hershom.  Why?  Because  only  Canon  EOS ‘DCS  cameras  unite  predictive  and  5-point  auto¬ 
focus,  allowing  you  to  control  both  the  sharpness  and  the  position  of  an  approaching  subject.  And 
you’ll  always  he  ready  to  shoot,  because  the  EOS*DCS3  can  capture  as  many  as  12  frames  in  a  row 
at  speeds  of  up  to  2.7  frames  per  second.  EOS*DCS  cameras  use  Canon’s  exclusive  AIM  System. 
'Th  is  links  5-point  predictive  autofocus  to  exposure  metering  in  real  time,  without  the  need  to  lock  focus 
and  recompose.  And  because  they  are  compatible  with  all  of  the  nearly  50  Canon  EF  lenses,  includ¬ 
ing  the  remarkable,  new  17-35mm  f/2.8L  USM  pro  zoom,  no  other  digital  cameras  offer  a  wider 
range  of  shooting  options.  Even  in  low  light  conditions,  high  shutter  speeds  are  available  thanks  to 
an  extended  range  of  ISO  settings  (200-1600);  this  range  is  augmented  by  access  to  the  full  aperture  range 
of  your  lens,  because  of  our  D2C  (direct-to-chip)  optical  system. 

And  there’s  no  compromise  in  final  image  quality  as  up  to  124  images  can  he  stored  without 
compression  on  convenient,  reusable  Type  I,  II,  and  even  Type  III  cards  (and  the  entire  EOS ’DCS  sys¬ 
tem  is  both  IBM-  and  Mac-compatible). 

Canon  continues  to  raise  the  standards  of  digital  photography  wi  th  the  DCS  1,  our  top-of-the- 
line  model.  It  offers  an  ultra-high  resolution  of  over  6  million  pixels,  creating  18  MB  full-color  RGB 
files  at  the  snap  of  its  shutter. 

Choose  any  EOS ‘DCS  camera  and  receive  the  Macromedia  XRES™  2.0  software  package  free 
(a  $699  value).  Canon  EOS ‘DCS  —  in  cutting-edge  digital  photography,  nothing  else  even  comes  close. 


E05-DC5  Canon 


